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No Bottleneck Here 


With the completion of the installment of new 


equipment at our plant at Covington, Virginia, 








a greater supply of improved SNOW TOP 
Precipitated Calcium Carbonate is available to manufacturers 


of dentifrices, cosmetics, pharmaceuticals and antacid tablets. 





In these days of restricted imports, manufacturers can rest 
assured that there will be no 
bottleneck in the production 
of SNOW TOP Precipitated 


Chalk. 





PRECIPITATED CHALK 


INDUSTRIAL CHEMICAL SALES 


OVVIiStON Wee VERGINI-A Po Lee ParTtcRe COM PBaee? 


230 PARK AVENUE 35 E. WACKER DRIVE 748 PUBLIC LEDGER BLDG. 844 LEADER BLDG. 
NEW YORK CITY CHICAGO, ILLINOIS PHILADELPHIA, PA. CLEVELAND. OHIO 















TO THE Ridgelo WINNERS 
IN THE 1940 ALL-AMERICA 
PACKAGE COMPETITION 


% 
= 


@ Earning All-America recognition year 
after year is a satisfaction to any member 
of the packaging industry. It is particularly 
welcome to us because we are a supplier to 
independent converters of boxboard. This 
means that contest entries of our product 
RIDGELO boxboard are made without our 
knowledge or influence. Thus the results 
are a pleasant surprise — no matter how 
small our share. 

This is the occasion when we congratu- 
late those whose packages of RIDGELO 
won prizes and also the others who sub- 
mitted packages or just used RIDGELO 


during the year. 





FOLDING CARTONS © HONORABLE MENTION © PRODUCT—A. 6. SPALDING & BROS. INC. SINGLE & DOZEN SIZE BASEBALL PACKAGE © CONVERTER—FOLDING BOXES, INC. MANCHESTER, CONN. CLOSURES © WINNER © PRODUCT — SHU-MILK PRODUCTS CORP. ““AP-LL-CAP”” DISPLAY 
FAMILY GROUP © WINNER © PRODUCT — CRESCA CO. INC.—SPICES FOLDING BOXES e CONVERTER—ROBERT GAIR COMPANY, INC. NEW YORK CITY eo CONVERTER — INTERNATIONAL FOLDING PAPER BOX CO. NORTH BERGEN, WN. J. 
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The RIDGELO line of 


packaging boards is larger 


than ever before — use 
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our service for all of the 










products listed and if you 
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MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 


Representatives: E. C. Collins, Baltimore * Bradner Smith and Company and Mac Sim Bar Paper Company, Chicago * H. B. Royce, Detroit 
Gordon Murphy and Norman A. Buist, Los Angeles ° A. E. Kellogg, St. Louis . Philip Rudolph & Son, Inc., Philadelphia 
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Rely on Standard White Oils 
for constant uniform quality 


If you made golf balls, you’d be mighty sure 
they were uniform. You couldn’t make repeat 
sales otherwise. 
The same thing holds for cosmetics. 
That’s why it’s so important to buy your 


basic ingredients from one dependable house 
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that can supply pure, unvarying, top-quality 
white oils in the quantities you need, when 
you need them. 

That’s why Standard Oil is getting the call 
from more and more cosmetic manufacturers. 
You can rely implicitly on the constant uni- 
formity of Standard White Oils. You can 
count on their economy. And they’ll help your 
products earn repeat sales. Just call your local 
Standard Oil (Indiana) office for information, 


prices, and our representatives’ cooperation. 
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WHITE OILS 





STANDARD OIL COMPANY (INDIANA) 


910 SOUTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 


The Drug and Cosmetic Industry 


619 














Our American perfume laboratory, benefiting by the 















many years of world-wide experience of the Roure 





Bertrand Fils and Justin Dupont laboratories in Grasse, 





in creating perfume odors and perfume specialties, has 
developed many odors for American perfume and cos- 


metic companies of great popular appeal. 





We cordially invite the American manufacturers 





who are critically interested in procuring an original \ 





and superior perfume odor, to visit our office and 


laboratory 











ROURE-DUPONT, INC. 


353 Fourth Ave., New York City 


Agents for 
ROURE-BERTRAND FILS & JUSTIN DUPONT 
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2 “THEODORE W. FOSTER & BRO 0 ‘, 
en ~ 389 CHARLES STREET, PROVIDENCE, RL. 
{i New York Office: 475. Pifth Avenue itn 


“JOSEPH V. GARTLAN - 


LExington 2-2650. 























BOTTLES Zc these 





at practically SIOCK PRICES 


Here are six bottles of artistic and 
distinctive design which you can buy at 
practically STOCK prices. Although the 
actual.bottles are not carried in stock, the 


moulds are already available and your 
order can be produced without involving 
any ‘‘special mould”’ cost. 

In addition to these 6 designs,a number 
of other highly individual bottles are avail- 
able on the same basis. Our representative 
will be glad to show you samples and quote 


on your requirements. 


SWINDELL BROS., BALTIMORE, MD. 


200 FIFTH AVENUE, NEW YORK 
ROBERTO ORTIZ—HAVANA, CUBA 





MAGNUS, MABEE & REYNARD, rnc. 


QUACTEY- ESSENTIAL OILS I ae Ge AROMATIC CHEMICALS, ETC SINCE 1895 
16 DESBROSSES ST. aN NEW YORK, N. Y. 


CHICAGO: 221 North LaSalle Street PY LOS ANGELES: 747 Warehouse Street 3 CANADA: Richardson Agencies, Ltd., 454 King St. W., Toronto 
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OTM SLM ES SO See UU SET 


SHUT TE 


INDOLINE 


Not a substitute 
for INDOL but a 


product superior 


in 
LASTING QUALITY 
SWEETNESS and 
PERFUME VALUE 


Please Write for Free Sample 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 296TH STREET 





UU STU SUS SEP SET 


CEIGAGO=:325°9W <FIURON SPREET ST. PAUL: 2523 €..47H STQEET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: SAN LAZARO #671 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
FRANCE: PLACE VENDOME, 8, PARIS 135 COMMISSIONERS ST., WEST, MONTREAL 


ENGLAND: 17 CREECHURCH LANE, LEADENHALL ST., LONDON, E. C. 3 
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ANTOINE CHIRIS 


Antoine Chiris was established in France in 1768 and all through these 
years pioneered in the development of its long-known worldwide or- 


ganizations. The American branch was established in New York in 1899. 


CHIRIS 


is prominent in 
PERFUME BASES 
AROMATIC MATERIALS 


for 


PERFUMES + COSMETICS +» SOAPS 





ANTOINE CHIRIS COMPANY, INC. 


115-117 EAST 23rd STREET, NEW YORK, N. Y. 


SOLE DISTRIBUTORS IN NORTH AMERICA FOR 


PIERRE DHUMEZ ET CIE ETS ANTOINE CHIRIS PILAR FRERES 
GRASSE, FRANCE 


ANTOINE CHERIS, LTD., LONDON, ENGLAND 








IT’S 
NEW 




















HAVE YOU TRIED THE NEW 


Tecacip SPECIAL 


IN YOUR Deopvoran I CREAMS? 








Use Tegacid Special as the Emulsifier for 
modern GREASELESS Anti-perspirant and 
Deodorant Creams. Samples upon request. 










Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 


80 Boylston St., Boston 325 W. Huron St., Chicago . 372 Bay St., Toronto 
432 Marietta St. N. W., Atlanta 2260 E. 15th St., Los Angeles 4910 W. Pine Blvd., St. Louis 
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Under the microscope, at a magnification 
of 500X, C-700 Hydrated Aluminas look 
like the photomicrograph shown above; 
uniform, spherical particles having a cal- 
culated size of less than 3,000 mesh. No 
wonder manufacturers of cosmetics and 
pharmaceuticals are considering their use 
wherever they need an inert, neutral, white 
powder base! 

Tell us your problem. We'll recommend 
the Hydrated Alumina in the C-700 series 
best suited to that use. Some Aluminas 
mix and disperse readily in oils, while 
others may be used in water suspension. 





ALUMINUM ORE COMPANY 


COMPOUNDS 


ALUMINUM AND 


FLUORINE 








You should also know about Gelatinous 
Alumina. A gel-type material, it serves as 
an emulsifying and softening agent for oils 
and waxes, and imparts thixotropic proper- 
ties to suspensions used in cosmetics and 
pharmaceuticals. 

For samples of any of these materials, 
write ALUMINUM COMPANY OF 
AMERICA (Sales Agent for ALUMINUM 
OrE Company) 1964 Gulf Building, Pitts- 
burgh, Pennsylvania. 
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ESPITE carefree exposure of her skin and hair to the 
ravages of sun, water, and wind, during the activities of 
summer days, the modern miss effects a complete transforma- 
tion to the glamour of evening through the use of high quality 
cosmetic and hair preparations. . . . A major consideration in 
the creation of coiffure and make-up capable of resisting the 
combined action of the elements, lies in the quality and 
: strength of the ingredients utilized in the preparation of your 
Os products. . . . That is why many leading manufacturers of 
cosmetic and toilet preparations promote repeat sales for their 
products by using Merck Fine Chemicals. . . . Through the use 
of these high quality, uniform chemicals, you can be sure of 
the high quality and uniformity of your products. 
Prices, samples, and further information on request. 




















LANUM (Lanolin U.S.P. Merck) ZINC STEARATE MERCK SALICYLIC ACID MERCK 
BENZOIC ACID MERCK Parahydroxybenzoate Merck) 

POTASSIUM SULFITE MERCK 
CHOLESTERIN MERCK MENTHYL SALICYLATE MERCK 
MAGNESIUM CARBONATE MERCK _(Sun-screen filter) SODIUM SULFITE MERCK 
PREPARED CALAMINE MERCK RESORCIN. MERCK AMMONIUM CARBONATE MERCK 


Also Bismuths, Mercurials, Salicylates, Silver Salts, etc. 


FINE CHEMICALS FOR THE 
The Merck Chemical Service Department will gladly assist you with PROFESSIONS AND INDUSTRY SINCE 


problems you may encounter in the manufacture of your preparations. 


*« J/j/b * 











MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N. d. 


NEW YORK . PHILADELPHIA . ST. LOUIS ° In Canada: MERCK & CO. Ltd., Montreal and Toronto 
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Citric Acid 


CRYSTALS - GRANULAR - POWDERED 


MADE IN WORLD’S LARGEST LEMON PRODUCTS PLANT 
BACKED BY THE SUNKIST GROUP OF 14,500 CITRUS GROWERS 


Located near thousands of acres of lemon groves, this mod- 
ern plant produces a complete line of fine lemon products. 





Copyright, 1940, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK 


IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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MANUFACTURERS OF 


Bismuth Subcarbonate on scientific research. Constant daily research assures the 
Bismuth Subgallate 
Bismuth Subnitrate 

and other Bismuth Salts customers of N.Y.Q. that our products are constantly 
Brucine Alkaloid 
Brucine Sulfate 


All Sales of Cinchona analyzed to assure highest quality — and to control manufac- 


Alkaloids 


Iodine Resublimed 


Iodoform 
Menthol-Y 


ge dn Powe.) This is why so many customers have confidence in prod- 


(Cryst.-Gran 


bear nt ame on 
isang ae ey ge ucts carrying the N.Y.Q. label. 


Strychnine Sulfate 


Thymol Iodide 














For years, N.Y.Q. has been among the leaders in carrying 


ture from raw materials into finished substances. 


THE NEW YORK QUININE & CHEMICAL Works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT, 91S MARKET STREET, ST. LOUIS, MO 
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For over fifty years American chemists and 
drug and cosmetic manufacturers have learned 
by experience that they can depend on 
STURGE STANDARD PRECIPITATED 
CHALK for Unfailing Uniformity, Unfailing 
Quality and Unfailing Deliveries. 


JOHN « E. STURGE 


Lire ted 


Distributors: 


H. J. BAKER & BRO. 
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KOLMAR LABORATORIES 


ONTROL Yost 

TERIAL: oo Ww MATERIAL C : 
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i Viscosity __-__— 

Cloud Point 
Flash Point 
Saponification Vv 
Acetyl Value ——— 


Jodine Value_— 
efraction 





















index of R 








We pre-test all raw materials before we incorporate 






them into Kolmar products . . . to be sure that they are 





up to our inflexibly high standards. And, because of 
this testing . . . YOU can rely on Kolmar uniformity 


KULMAR 


LABORATORIES 


MILWAUKEE @® NEWARK 


Manufacturers of private label brands, only. 


Representatives 
Mr. M. C. Boyd, Quinby Building, Newark, N. J. 
Mr. Douglas Haggerty, 122 E 42nd St., New York City 
Mr. Warren Curry, 3950 Club Drive, Atlanta, Ga. aif 
Mr. Norman Kole, 980 Merchandise Mart, Chicago, III. aia 
Mr. R. F. G. Byington, 1260 N. Western Ave., Los Angeles, Cal. 
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This Hook 
revolutionized an industry ~ 








CLEARS THE GLASS 
THREAD WITHOUT 
SIDE - SCRAPING. 







UNDER- REACHING 
GRIP HAS GREAT 
EST DOWN-PULL 


















The difference between CROWN able side pressure is eliminated. Caps spin on faster. 
Screw Caps and all others is the | Production is speeded up... costs are lowered. 


Crown Deep Hook Thread. This ASTER TO REMOVE! Elimination A. 
patented cap thread hooks under of side pressure also increases ease of te 
yl 
























the glass thread of the container without side-  .noyal considerably. This makes your 
scraping or wedging, producing three important glass-packed products more acceptable 
advantages: to consumers. Q 
CAPS SEAL TIGHTER! The under- This CROWN improvement in screw 


reaching grip of the Deep Hook Thread caps established a new high standard 
gives greater down pull. 








L Py a of sealing efficiency . . . a standard which others, 
T $s *% You get 50'% to 100% incidentally, have since been trying to equal. Samples 
aS ‘ more sealing pressure with the same and prices of Crown Screw Caps are yours for the 
= vA application force. asking. Write us today. 

Ve EASIER TO APPLY! With the Deep CROWN CORK AND SEAL CO. + BALTIMORE, MD. 

S =8© Hook Thread, practically all undesir- World's Largest Makers of Closures for Glass Containers 








VA Closure Improvements GAO Grought you FIRST 


DEEP lef) 4 THREAD | | 
ai VPO CAP VENT CAP SLIP RUBBER RING PLASTIC LINER OROLAC LINER SHORT FRICTION COVER 














ALUMINUM, 
DEFENSE, 
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IT IS EASY TO UNDERSTAND ABOUT ALUMINUM AND DEFENSE 


THE WHOLE THING BOILS DOWN to two simple questions: 


1. How much aluminum are America and England going to need? 
There is only one answer: The democracies must have al/ the 
aluminum it takes to win, and nobody knows how much 
that is. 

2. How fast is aluminum needed? 

We don’t know, for sure, but just as fast as the aircraft plants, 
munition plants, shipyards, and the like, can be expanded to 
use aluminum and other materials for defense purposes. 


THOSE IN AUTHORITY IN WASHINGTON are putting together, day 
by day, expert estimates of what all these defense industries are 
going to need, month by month, clear to the end of 1942. These 
estimates, as issued, are our book of rules. 


FOR MONTHS WE HAVE BEEN, and are now, delivering aluminum 
for defense purposes far in excess of that called for by prior estimates. 


DEFENSE IS NOW TAKING from us over 40 million pounds a month. 
Every American ought to have a picture of just how much 
aluminum that is; here it is: 
Peace-time America, during the nine years from 1930-8, could 
find use for only 14 million pounds a month from us. 
In the busy year of 1939 we had to make only 27 million pounds 
a month to satisfy the civilian needs of this prospering country. 
Suddenly, defense alone needs 40 million a month! 14 million 
(civilian), to 27 (civilian), to 40 (defense) and soon to 50 
and beyond! 


* * * 
YOU CIVILIAN USERS of aluminum are grand people. 

THE WAY YOU ARE DOING WITHOUT aluminum until producers 
can catch up again with civilian uses is typically American. We are 
sincerely grateful for your understanding. 

IN THIS RECESS you are having to scramble for RECESSITIES— 
other materials which just don’t fill the bill 100%, because there 


is no pat substitute for aluminum. 


IT’S TOUGH ON YOU and it’s hard on us to have to turn 
away temporarily from the friends and pursuits of a lifetime. 


WE HAVE NOT TURNED OUR BACKS! 


WE INTEND that no civilian shall have to forego the things 
aluminum can do best one minute longer than we can help. 


ALUMINUM COMPANY OF AMERICA 
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BROOKLYN BRIDGE: First large suspension bridge in the United States. Suspension support consists of four cables, each is composed of 5434 
wires, is 15 44'' in diameter and capable of supporting 12,000 tons. A single span of 1595 feet between towers, it took 15 years to build. The 
Bridge was designed by John H. Roebling. A national holiday was declared on May 24, 1883 when the bridge was formerly opened to traffic 
by President Chester A. Arthur. 


OVER 


HALF A CENTURY 


OF SERVICE 


Destined as a leader in its field of service, the House of Lueders was 
also built on a solid foundation. Successfully weathering many wars and 
threatening economic crises, it again faces conflict and uncertainty with 
determination. A determination to survive with continuance of service to 
the many firms who rely with just confidence on its ability to maintain 
their source of supply of G. L. products. To this end we solicit your 
inquiries relative to any problem which may be threatening an interruption 


of your supplies. 
OUR LABORATORIES ARE AT YOUR DISPOSAL 


GEORGE LUEDERS & CO. 


427 WASHINGTON STREET, NEW YORK, N. Y. 


BRANCHES: CHICAGO + SAN FRANCISCO + MONTREAL 
REPRESENTATIVES: ST. LOUIS—PHILADELPHIA 


Established 1885 Perfume Materials 











Essential Oils @ Aromatic Chemicals 
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The counter is the crucial point for 
every cosmetic manufacturer. It is the spot 
where the customer buys your products in good faith. 
But, will you keep her good will if,—a lipstick she buys is 
marred or messy; a face powder box carelessly assembled; a 
face cream jar unevenly filled; or a lotion shows precipitation? 
Such things can and often do happen, with the result that fu- 
ture sales are lost. This is why great care should be exercised 
in the selection of your manufacturing source for cosmetic spe- 
cialties. The name ALLIED is your guarantee that the products 
you purchase are worthy of bearing your firm's name; and 
worthy of your customers’ confidence. The name ALLIED means 
that every item released has undergone a most rigid inspection 
by highly trained ALLIED inspectors. whose skill is character- 
ized by their precise observations of finished products rather 
than by the number of products passed. Buy ALLIED! Be sure! 
Protect customers! Protect future profits! 


LIPSTICKS APLI « ROUGE SUPREME « FACK POWDER APLI « MASCARA APLI « EYE SHADOW APLI 


OTHER ALLIED SPECIALTIES: TALCLM POWDERS « DUSTING POWDERS « FACE POWDERS .« PERFUMES 


TOILET WATERS « SACHETS « MANICURE PREPAKATIONS «© CREAMS « LOTIONS .« DEODORANTS 


DENTIFRICES « BATH SALTS « SHAVING PREPARATIONS ¢ SKIN TONICS « HAIR AND SCALP PREPAKATIONS 


oe £ | E D ee | 
30 ROCKEFELLER PLAZA, N. Y. C. 


MAKERS OF THE WORLD S FINEST COSMETICS AND TOILETRIES 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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The manufacturer who embodies within his 
perfumes and toiletries this magnetic fragrance 
so conducive to a feeling of sophisticated femi- 


s nine charm has succeeded in his primary ob- 
jective... APPEAL... 
’ Ory 


Mie 
Serasynll srosrons, INC. 


CHICAGO © DALLAS * DENVER * NEW ORLEANS * LOS ANGELES © SAN FRANCISCO «+ SEATTLE 
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Insuring independence of uncertain 
supplies of the genuine absolute. 





























— 


SCHIMMEL & Co. INC. 


601 WEST TWENTY-SIXTH STREET, NEW YORK, N. Y. 


* | ee S&S as : 











CHICAGO @ CINCINNATI @ CLEVELAND @ LOS ANGELES @ £MINNEAPOLIS 


@ NEW ORLEANS @_ ST. LOUIS 
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An Invitation to You 


@WuEN THE ELEMENTS of deception are not being practiced SEEING 
IS BELIEVING! 


We KNOW we have unique and unparalleled laboratory facilities. We 
know we have an unusual combination of talents and accomplishments for 
creating and improving those products we could manufacture for you. We 
not only have research chemists and specialists in cosmetic products, but 
also specialists in Line, Art, and Color. But we want you to be sure, too, 
so that you can realize the totally different services which we can offer you 
as Private-Label manufacturers, since we embrace all phases of research 
and production, yet consider the aesthetic values as well as the chemical 
properties of the ultimate products. 


THAT IS THE REASON why we are extending to you a cordial invita- 
tion to visit our laboratories located at 33 West 46th Street, in New York 
City, at your convenience. 


SHOULD YOU ATTEND the Toiles Goods Convention thia-weeky whey 
not make a point of visiting us here? We are just a few steps from the 
Hotel Waldorf-Astoria, and would welcome a visit from you. Look us up 
at the luncheon, and we will gladly arrange to show you through our 
laboratories. 


Bur IF YOU unfortunately cannot join us at the convention, perhaps 
you would drop in and see us the next time you are in New York. We will 
be waiting for you. 


Evans Chemetics, Inc. Evans Chemicals Limited 
33 West 46th Street, New York Boreham Wood 
Telephone Bryant 9-6805 Herts, England 


{Cosmetic Manufacturers with Unique Research Facilities} 
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your own interests recommend 


LABELRITE advantages. 


| 4 : es oe ee DOLLAR SAVINGS WIN YOUR INTEREST: 
’ | to “reposition PERFECT LABELING IMPROVES YOUR PACKAGE 


| Jdabels or wipe 

| pale pr on = When you ask yourself—‘'Will the Labelrite provide a 

| LAB ELRITE saving?’’—the answer is better than that in almost every 

| ae a ee installation . . . Labelrites do MORE than save, they earn 

a profit on their investment which means an annual in- 
crease in income. They achieve it by means of features 
which at the same time provide perfect register of 
the label; eliminate glue-seepage; and do away with 
loose or blistered, dog-eared or wrinkled labels. 















Eye appeal and selfish interests 
BOTH are favorably increased 
by the Labelrite method! 


Do change-parts contribute to 
your production costs in labeling? 
They are petty cash items on 
Labelrites! Does change-over time 
interfere with your schedule? See 
how swiftly these Labelrites are prepared for 
different sized labels or packages. 


Send for Catalog of Features! 











NEW JERSEY MACHINE 
CORPORATION 
16th Street and Willow Avenue .. . Hoboken,N. J. 


CHICAGO OFFICE, 549 WEST WASHINGTON BLVD. 
@ Sales and Service Representatives in 12 Industrial Centres! @ 
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20,000 people 


are ready to call you 
“BOSS” 


ss 20,000 people are in the busi- 
ness of making containers. 


Some of them are research men... 
some marketing men. . . and some en- 
gineers. Their job is to help package 
products in the right container. 

Among these 20,000 people, are also 
scientists who solve all sorts of pack- 
aging problems. . . 

. . and efficiency experts who im- 
prove packaging methods, cut down 
packaging costs. 

...and Sales Roadmen to watch over 
your closing machines as well as sales- 
men to give you prompt, helpful service. 

You'll find merchandising and adver- 







tising men, too. Their specialty is pro- 
moting packaged products. 

Then, to keep container-making fac- 
tories all over the country turning out 
regular and rush orders, there are 
executives with their secretaries, me- 
chanics and laborers, truckmen and 
truck drivers. 

These 20,000 people make up 
American Can Company. 

Whenever you place an order with 
American Can Company, you put these 
20,000 people to work for you. Your 
problems become their problems. And, 
in a real sense of the word, they call 
you “boss.” 


AMERICAN CAN COMPANY 


230 Park Avenue 


June *41: 48, 6 


e New York, N. Y. 


The Drug and Cosmetic Industry 








What American Can Puts 
Against Packaging Problems 


@ 5 laboratories employing 134 
people college trained in the pure, 
natural, and engineering sciences. 


®@ 13 points from which customers’ 
machinery is serviced . . . 6 points at 
which customers’ machinery is built. 


© 67 plants located strategically in 
the U. S., Canada, and Hawaii. 


e A factory-trained sales staff who 
are specialists in many different 
types of industry. 


@ An executive personnel backed by 
a financial strength that is in itself a 
tangible business asset. 
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The new 1940-41 edition of the | 


DRUG AND COSMETIC REVIEW | 


A LARGER BOOK, BETTER ARRANGED. 





WITH VALUABLE NEW DEPARTMENTS 


Over 4,500 copies of the last edition were 
distributed to buyers, chemists, perfumers, 
plant managers in the United States and 
to drug and cosmetic manufacturers in over 
32 foreign countries. 


Here are some of the features in this new 
edition which will make it a must for ready 
reference in your office— 


sections, on different color paper for quick 
reference for: Packages, Equipment, Chemicals 
and Raw Materials. 


| Directory in three separate, but consecutive 


The cream of formulas, manufacturing methods, 
practical articles, assembled from the last two 
years of Drug and Cosmetic Industry and other 
literature. 


Statistics—10 year range in prices on over 1,000 
materials, imports, etc. 


Laws affecting this industry, enforcement 
officials, and members of associations in the 
trade. 


The most complete reference of sources of sup- 
ply for this trade ever published. Full story, 
many in catalog form, of where to buy and who 
to buy from. 


wi mG ANS 





any 
THE DRUG AND COSMETIC INDUSTRY : 
101 West 31st St., New York City ORDER AT ONCE! 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


Please send me at once “Drug and Cosmetic Review” for which I enclose 


three dollars. 


Drug and Cosmetic Review 
1940-41 Edition 
$<5B.00 
Postpaid 


Beautifully Bound 
500 Pages 


Oo Sees 
OSES S BERR n ee ea aE 
MMe Np cao seach sadeeseie se RO ccc | 


NER AO AE TE RETESET RTCEIEORE: ("| : | nam EIN Ea eee 





If after 24 hours examination I wish to return ““Drug and Cosmetic Review” 
it is understood that my money ($3.00) will be refunded at once, on pub- 
lisher’s receipt of the book. 
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Synileur 


REG. U. S. PAT. OFF. 


Aimerican Perfume and Flavoring Miaterials for the (orld 





Established Fiftu’Two Years 


We are proud to state we are supplying many of 
our original patrons, proving Synfleur materials 
give satisfaction and are always uniform in quality. 


Opoponax 70 Terigol 


Soft and delightful base for Oriental Exquisitely flowery product. Adds 
Perfumes. life to Oriental and floral creations. 
Pounds, $15.00 Pounds, $10.00 


SYNFLEUR SCIENTIFIC LABORATORIES, INC. 
MONTICELLO, NEW YORK, U.S. A. 


New York Atlanta Detroit Chicago 
Mexico, D. F. Buenos Aires Rio de Janeiro Havana 
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AN INTERNATIONAL 





FAVORITE 





DURLIN 
NAIL ENAMELS 


are produced under conditions 
that assure uniformity of high 
quality and shade. This techni- 
cal production control has made 
DURLIN’S product the most 
talked about NAIL ENAMEL 





THE DURLIN CORPORATION 


Il WEST 42nd ST. NEW YORK, N. Y. 
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HARDER WORK 


THEre is no possible way of viewing accurately just what is 

going to happen to manufacturers in this industry before the 
present national emergency is over. And beyond that there is no 
telling what will happen after the emergency, so far as inter- 
national affairs are concerned, is over. The only way that we 
can get an idea of what to expect is to study what happened in 
the prior world war, and then to study what is happening to 
those European countries that have been engaged in the con- 
flict from the start in 1939. 


T# tightness of an increasing number of chemicals, essential 

oils, botanical drugs, and other raw materials should give us 
some idea. And while we can easily understand why essential 
oils and raw materials are tight because many of them are im- 
ported, the tightness of many chemicals completely produced 
here clearly points the road to the future. Export markets and 
defense needs will create conditions that are bound to bring 
discomfort and real worry to manufacturers in this industry. 
And while prices might be sat upon by manufacturers and the 
government, the need for extra supplies on the part of many 
manufacturers will result in irregularities in prices here and 
there. 


PR0Rrt1Es for defense are bound to make themselves felt by 

manufacturers. Perhaps not only will they be limited in their 
raw material purchases because of defense needs, but they might 
also be limited in their production and sales. Perhaps some day 
they will be limited in the plant capacity and the amount of 
labor they are allowed to employ for the products of this indus- 
try that are sold to the public. 


LP OTHER words, the future for this industry, as well as for all 
other industries, is uncertain. No one will be able to plan 
very definitely what they are going to be able to do from month 
to month. This is going to require much closer attention on the 
part of all engaged in the industry to the day to day problems 
as they arise. In other words everyone is going to work much 
harder and have his nose much closer to the grindstone. 
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A RECORD attendance of two hundred and seventy- 
five members and guests, emphasis on the prob- 
lem of coordinating the industry for the defense effort, 
and a number of outstanding guest speakers,—these 
were the highlights that went to make the thirtieth 
annual meeting of the American Drug Manufacturers’ 
Association one of the most successful ever held. Open- 
ing at the Greenbrier Hotel, White Sulphur Springs, 
W. Va.,on May 5, the first day was devoted to scientiiic 
problems. The first general meeting was held May 6, 
and at that session retiring President S. DeWitt Clough 
delivered his address. Mr. Clough made three import- 
ant recommendations: 

“First, that a Priorities Committee be organized for 
the drug industry, this work to be handled either by a 
subcommittee of the present Drug Resources Advisory 
Committee, if approved by the Government, or by a 
separate committee working through our Washington 
office. A “Chemical Priorities Board” has been ap- 
poinied and has been operating for some months. 

“The manufacture of pharmaceutical products, in- 
cluding dressings, bandages, and biologicals is an essen- 
tial industry, either in peace or war, and is of para- 
mount importance in war times to help protect the 
health of our armed forces, as well as to conserve the 
health of the civilian population. Certain priorities 
problems have already arisen and are now clearing 
through our Washington office. Many more will come 
up which may be of even greater importance to the drug 
industry, as well as to hospitals and all medical facili- 
ties. 

“And I recommend that personnel problems of the 
pharmaceutical industry be studied with a view of 
conserving, for the production of medical supplies, the 
key workers in plants devoted to such purposes. The 
chemical industry has already put itself on record in 
this regard and I hope that careful and favorable con- 
sideration be given by the Draft authorities to this 
problem. To cut down, or cripple, the production of 
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President 
John G. Searle 
G. D. Searle & Co., Chicago 


First Vice-president 


Dr. A. W. Lescohier 
Parke, Davis & Co., Detroit 


Second Vice-president and Treasurer 


R. Lincoln McNeil 
MeNeil Laboratories, Philadelphia GEORGE W. MERCK LESLIE D. HARROP 





Third Vice-president 
George W. Merck 
Merck & Co., Rahway, N. J. 


Exveculive Vice-president and Secretary 


Carson P. Frailey 


General Counsel 


Leslie D. Harrop 
Upjohn Company, Kalamazoo, Mich. 
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Executive Committee 
Dr. L. N. Upjohn, of the Upjohn Company, Kalamazoo. 
John 8. Zinsser, of Sharp & Dohme, Philadelphia. 
M. C. Eaton, of the Norwich Pharmacal Co., Norwich, 
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Arthur R. Clapham, of Johnson & Johnson, New 
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Ralph R. Patch, of the E. L. Patch Company, Boston. 


S. DeWitt Clough, of Abbott Laboratories, North 
Chicago, Ill. 
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medicinals, or medical research, at this time, would be a 
serious handicap to present and future progress. 

“In this connection, it is essential, I believe, that 
medical, dental and pharmacy students be permitted to 
complete their college courses. Already there appears 
to be some shortage in available physicians, dentists, 
pharmacists and graduate nurses. This shortage will 
probably become more acute. 

“A third recommendation I wish to make is that our 
Association, through its Washington office and the 
Joint Contact Committee, under the able direction of 
Dr. Frank Taylor, continue its close cooperation with 
all branches of the Federal Security Administration, and 
other governmental agencies, and that we also stand 
firm in protecting the property rights of our members in 
trade-names and established trade-marks.” 

On the subject of taxes Mr. Clough said: 

“We can only hope that additional taxation as may 
be needed to pay the defense bill will be equitably 
spread and without jeopardizing the future earning 
power of industry, for without earnings both employ- 
ment and the ability to pay further taxes are destroyed. 
And, speaking of taxes, a tank car of alcohol for medic- 
inal purposes, costing $2,080 for the alcohol alone, now 
carries a tax of $45,600. In other words, the tax is 
twenty-two times the cost of the product itself. In 
light of these facts, I fail to see why an additional tax 
on medicinal alcohol to be used for non-beverage pur- 
poses is either fair or necessary at this time.” 

Dr. Perrin H. Long, of Johns Hopkins University, 
addressed the Association on the sulfonamide deriva- 
tives and discussed two new products, sulfadiazine, and 
sulfaguanadine. Dr. Long predicted that sulfadiazine 
would completely replace sulfanilamide in time. He 
said that it is absorbed more slowly than sulfanilamide, 
sulfapyridine, and sulfathiazole, but that once a blood 
concentration is established it is easier to maintain. 
Furthermore it is the least toxic of all these compounds. 
Sulfaguanadine appears to be a specific for bacillary 
dysentery. The product acts to cut down the rate of 
multiplication of colon bacillus without being absorbed 
through the intestines. It has been proven effective on 
the Australian troops in Egypt with practically no 
toxicity. 

Leslie D. Harrop, Chairman of the Legislative Com- 
mittee, spoke of the intensification of enforcement of 
the Food, Drug, and Cosmetic Act: 

“In last year’s report specific reference was made to 
the tempered approach of the Food and Drug Adminis- 
tration toward the period of active enforcement. That 
lull is over. The year ending has seen much accelerated 
activity in enforcement work. Where so much of a 
drastic law is thrown into the field of convicting expert 
opinions, the public is bound to be deprived of the 
utmost protection if those subject to the law and the 
enforcers of the law do not strive to work out informally 
all possible disputed points. Even with such a backlog 
of accomplishment the field of non-negotiable points 
that must be litigated will be exceedingly broad.” 
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Dr. Frank O. Taylor, Chairman of the Combined 
Contact Committee of the A.D.M.A. and the A.P.M.A., 
reported that definitions had been set up for ‘‘con- 
tainer,” “‘well-closed container,” “tight container,” 
‘hermetic container,” and for “cold place,” and “‘exces- 
sive heat.” Reports were received by the committee 
concerning bromides, cascara, ephedrin, phenacetin, and 
phenolphthalein. The work of the Contact Committee 
and the Medical Advisory Committee has reached such 
proportions that the report states that “it seems prac- 
tically impossible to continue in the voluntary fashion 
of the past year the work of the Medical Advisory Com- 
mittee if it is as extensive as is indicated by the volumi- 
nous reports that have been prepared.” Further the re- 
port states: “Originally the major activity of the Con- 
tact Committee was the development of standards for 
drugs having no officially stated standards, particularly 
such as appeared in the U. S. P. and N. F. Gradually 
much of our work has been directed to the study and 
constructive criticism of proposed official standards. It 
seems desirable that so far as possible our efforts be 
directed again more to the study and development of 
new standards for drugs for which suitable or adequate 
standards are not yet officially available. 

Executive Vice-president and Secretary Carson P. 
Frailey reported that the work of the Washington office 
had increased to a marked extent proving the great 
value of membership in the association. On other 
specific activities, Mr. Frailey said: 

“A few of the high lights of the collective type of 
service rendered during the year under the auspices of 
your Association were (1) the guidance given by the 
General Counsel on a number of legal matters; (2) com- 
pilation of the first report of the Medical Advisory 
Committee of the Combined Pharmaceutical Contact 
Committee; (3) the collaborative studies made by a 
special group on “Stilbestrol;” (4) the activities of the 
Drugs Resources Advisory Committee of the Army and 
Navy Munitions Board. 

“Outstanding among the opinions prepared by the 
General Counsel was the one entitled “Classification of 
Vitamins as Foods or Drugs.” It not only drew compli- 
mentary editorial comment, but was received with deep 
appreciation and satisfaction in many other quarters. 
For future reference the full text will be preserved in 
the 1941 Annual Proceedings. 

“The outcome of the first efforts of the Medical 
Advisory Committee was just what was anticipated; a 
compilation replete with valuable information. It cov- 
ered the history, the chemistry, the pharmacology, the 
therapeutic actions and the contra-indications of five 
well-known drugs. No one can gainsay that it was a 
laborious but worthwhile task. The report thus far de- 
veloped is sufficient to clearly demonstrate two points: 
(a) the importance of the program in the formulation of 
suitable warnings under Section 502(f) (2) of the Food, 
Drug, and Cosmetic Act; (b) the magnitude of the proj- 
ect if it is to be pursued along the path charted by the 
Committee. It is my opinion that the pharmacology, 
the clinical actions and the contra-indications will be 


June ’41: 48, 6 








adequate for the background of warning statements. 
On the other hand, with the additional elements, 
namely, the history and chemistry included in a single 
publication, it seems to me that there will be provided 
an impressive document to reveal to administrative 
bodies and to the courts the diligence pursued in 
examining the subjects. 

“We are living in a new era with respect to such 
problems. Management would, therefore, do well to 
recognize without delay that the selection of appro- 
priate warning or cautionary language for the labeling 
of medicinal agents introduces a mandate which may 
necessitate the opening of new channels of research. 
Much of it can doubtless be conducted as a collective 
enterprise, in which event the financial burden will be 
spread over a wide area. Consideration should be given 
to a central agency particularly for general items. 
Products falling into the specialty class must, in large 
measure if not entirely, be dealt with in an individual 
capacity. 

The presently constituted Committee can hardly be 
expected to continue the program unless machinery be 
set up to collect the essential data for review and cor- 
relation by the Committee or its subgroups. It is a time- 
consuming task. The plan is designed not only to pro- 
tect the public as contemplated by the Act, but to pro- 
tect the industry. This double feature should be per- 
suasive. The matter is now under consideration by the 
kKxecutive Committee. 

The Drugs Resources Advisory Committee of the 
Army and Navy Munitions Board, through its several 
subcommittees and sections, moved into high speed 
during the summer of 1940 and has maintained that 
pace with the result that there have been conducted per- 
haps the most comprehensive surveys of the kind ever 
undertaken in the country. Devoted chiefly to studies of 
facilities and raw materials, the records to date reveal a 
most encouraging picture. We are honored today in 
having with us representatives of the War and Navy 
Departments who will, I am sure, tell you of the effec- 
tiveness of the project. These officials have been in inti- 
mate contact with every phase of the work. In fact it 
has been carried out under their direction and industry 
has shown a full measure of cooperation from the very 
inception of the plan. 

“Just eighteen years ago the Assistant Secretary of 
War, speaking before the Annual Convention of our 
Association, made a comprehensive analysis of the Na- 
tional Defense Act of June 4, 1920, and amendments 
thereto. After reviewing the functions of the various 
supply branches, he said in part, ““The Medical Depart- 
ment is so thoroughly convinced that in the procure- 
ment of Medical Department supplies it must rely on 
the skilled executives of the industry concerned, that its 
first effort has been to establish liaison with such execu- 
tives* * *.”” Continuing, the Assistant Secretary stated, 
“It is in recognition of the importance which industry 
plays in any plan for national defense and of the fact 


that in event of expansion to meet a war program, these 
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men must be called upon and depended upon to speed 
up and maintain production* * * .” 

“Down through the years the Surgeons General of 
the Army and Navy and their associates, some of whom 
are with us, have translated the congressional intent 
into an industrial procedure with a continuity of pur- 
pose and efficiency that merits widest acclaim.” 

Dr. Theodore Klumpp, Chief of the Drug Division of 
the Food and Drug Administration, called for closer 
cooperation between the medical schools and universi- 
ties on one hand and drug manufacturers on the other. 
He cited the DuPont, General Electric, and U. S. Steel 
research programs as something that should be emu- 
lated by drug manufacturers. He stated that there is a 
feeling of distrust and suspicion existing between the 
hospitals and the drug manufacturers and that mutual 
confidence should replace it. 

Narcotics Commissioner H. J. Anslinger told manu- 
facturers that they should assure themselves of a three- 
month supply of important drugs. He asked manu- 
facturers to aid in the restricted sales of paregoric to the 
end that addicts would not be able thus to satisfy their 
craving by using up legitimate supplies. He praised the 
cooperation of narcotic manufacturers in bringing into 
this country the three year supply of opium, and told of 
large supplies now afloat for these manufacturers. 

Federal Security Administrator Paul V. McNutt told 
the manufacturers that slips must not occur in the 
manufacture of drug products since the public had to be 
completely dependent upon their integrity just as the 
public had to depend upon doctors, lawyers, and watch 
repairmen. He commended the industry for its coopera- 
tion in the defense effort, and spoke particularly of the 
stocks of stragetic drugs, such as opium and quinine 
that are now in this country. He talked of the pos- 
sibility of the development of production by chemical 
synthesis of drugs now made from imported raw 
materials. He also spoke of the possibility of high yield 
cinchona bark being developed in South America. He 
looked forward to raw material independence of the 
Western Hemisphere. 

The entertainment committee, headed by William D. 
Barry, Chairman, provided excellent features for both 
the men and ladies. A musical and motion pictures were 
given Sunday night. On Monday the ladies were enter- 
tained at a luncheon and bridge at Kate’s Mountain, 
and in the evening a cocktail party was given before 
dinner, and the President’s Reception was held after 
dinner. 

On Tuesday the Ladies Putting Contest and the Golf 
Tournament were held, and in the evening a floor show 
was presented. On Wednesday the Tennis Tournament 
was held, followed by the Banquet in the evening at 
which Hon. Henry J. Allen spoke. 

The winners in the golf tournament were: Presi- 
dent’s Trophy, R. J. Coleman. Tournament Low Gross, 
G. S. Furman: Tournament Low Net, R. J. Coleman. 
First Flight—Low Gross, S. V. Smith; First Low Net, 

(Continued on page 667) 
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PROPRIETARY MEETING 


nearer manufacturers who want to continue 
in business must conduct research to substantiate 
the claims that are making, said Charles S. Beardsley, of 
Miles Laboratories, in his presidential address before 
the fifty-ninth annual meeting of the Proprietary Asso- 
ciation, held at the Hotel Biltmore, New York, May 12 
to 14. The trend is toward research, said Mr. Beardsley, 
who continued: 

“There is no question of doubt but what the new food 
and drug law had stimulated research and it is only 
through research that we find actual facts, and without 
facts you are an easy victim of the food and drug law 
and its regulation. 

“Facts, when presented by the Food and Drug Ad- 
ministration even though based on clinical opinion from 
literature, are difficult opponents, but facts which may 
be furnished to the Food and Drug Administration, 
which you have gleaned from clinical research are 
equally difficult opponents. 

“Tt is high time that you should start to learn about 
drugs that are in your products if you value your busi- 
ness. No amount of money should be spared by you to 
furnish yourself with the facts that you may learn from 
actual research, so these facts can be presented when 
the time comes, and you will not only be enlightened 
yourself, but you will enlighten your critics. 

“Most of the criticisms of our packages and labels in 
the past are not based on new investigations but on 
interpretations made from existing literature. These 
interpretations are mostly very unstable and go out of 
date. Therefore your research will keep you up to date.” 

Dr. O. S. Gibbs, of the Department of Pharmacology, 
University of Tennessee, told members that they must 
consider the benefits to be derived from clinical research. 
He stated that it was extremely dangerous for a manu- 
facturer to place upon the market a product that has 
not been tested extensively in the laboratory. 

James F. Hoge, general counsel for the association, 
tilted his address, “A New Frontier—Government Re- 
lations.” He said in part: 
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“The adaptation of the drug business to government 
regulation and the solution of so many of the problems 
which arise in that adaptation would be promoted by 
a full recognition that there has come into being a com- 
pletely new relationship between government and the 
drug industry. It is not entirely a revolutionary de- 
velopment. True, the adoption of the new laws several 
years ago ushered in rather sharply some of the changed 
concepts. But they had been growing over a long period 
of years, just as the public interest in manufacture and 
sale of drugs has been growing over the years, and has 
put its stamp and imposed its obligation on the industry. 

“The starting premise for any consideration of this 
kind is that food, drug and cosmetic act and amend- 
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ments to the Federal Trade Commission act, laws taken 
together represent something greater than a mere 
tightening up or a mere extension of the 1906 food and 
drug act. It has been said so many times that I must 
apologize for the repetition that the old law was entirely 
negative in its application, whereas the new law is pri- 
marily affirmative. There is, however, so vast a differ- 
ence between a negative and an affirmative law of this 
kind that the distinction will bear repetition. 

“Many specific difficulties for manufacturers and ad- 
vertisers have arisen upon the failure to appreciate the 
significance of affirmative regulation as contrasted with 
negative regulation. On the one hand, it was a matter 
simply of not making a false or misleading statement, or 
a matter of not adulterating the composition. Here, 
however, there are the positive injunctions against re- 
maining silent, the positive requirements for directions 
and for warnings and for composition. 

“Yes, the positive nature of this thing has gone so 
far that the medical director of the Food and Drug 
Administration is reported to have stated in a speech 
last week that therapeutic claims and therapeutic 
efficacy are no longer matters of opinion, but matters 
susceptible of factual exactness and proof. 

“The Federal Trade Commission recently has in- 
sisted upon warning statements appearing either in the 
advertising or upon the labeling, and frequently has re- 
quired that the warning statements be those which 
have been suggested by the Food and Drug Administra- 
tion. 

“In other words, although the Food and Drug Ad- 
ministration’s warnings were merely suggested warn- 
ings, the Federal Trade Commission adopts them as re- 
quired warnings—the effect being that here, under ad- 
ministrative procedure, the Federal Trade Commission 
enforces the labeling law which had been entrusted to 
the Food and Drug Administration.” 

Dr. Frederick J. Cullen, Executive Vice-president of 
the Association, said that many manufacturers were 
making very broad statement in their advertisements 
with a view of making changes only when they are pro- 
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ceded against by enforcement authorities. Dr. Cullen 
claimed that this is not the proper attitude to take, and 
warned that such practices would end in sad experiences 
for these manufacturers. Manufacturers justify them- 
selves by the thought that competitors are doing like- 
wise. Dr. Cullen said further: 

“They are working on a false premise when they 
make such a deduction. “The mills of God grind slowly, 
yet they grind exceedingly small,” and sooner or later 
the government will take action. I do not believe a 
manufacturer should be an “‘appeaser,’’ but he must re- 
member that we are in a new era as far as the marketing 
of drug products is concerned, and before making any 
claims for his preparation, he must have scientific evi- 
dence available to substantiate them. When he does 
have such information, he may make proper use of it in 
his labeling and in his advertising schemes, and, if 
necessary, should go to court to defend his claims. 

“Furthermore, he must recognize his public responsi- 
bility, for the products he prepares are of vital import- 
ance in the maintenance of the public health. They 
must be of a high standard of strength, quality and pur- 
ity, and he must label and advertise them in a manner 
that will not deceive the layman. His claims must be 
truthful and based upon scientific facts. 

“The present trend of events indicates that the manu- 
facturer who will continue to operate his business with a 
minimum of governmental interference is the one who, 
in addition to employing proper methods of manufac- 
ture and control, can also produce scientific evidence, 
based on controlled laboratory tests, to substantiate the 
claims he makes for his products. The day of relying 
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entirely upon statements made in textbooks is gone for- 
ever, and the manufacturer must develop his claims 
from the results of laboratory and chemical tests con- 
ducted on his product. 

“The progress report of Dr. Lloyd W. Hazelton of 
The George Washington University on the research 
professorship maintained by the association, a study of 
individual drugs and not on finished products, for you 
realize the investigations sponsored by the association 
must, of necessity, be on a broad basis. Research work 
on finished preparations is the responsibility of their 
owners, and I urge that you provide adequate budgets 
for this type of study. 

“The association is also sponsoring, for the benefit of 
its members, a search of the published scientific litera- 
ture on various drugs. The material compiled will be 
put in pamphlet form, and, within the very near future, 
you will be furnished with the first of these booklets 
which will be a synopsis of the available literature cov- 
ering commonly-used anthelmintics. The pamphlet 
will contain reports which are both favorable and un- 
favorable to the drugs considered, but no conclusions 
will be drawn. That is left for the reader. I hope other 
pamphlets will follow shortly.” 

In discussing advertising and labeling under the 
Federal laws, Dr. Cullen said: 

“We are all aware that the Commission, since the 
enactment of the Wheeler-Lea amendments to the Fed- 
eral trade commission act, has been gradually increasing 
the scope of its work and making its requirements more 
stringent. For instance, it is my understanding that in 
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the past the commission did not object to the use in 
advertising of a statement to the effect that a product 
will relieve rheumatic pains, provided, of course, that 
it did contain the appropriate active ingredients in 
quantities sufficient to produce the benefits claimed. 

“Just recently, however, an attorney in the commis- 
sion expressed the opinion to me when I was discussing 
advertising with him that no objections would probably 
be offered to representing a preparation for the relief of 
rheumatic pains, provided it is made clear in the copy 
that the product does not do more than afford merely a 
temporary alleviation of the discomforts caused by or 
associated with rheumatism. 

“He stated that in most copy the general, “‘built-up” 
statements were broad enough to imply that the prepa- 
ration constitutes a cure for the underlying condition 
responsible for the disorder and possesses value far in 
excess of merely relieving the pains of rheumatism. He 
indicated that in the future manufacturers can expect 
more attention to be paid to these so-called “built-up” 
statements. I agree that in some cases extravagant 
claims are made, and [ doubt that a manufacturer will 
be able to contend conscientiously that these “‘built- 
up” representations belong in the class of trade puffery. 

‘Most of the difficulty an advertiser experiences with 
the Federal Trade Commission involves a disagreement 
over the meaning of words. Many of the Commission's 
attorneys apply rigid, narrow meanings and interpreta- 
tions to words, using them in their strict medical or 
legal sense. They do not consider the meaning usually 

(Continued on page 665) 


48, 6 











PRURITUS 


By M. A. LESSER 


\ * " beagpede attempting an elaborate definition, it may 
be said simply that pruritus is itching. Tech- 
nically, however, pruritus means itching without visible 
manifestations of cutaneous disease.’ When pruritus is 
a symptom of an evident skin ailment, its treatment is 
part of the therapy of the dermal condition causing the 
itching. This discussion, therefore, will be limited to 
that type of pruritus indicated by the technical defini- 
tion. 

Very little is known of the pathogenesis of pruritus. 
Furniss” is of the opinion that pruritus is due to a true 
sensory neurosis traceable to some functional disorder 
of the related nerves, independent of any source of irri- 
tation on the surface. Fantus’, however, like many 
other authorities, believes that itching, like pain sensa- 
tion, probably originates in the free nerve endings of 
the skin. 

The causes of pruritus are many and varied. Some 
idea of the number of factors that can enter into the 
etiology of pruritus is given in Stillians’' listing of gen- 
eral causes of the condition: (1) Reflex irritations by 
pressure on the viscera, (2) Deficient nutrition, anemia 
and vitamin deficiencies, (3) Toxemia, such as liver 
disease, gastrointestinal disease, constipation and 
pregnancy, (4) Endocrine disturbances, e.g. diabetes, 
exophthalmic goiter and the menopause, (5) Sensitiza- 
tion to bacterial toxins, fungi, foods, drugs, inhalants, 
and numerous external contacts, (6) Foods and drugs 
that exert a direct effect, (7) Dermatoses of unknown 
or little known origin, and (8) Nervous disease, of both 
organic and functional types. To this must be added 
certain local causes, including a wide variety of chemical 
irritants as well as mechanical irritants, thermal irri- 
tants, actinic action and the retention in the skin of 
certain abnormal metabolism products. This list, 
however, is not complete, but from the above it must 
be quite evident why pruritus is such a frequent 
occurrence. 

In many instances, pruritus is a mild condition, 
easily relieved with simple measures, but very often 
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the intense itching can become almost intolerable. Turell* 
cites the opinion of Sulzberger and Wolf who believe 
that severe pruritus may lead to a “complete disinte- 
He 
also quotes the observation made some years ago by 
Tuttle, who stated that “to the patient it (pruritus) 
means an agony beside which pain would be a pleasure.” 

Obviously, no matter what its cause, pruritus is a 
condition that requires immediate relief. Of course, the 
ideal is to determine and remove the cause of the itch- 
ing, but this may be a long procedure, requiring com- 
plete physical and laboratory examination. Even so, 
“If the cause can be removed, well and good,” says 
Stillians,’ “but this is not cure. Skin memory may 
maintain considerable pruritus and other causes may 
have entered during the period of treatment 
In the meantime the sufferer must be given relief of his 
distress and must be made to stop scratching. 

The prevention of scratching is a most essential part 
of pruritus treatment, and if this cannot be achieved by 
therapeutic means, mechanical methods may be neces- 
sary. Many consider the suppression of scratching 
and rubbing a factor of importance second only to the 
removal of the basic cause or causes. Not only does 
scratching fail to really soothe the itching, but what is 
worse, soon causes it to return with even greater in-- 
tensity. Moreover, the scratching may produce a local 
inflammation which not only predisposes to secondary 
infection, but can also obscure the skin picture and so 
make a correct diagnosis more difficult. 

In all cases of pruritus of uncertain etiology and 
during the period of study to determine the basic 


gration of the morale, and occasionally to suicide.” 


causes, relief is obtained by a general helpful regimen 
and by the use of soothing applications to relieve the 
itching. As part of the general treatment of pruritus, 


Brunsting” suggests that the clothing be worn loose and 
that constrictions at the waist and garter levels should 
be eliminated. To avoid aggravating the itching, 
Aronstam® advocates avoiding overheated places and 
late meals. Diet is an important part of the treatment 
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and alcohol, tea, coffee, meat, and highly seasoned, 
salted or preserved foods should be excluded. Elimina- 
tion should be regular, and a mild cathartic may be 
needed to regulate the bowels. Rest and quiet are also 
considered essential parts of general treatment. 

More specific measures include the use of itch- 
relieving preparations made with or without anti- 
pruritic drugs, special baths, analgesic and sedative 
drugs, X-rays and other measures. Of these, soothing 
preparations for external use are the most important. 
These are highly varied and include wet applications, 
lotions, ointments, pastes, films and powders. 

The cooling of the skin is considered one of the 
promptest and most efficient methods of affording 
relief in pruritus. Thin, cool, uncovered wet compresses 
of saturated boric acid solution, to be changed when 
they become warm, are among the simplest pro- 
cedures. In marked contrast to this procedure is the 
employment of hot water, as hot as can be borne, on 
uninflammed skin areas. According to Stillians,’ this 
treatment is sometimes efficacious for limited areas and 
its effectiveness can be increased by adding sodium bi- 
carbonate up to saturation. With either of these 
treatments, cold compresses, or hot water, he advocates 
that the water be allowed to evaporate and the parts 
powdered with talcum to continue the cooling effect. 

This authority presents an evaporating lotion, 
another form of cooling preparation, that is antiseptic 
and fungistatic as well as cooling and antipruritic: 
RMURET IRIAN Cerone ke Nghe eee ee oe 0.45 Gm. 
URINE es oc eden a Sas 8s 28 ethos 90.00 ce. 


It is generally agreed that Calamine Lotion, N.F., 
is the most widely used preparation to relieve itching. 
The addition of one-half to one per cent. of phenol 
greatly enhances its antipruritic action. If calamine 
proves too drying, as it is apt to be after several days’ 
use and the skin surface becomes harsh and dry, 
Fantus® suggests the use of the so-called Calamine 
Liniment N.F., which contains olive oil. 

Another, quite simple, antipruritic solution that is 
frequently recommended,’ consists of: 


EE SO SR a aoe eae ee ee ‘1 .0 Gm. 
CLE CUCL ERS ne gee ane Cer ae ee ye 0.6 ce. 
DNA Bee See ie ae aie ee Leech sco BON0.00: 


Of course many other useful lotions for treating 
pruritus are available. Typical is the following prepa- 
ration, suggested by the N. Y. State Pharmaceutical 
Association 


DORN pe A ee LIES, ee ae 8.0 Gm. 
LO re Pa soso ices eee oe 1.0 Gm. 
RENN ee ity te hd eR ee eae oe Bae 3.0 Gm. 
Sodium borate. .................... ree 2.0 Gm. 
DUMRMMRNME Cte it hn fot by, 2 uy ie ee eon 8.0 Gm. 
EST eB age ie A AR ao ea ae IRE RONEN UF 10.0 ce. 

BRE EO BAKE occ ic oiowis ooo 6 heeled die x Oaeie es oe 500.0 ce. 


Another antipruritic lotion, to be applied locally, 
consists of: 
2 RAR a tg Te ee 1.0 Gm. 
Powdered tragacanth. ....... ....0.005.6000000555% 0.3 Gm. 
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COIN GRIN 355 hiss 5 Gane ee irae Roa SEARO OR SE 1.0 Gm. 
MANETTE fo eee seca en Meera eee 1.0 Gm. 
GET OT; RIE Me OD reat ae AT Loe Core ENA WO 4.0 Gm. 
LOE CCT, 1S a eae ea nee eRe NE eRe Sat ares CRT ene! 8.0 Gm. 
Lame water, tO-MAKE. ....< 5.6. 05606 cel ees ees 120.0 ce. 


Rose Water Ointment, the cold cream of the U.S.P., 
is frequently prescribed by physicians because of its 
cooling effect on the skin and its value in relieving 
itching. The addition of ten per cent. of boric acid 
makes this ointment more soothing.’ Although Fantus 
suggests the use of 1 to 2 per cent. of menthol in the 
ointment, Stillians believes that from 0.25 to 0.5 per 
cent. is often quite sufficient for securing the cooling 
effect of the drug. This last authority combines boric 
acid and menthol with rose water ointment in the fol- 
lowing preparation: 


RAR rr rs ik roe at ae ee, 0.15 Gm. 
Parana so eS rctgee Wid es Se hd can ee 3.00 Gm. 
Rose water ointment, to make................ 30.00 Gm. 


Phenol may also be used with rose water ointment, 
. iu . . 9 
as in the following instance: 


LUSTT1N ge aoe PUD Re Pare SS nec a ie 0.3 Gm. 
Galammesiprenared . ..<-2/s\0.s1e2c:< | ateelovasy wales ree 1.3 Gm. 
ROMANO 855s oo oe sii dx es a 2.0 Gm. 
Rose awater ointment «.. 2 se ssn ses Ge eee 30.0 Gm. 


Other substances and other bases may also be used 
for treating pruritus. Tars are frequently employed 
and are very popular. It is said’ that coal tar is less 
likely to cause irritation thanthe wood tars, birch tar or 
juniper tar, and an ointment containing this substance 
can be made as follows: 


CETL TSO) LE 1 a a ae EP a ee pa 2 Gm. 
COTES | SOE eR Ee a ae ne SEER TRUCE eee eR 2 Gm. 
Petrolatum, -to-aake. . 0.656 ccc ces oss wesc dees 30 Gm. 


This ointment should be renewed at least daily, and is 
removed with oil. If more body is desired the amount 
of powder may be increased. 

Zinc Oxide Paste, N.F., according to Stillians, is a 
good preparation for application on skins that cannot 
tolerate soft ointments but yet are uncomfortably dry 
with calamine lotion. For those who require a softer 
preparation, he advocates the use of the official zinc 
oxide ointment. When cooling and drying effects are 
desired, these products are applied in thin films, and in 
thicker layers to protect the skin from the air. Oil 
should be used to remove the ointments, and rubbing 
must be avoided. 

The use of protective films on the skin serves a 
variety of functions in cases of pruritus. According to 
one authoritative text,? such films act efficiently be- 
cause they protect the skin against the irritation of the 
air and contact with the clothing, because they lessen 
the influx of blood by their pressure, and, more par- 
ticularly, because they prevent scratching. A drying 
lotion, made more antipruritic by the addition of a 
small amount of phenol, to be painted on the itching 
area to form a protective film is prepared from: 
Se Pe eee a re: 0.6 ce. 
MIRC hist. irs hee ene ek Ae ee 4.0 Gm. 
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GN GCQRINO ts oa. st cso aat’s ee eee ee Ree 
Winter. GoMmahess dice vic tlt noe panes cael ols 120.0 ce. 
Soft zinc glycerogelatin, because of the excellent pro- 
tection it offers, is also frequently used in treating con- 
ditions of pruritus. Fantus mentions that the “‘applica- 
tion of collodion, gelatin films, paraffin films, or bandag- 
ing is of value in circumscribed pruritus.” 

Dusting powders are particularly valuable when the 
skin is moist and soggy and where excessive perspira- 
tion is a factor in the pruritus. One such powder,? 
especially suitable for moist skins, can be made from: 

6.0 Gm, 
30.0 Gm, 
30.0 Gm, 

Another antipruritic dusting powder, made soothing 

with menthol, is given in the same source: 


TGCS <, cs3, Sc anlar te Senne aoe 0.5 Gm. 
(ACU | Se ere oe Tae Ce es 5.0 ce. 
| 12 | | ne ee ee ee arene Se een mPa A SnTe 100.0 Gm. 


The purpose of the alcohol in the above formula is, 
obviously, to assure fine dispersion of the cooling agent 
in the powder. 

A soothing dusting powder for use in general pru- 
ritus has been suggested by Aronstam:° 


Brees ede 225 ere ne nce Ye er Caine 1.00 
CIT) ro eT ne oe On ee Wee Me eR ye 0.48 
(ETC ISLCHERGOS fo rorsc cite hon tacet ne ergata Ir 15.00 
Starch and talc, equal parts of each to make....... 120.00 


Some consideration should be given to the several 
antipruritic drugs used in local preparations such as the 
above. The employment of certain of these agents has 
already been indicated. Because of its numbing action 
on the nerve-endings, phenol has been called the 
“opium of the skin.’’” It must not be used in high con- 
centration; one-half to one per cent. is the usual 
strength, though up to 2 per cent. has been employed. 
The effect of phenol is much less in oil or alcohol than 
in water.’ The phenol solutions must never be used 
under waterproof dressings for fear of gangrene. Nor 
may it be employed in compresses to any extensive 
skin surfaces since this might cause phenol poisoning 
from absorption.* It is probably better not to use 
phenol when the itching skin is inflamed. 

Camphorated phenol, even in full strength, offers 
effective relief when painted on the itching skin. It may 
also be mixed with equal parts of zinc oxide ointment 
for local antipruritic application. 

Menthol and thymol have effects somewhat similar 
to that of phenol. Resorcinol is also considered a useful 
antipruritic, and a 2 per cent. solution in alcohol often 
makes a very effective lotion for noninflammatory 
pruritus.’ 

Goldsmith’ points out that local anesthetics are not 
of much value in treating pruritus since they generally 
‘annot penetrate intact epidermis. Even when they do 
act, in the majority of cases their effect is of short 
duration and while passing off may cause more itching. 
This is true of cocaine and all of its substitutes. Stil- 
lians expresses a similar opinion and says that local 
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anesthetics ‘‘are not very effective on unbroken skin 
and are apt to irritate.” 

Special baths, special in the sense that they are in- 
tended for the relief of pruritus rather than for their 
cleansing effects, are very frequently advocated. To be 
soothing, the bath must be tepid, at about body tem- 
perature, since a hot or a cold bath is often stimulating. 
Starch, oatmeal or bran added to the lukewarm water 
usually makes the bath more soothing. *° Other col- 
loidal substances are similarly beneficial, and Furniss? 
suggests the use of 4 ounces of colloidal sulfur to 20 
gallons of water as being excellent. Making the bath 
mildly alkaline is also of known benefit for relieving 
itching. For a standard 30 gallon tub quantity, 2 to 10 
ounces of sodium bicarbonate, 2-6 ounces of potassium 
carbonate or 3 ounces of borax may be used. 

Stillians is of the opinion that such a soothing bath 
should be taken in the daytime not just before retiring 
and is best when it can be prolonged. After the bath, 
the skin should be dabbed partly dry, not rubbed. If 
the skin has a tendency to dryness, an oily lotion should 
be applied gently. Brunsting” suggests the employment 
of a soothing lotion such as a well-shaken mixture of 
equal parts of olive oil and lime water. Even better is 
the following lotion, which not only has more lasting 
qualities, but is also more antipruritic: 
Wenthola ss ac ouavksttee eee eee 
HONORS 2s oon ctitce ys ctttes Shr ne re eee 
FING OSE DOWNED 2 5a cede ata ranle ee aareieet 
Lime water and olive oil, in equal parts to make . 


0.6 Gm. 

0.4 Gm. 
20.0 Gm. 
240.0 ce. 

However, some skins, even dry ones, get more relief 
from the liberal appliation of a dusting powder, than 
from the use of an oily preparation. Typical, suitable 
powders have already been given above. The powder 
serves the double purpose of soothing and cooling, and 
at the same time protects the skin surfaces against the 
irritation caused by the friction of the clothing. The 
clothing coming into contact with the body should be 
soft and not too warm, so as to avoid overheating.’ 

In the internal treatment of pruritus, analgesics and 
sedatives are used to reduce nerve irritability. The fact 
that analgesics are usually also valuable as anti- 
pruritics is further proof that pruritus is very akin to 
pain.” Among the analgesics employed to relieve itch- 
ing, the salicylates are generally considered the most 
useful, and of this group, salicylic acid (aspirin) is the 
most active and the most frequently employed. Other 
analgesics may also be administered. 

Mild sedatives not only afford relief but also help 
the pruritic patient to get much needed rest. Although 


phenobarbital has been frequently recommended, 


10 


Goldsmith™ states that in practice, it has been found 


disappointing. He advocates the use of bromides be- 
cause, “Bromide lessens the pathologically raised ex- 
citability of the central nervous system and especially 
diminishes unpleasant sensations and malaise. It is the 
more effective the greater the psychic component of the 


(Continued on page 665) 
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SUPPLIES OF 
BOTANICAL DRUGS 


By S. BARKSDALE PENICK 


iy WILL not be news to say before this gathering that 
our chief supplies of botanical drugs must come 
from overseas. 

At the beginning of the present conflict some thirty 
nationalities were sending one or more items directly to 
this country. We had become the leading nation of the 
world in the importation and marketing of this branch 
of the business. 

Not long after the beginning of this war, widespread, 
heavy buying of imported botanicals took place. 

It is well known that under normal conditions only 
conservative inventories were carried by all well-man- 
aged firms. But what was good management normally 
was found unwise when a shortage of oversea supplies 
was threatened. Manufacturers and other consumers, 
turning quickly from possibly a usual three to six 
months’ inventory, endeavored to obtain from existing 
stocks from one to five years’ supply. This completely 
upset any orderly procedure for replacing stocks. 

Foreign sources were deluged with orders, and the 
inevitable condition developed that there were then not 
near enough supplies to meet the demand. 

This general condition has continued and exists to- 
day. 

It has not taken long for such an abnormal demand to 
assert itself in sharp price advances. 

Of a total of some 800 botanicals in use in the United 
States, Europe may be credited with producing about 
30 per cent. Of this amount fully one-half is to some 
extent now supplied by other countries, and if we were 
not suffering from the effects of war the remaining 15 
per cent. would soon be replaced. 

The Far East, principally India, China, and Japan, 
supplies perhaps 25 per cent. of our total list of botan- 
icals. These nations have been called upon for products 
that have not before come from such directions. No- 
tably, valerian root from Japan, squill from India, as 


*Report as chairman of crude drug section at annual meeting of 
American Drug Manufacturers Association May 6, 1941. 
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well as some belladonna and hyoscyamus, juniper 
berries, althea root, aconite, and others. 

The continent of Africa accounts for maybe 5 per 
cent., including aloes, buchu, gum arabic, senna, and 
pyrethrum flowers—the last in a substantial degree. 

Russia possesses a number of items, among them san- 
tonin, buckthorn bark, lycopodium, having some 5 per 
cent. of our list. 

South America is looming as a new source for some 
materials formerly obtained elsewhere. We have al- 
ready had a few of our European products successfully 
produced by our Southern neighbors in a 1940 crop—no 
mean achievement. They have sent us a little bella- 
donna, matricaria, valerian, and simpler botanicals. 

There is a promise of more, and every encouragement 
is being offered to have them develop supplies because 
of favorable climate, labor, and our desire to develop 
friendly relations. South America naturally accounts 
for a number of our products of which ipecac, the bal- 
sams, jaborandi, boldo, saponin are typical. 

Perhaps engaging more attention than any other sub- 
ject in the botanical drug field has been the cultivation 
of botanical products in the United States. Much has 
been written and said on this subject. Weekly and 
monthly farm journals have carried articles on the gen- 
eral subject, some of them helpful, some of them grossly 
inaccurate. Our daily papers, our drug journals, uni- 
versity publications, and even the women’s clubs have 
widely publicized one phase or another of the growing of 
botanicals. 

The more serious-minded and well-informed, how- 
ever, have been more conservative. It may be readily 
seen that to produce imported botanicals presents 
serious difficulties and some impossibilities. 

The main obstacle may be said to be that of high cost 
of production. For example, it is not difficult to profit- 
ably grow belladonna in the Balkan States so that it 
may be available to the manufacturers of this country 
at 15 cents per pound. But to produce belladonna in 
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the United States, experienced growers will not under- 
take the work except with reasonable assurance of re- 
ceiving ten to fifteen times this price for their crop. A 
serious obstacle to wide growing of supplies in our 
country has been the uncertainty of what may occur in 
other countries of the world where low overhead would 
promptly ruin any similar undertaking in the United 
States. Further, no one can foresee the duration of the 
war, the ending of which would be disastrous to our 
high-cost domestic cultivation. 

Many uninitiated have been urging the farmer to 
undertake this work. If many of those who have been 
sending in thousands of inquiries for information and 
assistance were to grow reasonable crops wide overpro- 
duction would result. The grower would stand to lose 
heavily, would not again attempt the job, and we would 
be where we are today. 

These conditions, and many others, surround domes- 
tic production, and it is obvious that it is best for such 
work to be carried forward: by experienced, well-in- 
formed individuals in order to provide sound production 
of many products of which we should be independent of 
foreign sources. 

| am very glad to report that there are some such 
undertakings going forward at present. 

In one of our more progressive states the Department 
of Agriculture has joined hands with commercial in- 
terests and is using several of its experimental stations 
with ample land available, under trained technical men, 
in the growing of a number of products. This project 
promises some success. 

A systematic industry effort in another direction is 
progressing in the employment of field men to survey 
for climate, soil, and labor conditions suitable for this 
work. 

There is already in process of production moderate 
acreage of henbane, belladonna, stramonium, and, 
among the condiments, sage, mustard, anise, coriander, 
and others. 
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In the case of henbane, the domestic production from 
the 1940 crop has taken care of most of our past Winter’s 
urgent needs. The quality has been excellent. 

With belladonna, what has been grown has been 
above the average alkaloidal content. We look for 
limited increased supplies this year and likely an ample 
supply for the country’s needs from the 1942 crops. 

We hope in the course of time to be self-sustaining and 
quite free of dependence upon other countries, at least 
for our more vital products. 

Some of the hysteria for raising domestic crops has 
come from unfortunate misinformation. Many hun- 
dreds of the inquiries that are constantly received from 
would-be growers is due to the hope for rich reward in 
the work. A farm publication of wide circulation not 
long ago, endeavoring to make an intelligent survey of 
the possibilities of domestic growing of botanical drugs, 
advised its readers that before the war digitalis was 
selling at 5 cents, and was today worth $5 per pound. 
Although this publication in its next issue pointed out 
that an error in a decimal was responsible for the mis- 
take, and the price should have been 50 cents, it led a 
large number of people to undertake its growth. A pub- 
lication of an Ohio university recently repeated the 
reference to the $5 price. 

Many people have already begun the cultivation of 
this drug, and it is reasonable to suppose substantial 
costs will be incurred with the expectation of a $5 
market price. It is well known that we have no scarcity 
in digitalis, and although prior to a few years ago our 
supplies all came from Europe, this has long since been 
discontinued, and ample stocks are available growing 
wild. When carefully collected, dried under proper con- 
ditions, and properly stored, it is fine quality. 

The United States can supply a substantial part of 
our ergot requirements. It is believed that these sup- 
plies can be increased, and we may get along without 
having to import much, if any, some day. The quality, 

(Continued on page 667) 
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FOUNDATIONS FOR 
MAKE-UP 


By JOSEPH KALISH 


ers products are now firmly entrenched as 
= necessities in the make-up kit and, when properly 
formulated, fully deserve their consumer acceptance. 
Primarily, they supplement face powder, for their cover- 
ing power and adhesion is necessarily superior. In addi- 
tion, however, they improve the adhesion of cake 
rouges, make color blending more uniform, and gener- 
ally improve the effectiveness and lasting qualities of 
the whole make-up job. 

The original foundation or vanishing cream, although 
being extensively replaced by new products, is by no 
means losing its place in the market. It still remains a 
product that is easy to make in good quality, its virtues 
are known, and its shortcomings can be overcome. 
Older types of vanishing creams consist of soaps con- 
taining a substantial excess of stearic acid along with 
enough water to reduce consistency to the desired point. 
On this simple basis, the creamy product when rubbed 
onto the skin loses water to leave an invisible film of 
stearic acid and soap. This film is lacking in flexibility, 
however, and rolls under the fingers. The addition of 
glycerin or other hygroscopic agent to act as a plas- 
ticizer to keep the film flexible and prevent complete 
loss of moisture, completely prevents rolling. The re- 
sulting film covers the skin and provides a foundation 
to which powder and other make-up adhere very well. 
This film is quite transparent, in fact, is invisible, and 
therefore adds nothing to the covering power of the face 
powder. If additional opacity is desired, this is obtained 
by incorporation of a suitable pigment. Since the usual 
vanishing cream is based upon soap containing excess 
stearic acid, zinc oxide, which reacts with both soaps 
and stearic acid, is not a suitable pigment; an inert 
product, such as titanium dioxide, is preferable. The 
white film thus produced is less pleasing than a tinted 
one and proper tints are generally obtained by mixing 
small amounts of suitable pigments and lakes with the 
white pigment. The addition of pigment should not be 
overdone and thus lead to too opaque a film; in some 
cases it may be advisable to replace at least some of the 
titanium dioxide by more transparent powders such as 


tale or colloidal clay. 
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As an experimental formula, the following mixture 
can serve as a basis for further development and 


improvement. 


Stearic acid... en Renee See me Te yoo 5 Al 25:0 
Getyicaleohol...........5...%. Fe Ae TOE 2.0 
GIveenin 24 es ha ee ; aE TCE rey wee ee 8.0 
ICEDT TG) 72 C0 eg EE et ce ae eee or LS 
LET TCT TET SOR ate eR RR APs? Ore tie oe eas 2 NT ZA 
Perfume. ..... Se net Se ee 0.5 
Preservative. . Ae ee rere eres 0.1 
S'S th heh aio Ba Sa Brg Srna 2 aioe ee a 60.4 


Cetyl alcohol is included to counteract the drying 
effect that stearic acid seems to exert on sensitive skins. 
Amino glycol is a new organic base that shows high 
emulsifying power in connection with stearic acid and 
produces creams with very fine texture that do not dis- 
color. Methyl p-hydroxybenzoate is a generally satis- 
factory preservative. The stearic acid and cetyl alcohol 
are melted together at about 65° C. and the preserva- 
tive added. The glycerin and amino glycol are dissolved 
in water which is then heated to the same temperature 
and both mixtures are thoroughly mixed together. Con- 
tinue stirring until cold and allow to stand overnight. 
Add perfume and pigment and again mix very thorough- 
ly, preferably using a milling machine to assure com- 
plete dispersion of the pigment. 

Foundation creams of the same general type may be 
based upon glyceryl monostearate. Aside from the fact 
that films left by creams of this type have less tendency 
to roll than those left by stearate creams, and therefore 
require somewhat less plasticizer (glycerin), they pro- 
duce the same effects as the stearate creams. Their 
manner of manufacture is slightly different. 


Givceryiimonostearate: . 5.6 ok eo ee os 20.0 
IEICE UE o) ln eres Sees ie Pate erate ane 5.0 
OT ee ee nee ee eee eo orem en OR oR ESE. Tee Og 5.0 
RENIN 8 3 08D i tk aha Sou Re ah ga ae On a 30 
WPA NRTA S08 AN ie Sel lane's aOR ede eee PD he 0.5 
CSSA a roe Aer INR Ie ee eee 0.1 
ROS ase ON a ip Mera fis oats ae, dea 66.4 


In this case, all the ingredients, with the exception of 
perfume and pigment, are heated together to boiling, 
stirred thoroughly, and stirred until cold. Add pigment 
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Foundation products are among the 
most important in the make-up group. 
Proper formulation and preparation are 


given in this article. 


and perfume and again stir thoroughly to assure uni- 
form dispersion of the pigment. 

Cold creams or similar oily creams may also serve as 
base creams, the addition of pigment providing desired 
opacity. If rubbed out on the skin in a sufficiently thin 
layer, the residual oiliness of the cream is just enough to 
assure proper adhesion of powder and other make-up. 
Again zinc oxide must be avoided in beeswax-borax 
mixtures, since it combines with the soap acting as the 
emulsifier and destroys the cream. The addition of 
petrolatum is useful in increasing somewhat the tack- 
iness of the film and thus improving adhesion of powder. 
The oil should also be somewhat heavier than usual. 


Rue oo A clades Sain oer ie ee EP ee eee 8.0 
[EL GLE a5 ES ea SOR Se PEPE rane PRMEMae ae ts FEST) Une g ROT on SEE 10.0 
MOR NTASTIEMEROUNEN 3,59 25,050"), ss US cg rent Ie a ea ae te eS 30.0 
La Ee ee Om Me OR ee cr rap te meer ee 8.0 
RETR OTE TAC oid ee 2s FS. RN vege eh is rece 025 
OCS Se ane ee ee eer eee ar me ee ae 0.6 
MERE IES cdot ea) gies atk he A Repent ca eal ay ee er 12.9 


Much more pigment is generally included in these 
formulas to provide a completely opaque base. The 
cream is made by the usual procedure for beeswax cold 
creams, namely, melt the oil, petrolatum and beeswax 
together, dissolve the borax in the water and heat to the 
same temperature as the melted wax, mix thoroughly 
and stir until cold. The perfume is added to the cream 
at a reduced temperature and the pigment is preferably 
ground into the finished cream. 

The modern cake foundation seems to be based upon 
a fat-wax mixture with considerable pigment but with- 
out water, the melted product then being molded. The 
simplest type of formulation would be one based upon 
petrolatum, a little mineral oil, considerable wax such 
as ceresin or beeswax, and sufficient pigment and per- 
fume. Again very fine dispersion of the pigment must 
be obtained to assure uniform spread of color. The cake 
itself must be hard enough, and with a high enough 
melting point, to maintain its form under usual tempera- 
ture and use conditions. On the other hand, the ma- 
terial must be soft enough to spread readily when 
applied to the skin surface. Requirements are thus 
similar to those for lipsticks, but the problems of find- 
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ing wax mixtures compatible with castor oil and other 
bromo acid solvents are fortunately not present. The 
limitations on the use of zinc oxide naturally do not 
apply to these cake products, and zinc oxide may be 
used instead of titanium dioxide if desired. 

A wholly satisfactory cake can consist solely of de- 
odorized cocoa butter and the pigment mixture. This 
vegetable fat is of the proper consistency, is hardened 
by the addition of the pigment mixture, and is definitely 
emollient to the skin. A preservative and antioxidant 
must be present, but the use of a high quality de- 
odorized cocoa butter will greatly minimize the usual 
perfuming difficulties. 

The best and most popular “pancake” foundation is 
protected under two U. S. Patents whose numbers are 
given on the label of the container, and its manufacture 
may be undertaken only if you are sure that your 
process and product will not infringe the patents. The 
finished product looks like an oversized compact pow- 
der. It may be applied either before or after the applica- 
tion of cream rouge and can replace face powder. It is 
applied by means of a moistened cloth or sponge, and 
the film left after drying is quite water-proof. 

According to the patent disclosures, manufacturing 
procedure is relatively complicated. The proper pig- 
ment mixture is first thoroughly mixed with a wax-oil- 
water combination similar in some respects to a cold 
cream. The wax content should be high, water content 
is low, and a wetting or dispersing agent should be 
present. A large proportion of pigment is very thorough- 
ly mixed with a relatively small proportion of cream 
and the mass then completely dried at a low tempera- 
ture. After complete drying, the waxed powder is very 
finely ground. The result is a powder mixture in which 
each individual particle is covered with a film of wax 
and oil, making it waterproof and adherent. This 
powder is now mixed with a dilute gum solution and 
pressed into cakes in the usual manner. The semi- 
cream is preferred to a mixture of waxes and oils be- 
cause it assures more uniform distribution of the wax 
on the surface of the powder particles, and a thinner 
coating. The dispersing agent assists in obtaining 
better spreading of the foundation on the skin surface. 


659 

















REVIEW OF 
B.T.C. ACTIVITIES 


ASTHMA, HAY FEVER 

Cannot say, “remedy or effective treatment for 
asthma, hay fever, sinus discomfort, and bronchial irri- 
tations. Only give temporary relief from. Contain 
ephedrine and epinephrine and are therefore dangerous 
as these ingredients produce prolonged vasoconstriction 
so as to cause tissue damage from anoxemia with 
secondary inflammatory reactions. Glycirenan, Gly- 
cirenan-Forte, Jodirenan, — Inhaledrin-Compositum, 
Aerizon, supplied with device, Atmozon  Aerifier. 
Theodore Radin. 

Cannot say, “remedy for asthma, bronchial coughs or 
bronchitis,“relieves symptoms of hay fever,” “pro- 
motes healing,” “Unique,” “distinctly new,” “‘discov- 
ery.” Only gives symptomatic relief. Resperine. Albert 
Laboratories. 

Cannot say, “cures hay fever,” “relieves asthma or 
sinus trouble,” “prevents asthma, hay fever, sinus 
trouble, or anthracosis,” “defense against colds,” “‘pre- 
vents all dust from entering the nostrils.””. Dr. Weaver's 
Nasal Filter. Nasal Filter Company. 

Cannot say, “is sold by all druggists,” ‘‘almost  in- 
stantly relieves wheezy, difficult breathing,” “‘speedy 
relief from itching and excessive watery secretions in 
the nose and the eyes,” “quickly relieves coughs result- 
ing from bronchial infections.” Raz-\Mah. Templeton’s, 
Ine. 

Cannot say, “remedy or effective treatment for hay 
fever,” “amazing, wondrous, and quick results in sinus 
irritations, head colds, cold-clogged air passages,”’ “‘dis- 
covery.” Product merely gives temporary symptoma- 
tic relief. Hay-No. Morten Laboratories. 


ATHLETE'S FOOT AND SKIN INFECTIONS 
Cannot say, “affords relief from athlete’s foot for a 
long period of time,” ‘affords permanent relief from 
athlete’s foot,’ “doctors prescribe and endorse it.” 
Kamazin Powder. Kamazin Manufacturing Company. 
Cannot say, “is competent treatment or effective 
remedy for athlete’s foot,” “will correct red or swollen 
feet,” “beneficial results may be expected without re- 
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gard to the stage of the infection, accompanying factors, 
or necessary measures which must attend any type of 
medication for such conditions,” must stop misleading 
use of the word “guaranteed.” Vernard Solution. Vern- 
ard Company. 

Cannot say, “is effective remedy or complete treat- 
ment athlete's foot,” “other preparations are not bene- 
ficial and will not reach parasites causing it,” “causes 
itching to stop,” “is world renowned,” “more money is 
spent in a given time for this preparation than for any 
other athlete’s foot medicine.” [/. F. Pritchard and 
Thompson, advertising agency. 

Cannot say, “new,” “amazing discovery,” “quick and 
effective treatment for athlete’s foot, eczema, chafing, 
shingles, ringworm, dhobie, and all kinds of irritations.” 
It is an accessory treatment for superficial ailments. It 
is not a bactericide. It will not prevent reinfection. It 
will not stop perspiration or body odors. Premek 33, 
also known as C. S. 53, composed of finely divided or 
colloidal sulfur. Patch-Premek Corporation. 

Cannot say, “remedy for eczema, itching, burning,” 
“stops itching, burning,” “healing,” “relieves inflam- 
mation,” “‘allays irritation,” ‘‘antipruritic,” ‘‘anti- 
phlogistic.”” Must drop the word laboratory from com- 
pany name. Warvan Dermopathic Salve. Marvan Labora- 
tory. 

Cannot say, “remedy for eczema, piles, athlete's foot, 
nerve disorders, weed poisoning, or any other skin or 
flesh trouble,” “destroys cause of itching.”” Product is 
only mild antiseptic and astringent with no keratolytic 
or penetrating action. Company must drop the word 
“chemical” from the company name, and XZMO, or 
any term simulating eczema from the name of the prod- 
uct. Barker's XZMO. H. W. Barker Chemical Company. 

Cannot say, “remedy for eczema, piles, athlete's foot, 
poison ivy, pimples, skin outbreaks, itches,” “‘in general 
use by the medical profession and in hospitals.” Hydro- 
sal Liquid. Hydrosal Liquid. Hydrosal Company. 

Cannot say, “pimple remedy” (only relieves itching 
and to a limited extent acts as a skin antiseptic, fungi- 
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Every month we print a large number 
of stipulations and cease and desist 
orders issued concerning the products 
of this industry. We have tried to give a 
picture of what is right and what is 
wrong in advertising statements. Dupli- 
cation would not serve a useful purpose, 
and therefore we have selected those 


cases that are typical. 


cide, and desiccant), “effective remedy for blackheads, 
open pores, eczema,” “penetrates below the surface of 
the skin and acts safely and without irritation.” Vedre.r 
Ointment and Medrer Soap. William A. Reed Company. 


COLDS AND COUGHS 

Cannot say, “cure or effective remedy for coughs.” 
Can say, “affords temporary relief from coughs due to 
the common cold.” Mentho-Mulsion and Maleo Cold 
Tablets. 

Cannot say, “remedy for coughs and sore throats.” 
They are only a palliative for some symptoms and 
Hot Drops. Hot Drops Co. 

Cannot say, “will bring speedy relief from colds, hay 
fever, asthma, and other bronchial and nasal afflic- 
tions.” Product contains menthol, camphor, thymol, 
pine oil, eucalyptol, benzyl benzoate, aromatics, and 
per Nu-Myst. Forson 


afford no lasting relief. 


alcohol eighty-seven cent. 
Laboratories. 

Cannot say, “remedy for colds, headaches, sore 
throat, croup, pneumonia, chafed hands, itching piles, 
sore muscles, chilblains, bruises, rheumatism, or hay 
fever.’ It is only a palliative in these conditions. Com- 
pany must drop the word, “chemical” in its name. 
To- He-To Ointment. J. W. Oneal Chemical Company. 

Cannot say, “have tonic effect or build up the bodily 
resistance, stop colds or prevent the development of 
colds, provide relief from colds (except the relief of cer- 
tain symptoms), all ingredients are harmless.” Wild 
Cold Capsules. 

Cannot say, “prevents development of colds, relieves 
bronchial troubles or colds,” (except certain symptoms), 
“stops any cough,” “‘affords relief from cough regard- 
less of severity.” Wild Cough Syrup. Wild Drug 
Company. 

Cannot say, “remedy for pneumonia, influenza, com- 
mon cold, sore throat, or rheumatism.”” Only gives 
symptomatic relief as counter-irritant. Num-O-Col. 
Ointment. Num-O-Col Company. 
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COSMETIC CREAMS 

Cannot say, “has healing properties,” “penetrates the 
skin,” ““goes down deep into the pores and cleanses them 
of all foreign matter,” “‘stimulates the pores of the skin 
to normal action,” “‘activates the sabaceous glands,” 
“does more than to cleanse the surface,” “‘vitalizes the 
skin,” “‘removes wrinkles,” “prevents or restores sag- 
ging muscles,” “‘restores a substance natural to the 
skin.” Dated Cream. Dated Cream Company. 

Cannot say, “compounded by hand,” “skin food,” 
‘is absorbed by the skin so that the skin is fed or 
nourished or otherwise benefited by absorption,” ‘will 
erase or remove lines or wrinkles from the skin,” “will 
build up tissues,” “will remold the face,” “will restore 
or perpetuate the youthful or fine contours of the face 
and throat.” Alerandra de Markoff Skin Food. Alexran- 
dra de Markoff Sales Corp. 

Cannot say, “penetrates into and below the skin,” 
“dissolves dirt and waste matter in the pores of the 
skin,” ““overcomes and cures dry skin,” “‘is as efficacious 
on an oily skin as on a dry skin,” (except in cleansing 
action), “prevents or removes wrinkles or facial lines” 
(other than those caused by face dryness), “removes 
blackheads,’ “is a solvent for dust, soot, dirt, and 
waste matter that soils the skin.”” The nature and ex- 
tent of the guarantee offered with the product must be 
clearly and adequately disclosed. Lady Esther Face 
Cream. Lady Esther, Ltd. 

Cannot say, “new kind of skin care,” “is an aid in 
correcting skin ailments generally,” “permits the skin 
or the pores of the skin to breathe,”’ “‘decreases the size 
of the pores,” “‘causes the blood stream to circulate 
through the inactive areas of the face.” The word “‘cir- 
culation” must be dropped from the name of the prod- 
uct. Circulation Cream. Donna Lo Laboratories. 

Cannot say, “remedy for blackheads, whiteheads, 
acne, crow’s feet, lines under the eyes, ‘jowls’,” “aids 
oily or dry skin,” “excess fatty acids or waste products 
impede the normal elimination of the skin.” Grace 
Donohue Cleanser. Grace Donohue. 
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Cannot say, “amazing or scientific development,” 
“when rubbed on the hands it will make them as soft 
and white as those of a child,” “‘will cause an immediate 
transformation in the skin condition.”” The product has 
only a temporary effect unless used regularly, except in 
cases of rough, chapped hands. Mystic Cream. Mystic 
Laboratories. 

Cannot say, “complete beauty treatment,” “smooths 
away and removes lines from the skin, or changes the 
normal texture to make it seem finer,” “will keep the 
skin young,” “is a complete treatment for blackheads,” 
“will remove all traces of foreign matter from the pores 
of the skin.”” Sem-Pray Jo-Ve-Nay. Sempray Jovenay 
Company. 

Cannot say, “restores life or appearance of life to the 
skin.” Must drop the word, “resuscitator” from the 
name of “Revel No. 9 Resuscitator.”’ Cannot say, “re- 
moves all foreign matter from the pores of the skin.” 
Must drop the words, “‘pore cleanser,’ from the name 
of “Revel No. 1 Pore Cleanser.”” Cannot say, “for aged 
or crepey skin,” as claim for “Revel No. 6 Lipid 
Cream.” Cannot say, “for bleeding or receding gums,” 
as claim for “Revel No. 16 Mouth Creme.” Mack 
Brothers Products. 

Cannot say, “checks or- prevents formation of 
wrinkles,” “‘lifts up sagging facial lines,” “‘causes lines or 
wrinkles from age to fade away or become shallower,” 
“rejuvenates aged or aging skin,” “eradicates facial 
lines or wrinkles.”” Cleo-Pax. Cleo-Pax, Inc. 


EAR PREPARATIONS 

Cannot say “for deafness,” “wax extractor.” Can 
say, “softens wax.” Ourine, made by Aurine Company. 

Cannot say, “immediate relief for stuffed-up ears,” 
“causes wax accumulations in ears to quickly dissolve 
or almost instantly soften,” “does away with ear dis- 
comforts which may result in permanent deafness,” 
“valuable as massage oil for muscular pains and con- 
gestion when rubbed on skin of neck and chest,” “‘irrita- 
tions of outer ear may result from head colds.” Requa’s 
Oil for the Ear. Requa Manufacturing Company. 


HAIR DYES 

Cannot say, “finest remedy for faded or gray hair,” 
“not a dye, but a special compound which, when mas- 
saged into the roots of the hair, nourishes it back to its 
original color and luster.” The product is a lead and 
sulfur dye and is therefore dangerous when applied on 
the broken skin,—warning must be given against this 
danger. Morgan’s Pomade. Heifler § Jackson. 

Cannot say, “will color the roots of the hair and have 
an effect thereon and on new hair growth,” “will restore 
the natural or original color to the hair.” Product is a 
dye and no statements can be made that it will affect 
the hair in any other way than as a dye. Cannot claim 
that anything less than repeated treatments will cause 
the hair to retain the color imparted to it by the prepa- 
ration. Knogray. Madame Marguerite Turmel. 

Cannot say, “not a dye,” “improves natural color of 
the hair,” “imparts youth to the hair,” recaptures 
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youthfulness of the hair,” ‘is a vegetable compound.” 
Nestle Colorinse. Nestle-Le\lur Company. 

Cannot say, “will color roots of hair,” or any of the 
statements tabooed in Knogray case quoted above. 
Also cannot say, “Made in France.’” Shampoo-Kolor. 
Valligny Products, Inc. 


SKIN LOTIONS 
Cannot say, “Is healing or has healing action. 
“Delora Alice Skin Lotion, Quality Products Company. 
Cannot say, “ingredients are more costly than those 
“Competitive lotions leave 
“prevents nail cuticle from 


generally used in lotions.” 
a sticky, gummy residue,” 
becoming rough or ragged,”’ “‘is effective for every case 
of reddened hands or parched skin,” ‘excels other lo- 
tions in general,” “is always preferred when tested side 
by side,” “‘is ‘the’ hand lotion.” Frostilla. 

Cannot say, “new or scientific discovery,” “‘softens 
and beautifies the hands more quickly than other lo- 
tions,” “penetrates the skin,” “leaves no artificial coat- 
ing or stickiness,” “conserves or supplements natural 
oils of the skin,” “has bleaching or whitening effect,” 
“makes hands shades whiter or lighter,” “is more 
economical or effective than other lotions.” Velure 
Vanishing Lotion. Bauer § Black. 


VITAMINS 


Cannot say, “vitamins tend to normalize weight, they 
will help obese persons reduce to normal weight, and 
they will help underweight persons attain normal 
weight.” Weight can only be increased by the use of 
vitamins where the underweight condition is due to a 
vitamin deficiency. The term “vitamin F” cannot be 
used for fatty acids in claims or in the name of a product. 
Health House Brand Hormone Cream, Health House 
Brand Vilamin F Cream, Health House Brand Yeast 
Vitamin Tablets, Health House Brand Vegetable Mineral 
Broth, Health House Brand Vegetable Tablets, Health 
House Brand Wheat Germ, Health House Brand Vitamin 
E Capsules, Health House Brand Cough Syrup with Vita- 
mins A, B, D, and G. Battle Creek Dietetic Supply 
Company. 

Cannot say, 
“affords an increase in health or energy,” “‘treatment 
for certain female diseases,” “restores potency,” “‘effec- 
tive for sterility.” Concentrated Food Particle (wheat 
germ oil). Leonard J. Hartman. 

Cannot say, “vitamin deficiency causes backache, 
headache, leg pains, and these conditions will be cor- 
rected by use of a preparation which contains vitamins 
A, B,, D, G, and E,” “thin, sickly, pale people will ac- 
quire weight, improved complexion, and increased re- 
sistance to colds and infections, improved appetite, and 
will become less nervous,” “impairment or premature 
loss of sexual desire, vigor, or potency in the male is 
due to vitamin deficiency and will be restored or im- 
proved by use of this product,” “it will increase general 
strength and energy,” “it will affect women’s ability 
successfully to conceive children,” (except in rare cases 
of habitual involuntary abortion due to vitamin E 


“prevents or overcomes disease,” 
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deficiency of a degree replaceable by the product). 
Vita-Perles. American Distributors, Inc. 

Cannot say, “for loss of sleep, nervousness, poor 
digestion, tired feeling, lack of energy, run-down condi- 
tion,” “supplies the necessary amounts of vitamins B 
and G to persons who are deficient in these vitamins.” 
The product is only a mixture of ordinary foods and 
does not supply any vitamin deficiencies. V-Bev. 
Purity Products, Ince. 


WEIGHT REDUCERS 

Cannot say, “cure, effective remedy, or complete 
treatment for obesity or overweight,” “the product and 
diet are a remedy for overweight,” “the product con- 
tains no dehydration drugs.”” The product contains 
dextrose, powdered extract of bladderwrack, tale, and 
phenolphthalein—a dehydration drug. Le Flor Weight 
Reduction Tablets, Le Flor Company. 

Cannot say, “competent, safe, and scientific treat- 
ment for obesity. Product contains desiccated thyroid, 
sodium biborate, powdered extract of phytolacca 
berries, berberine hydrochloride, apocynoid. Is danger- 
ous to health and might injure the heart muscle. Fraid, 
or Daintee. Chapman Health Products Company. 


DENTIFRICES 


Cannot say, “most bad breath begins with the teeth,” 
“safe, sure way to correct bad breath is through regular 
use of the thorough cleansing action provided by special 
ingredients.” Colgate Dental Cream. Colgate-Palmolive- 
Peet Company. 

Cannot say, “stops receding or bleeding gums,” 
“makes gums firm or sound,” “heals gums,” “tightens 
loose teeth,” “makes teeth white,” “used by millions of 
people.” Walker’s Famous Tooth Powder. James J. 
Walker, Jr. 
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DEODORANTS 

Cannot say that results are are unqualified, imme- 
diate, and absolute, as implied by the expressions ‘‘no 
possibility,” “insure,” “stop,” “instantly,” “‘always.” 
No testimonials can be used in advertisements in which 
the writers of the testimonials express views contrary to 
the forbidden expressions. Odo-Ro-No. 

Cannot say, “millions of people use this product,” 
“has absolute power of controlling or stopping body 
perspiration odors,” “‘this offer is for a limited time 
only” (unless a specific date is set). Hush Cream De- 
odorant. Hush Liquid Deodorant. Hush Sno Deodorant. 
Hush Powder Deodorant. Hush Stick Deodorant. Hush 
Sales Company. 

Cannot say, “instant action,” “banishes, ends, or 
kills odors,” “‘permanent in effect,” “new.” Product is 
a spray for rooms. Odorene, C. E. Woodling Chemical 
Works. 


’ 


HANGOVER REMEDY 

Cannot say, “for the condition caused by excessive 
indulgence in alcoholic liquors.” Product is dangerous 
to persons with organic heart trouble or with high blood 
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pressure. Should be ordered only by a physician and 
the advertisement should call attention to such a warn- 
ing that must appear in the labeling of the product. 
H. R.5. Hilly Medicinal Products. 


FEMININE HYGIENE 

Cannot say, “the cause of menstrual distress is often 
the presence of germs,” “‘the problem of mental hygiene 
is eliminated by the use of the products,” “‘complete 
treatment for leucorrhea.”’ ‘“Zonite Liquid has a sooth- 
ing action on the membranes and may always be used 
without risk,” “it cannot injure delicate tissues.” 
Zonite Products Corporation. 


HAIR PREPARATIONS 


Cannot say, “‘all dandruff is due, or usually due to in- 
fection with pityrosporon ovule or another organism,” 
“will irradicate, prevent, cure, or rid scalp of dandruff 
permanently,” ‘will arrest falling hair,” “will increase 
hair growth,” (except when results are due to cleansing 
the scalp and stimulating the circulation of the hair 
follicles), ‘‘disinfects the scalp,” “constitutes complete 
scalp treatment,” “experts are generally of the opinion 
that baldness is due to wetting of the hair,” “dandruff 
is generally the cause of baldness,” “‘any organism is 
recognized as the baldness germ.”’ Scalptone. Packer's 
Tar Soap, Ine. 

Cannot say, “new discovery,” “eliminates dandruff” 
“stops falling hair,” “gives hair the vigor and luster of 
youth,” “improves the scalp and the hair,” “prevents 
baldness and gray hair,” ‘causes an abundant growth 
of hair.” The distributor must also drop the word 
“laboratory” from the name of the company. Anti- 
calvez. Wonder Laboratory. 

Cannot say, “vegetable product,” “gives the hair 
more life,” “‘permanent in effect,” “one can say good- 
bye to dull or drab hair,” “‘restores the loveliness of the 
hair,” “invigorates the scalp and the hair.’ Lovalon 
Hair Rinse. Lovalon Oil of Lemon Hair Rinse. Marcus- 
Lescoine. 

Cannot say, ‘will grow hair,” “will speed the growth 
of the hair,”’ “‘stops hair from falling out,” “gives the 
hair strength or life,” “makes the hair softer,” “will end 
dandruff troubles.’ Dirie Dale DeLuxe Hair Prepara- 
tion. Dixie Dale Company. 

Cannot say, ‘‘adds natural sheen to the hair,” “over- 
comes dandruff,” “corrective for dandruff,” “‘aids in 
checking or stopping falling hair,” “minimizes excessive 
hair loss due to scurf or sluggish scalp.’’ Nestle Shampoo. 
Nestle-LeMur Company. 


‘ 


MISLEADING NAMES 

Cannot call the product “digests” because it will not 
affect halitosis or bad breath, it will not aid or promote 
improved digestion. Further it is not a new product and 
offers no new relief. Digests. Wolverine Products. 

Cannot use the word “laboratories” in the name, and 
cannot use the expression “manufacturing chemists and 
perfumers,” because the company does not make its 
own products. Premier Laboratories. 
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Cannot use the company name “London House, Ltd.,” 
must stop using London as an address on the stationery, 
must stop using pictures of English characters or scenes 
implying that it isa London house or company, or that it 
makes products in London or maintains a branch in 
London. London House, Ltd. 

Must drop the word “British” and all pictures or 
other representations that might imply that the product 
is of British origin. Toilet Vinegar. Cassell Products. 

Cannot use the names for its product, Pancreobis- 
muth, Pancreo-bismuth, or Pancreobismuth and Pepsin 
because the pancreatan and pepsin are minor ingredi- 
ents inert in a preparation in which the active ingre- 
dients are bismuth subnitrate, sodium bicarbonate, and 
ginger. Frye Company. 


NERVE MEDICINES AND TONICS 

Cannot say, “for ailments caused by nervous dis- 
orders,” “‘food or stimulant for the nerves,” “relieves 
sleeplessness and fatigue,” “lecithin content adds to the 
phosphate content of the brain and the nerves.”” Must 
drop word “Nurve,” “Nerve,” or any similar word from 
the title of the product. Cheney’s Nurve Phosphate. 
Cheney's Nerve Phosphate. G. S. Cheney Company. 

Cannot say, “nerve food,” “competent remedy or 
effective treatment for nervousness, neuralgia, nerve 
fatigue, constipation, nervous insomnia, constant worry, 
muscular aches or pains, disturbances of the nervous 
system, neuritis, (unless limited to peripheral neuritis), 
alcoholic neuritis, neuritis due to anemia, neuritis of 
pregnancy, neuritis of pellegra.” Manufacturer must 
drop the word “neutral” as the name of the product. 
Neutral. Biovegetin Products, Inc. 

Cannot say, “prevents or cures colds,” “builds up 
resistance to other ailments,” “has effect in sleepless- 
ness, nervousness, indigestion, liver, kidney, or stomach 
disorders, aches and pains in the head or in the joints,” 
“is composed of natural vegetable ingredients,” “will 
increase weight, restore strength, or build up health.” 
Scolf’s Indian River Tonic. Indian River Medicine 
Company. 

Cannot say, “relieves nervousness, dizziness, or tired- 
ness” (in excess of relief of symptoms of high blood 
pressure), “for coughs, bronchitis, or bronchial asthma,” 
“rich in body-building materials such as manganese, 
sodium, calcium, iodine and phosphates.” Cireulin 
Garlic Pearls. Miko Company. 

Cannot say, “rich in calcium, potassium, or phos- 
phorus,” “‘provides alkaline properties for the system,” 
“valuable in the treatment of colon irritations or in- 
digestion” (except as carminative), “for treatment of 
high or low blood pressure” (except temporary relief), 
“of value in the treatment of rheumatism, bronchitis, 
and other respiratory infections,” “has antiseptic and 
germ-killing properties when taken internally.” Pea- 
cock’s, Garlic Capsules. New England Products. 

Cannot say, “for hyperacidity, excess acid, acidosis, 
rheumatism, kidney, liver or stomach disorders, 
stomach ulcers, indigestion, constipation, acid or sour 
stomach, gas, heartburn, colitis, dizziness, abnormal 
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kidney functions, backache, swollen ankles, soreness in 
region of kidneys, soreness or stiffness in cords or 
muscles of neck, hives, skin rashes, heart pains, short- 
ness of breath, high or low blood pressure, sleepless- 
ness.’ A small peppermint content might have some 
effect upon indigestion. Gardner Food Herbs. Gardner 
Remedies. 

Cannot say, “stops quickly,” “‘positive relief,” “for 
upset stomach, gas bloating pains,” acid risings, lost 
appetite, sour stomach, headaches, due to constipation, 
or other causes,” “will flush bowels or kidneys,” “‘will 
stimulate the liver,” “will cause faster elimination of the 
kidneys,’ “is competent treatment for the stomach” 
(only so far as it might be a stomachic). Bliss Native 
Herb Tablets. Alonzo O. Bliss Medical Company. 

Cannot say, “Formula used for a century,” “for gall, 
liver, or kidney ailments,” “for dissolving kidney stones 
or gall stones,” “for the relief of gall, liver, or kidney 
ailments,” “has healing or analgesic properties,” “not a 
laxative,” “the ingredients are carried to the infected 
parts,” “every ingredient possesses therapeutic value,” 
“the hypericum content stimulates the appetite.” 
Cento Tea. Medical Tea Company. 

Cannot say, “is a health builder,” (unless it is ex- 
plained that the product of itself does not build health), 
“remedy for headaches or billiousness” (only temporary 
when due to constipation), “remedy for constipation” 
(only temporary relief). Manufacturer must insert the 
word “gastric” in the title before the word “tonic.” 
Perma Tonic. Katz Drug Company. 

Cannot say, “not a laxative,” “normalizes the flow of 
gastric juice,” “will invigorate nervous mechanism or 
control stomach or intestinal musculature,” “‘will in- 
crease the action of the duodenum and the pancreas,” 
“will regulate the flow of bile.” Tri-Costivin. Profes- 
sional Laboratories. 

Cannot say, “remedy for constipation and faulty 
elimination with billiousness, gas pains, headaches, 
dizziness, pains in the back or in the chest, stiffness of 
the joints, swollen feet or ankles, nervousness, loss of 
appetite, lack of energy.’ Product is merely a laxative. 
Pow-O0-Lin. Herb. Juice Penol Company. 

Cannot say, “wonderful discovery,” ‘amazing re- 
sults,” “‘gives results different from those of other laxa- 
tives,” “‘ends constipation,” “contains nothing injuri- 
ous,” “not habit-forming,” keeps the intestines clean 
* Safe-Clean Laxative. Sunclean Products 


and healthy.’ 
Company. 
Cannot say, “rich in minerals,” “prevents or corrects 
deficiency diseases,” “heart trouble, tuberculosis, 
anemia, high and low blood pressure, hardening of the 
arteries, rheumatism, neuritis, arthritis, kidney and 
bladder trouble, frequent colds, constipation, nervous- 
ness, acidosis, pyorrhea, overweight, underweight, 
cataracts, and cancer are deficiency diseases,” ‘the 
main cause of deficiency diseases is the lack of mineral 
elements in the ductless glands,” “this product or any 
kelp product is literally packed with such essential 
elements.” Ce- Kelp. Dental Research Laboratories. 


(Continued on page 666) 
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Proprietary Meeting 


(Continued from page 652) 


attributed to the word by the layman, the “‘man-in-the- 
street.”” Furthermore, on such matters there seems to 
be a lack of unanimity of opinion in the Commission. 
Too frequently it appears that the members of this 
agency are acting, not as representatives of the Com- 
mission, expressing the views of the Commission, but as 
individuals, voicing their own beliefs.” 

Dr. Edward C. Merrill, of the United Drug Company, 
spoke on “Changes and Trends in Medicinal Drugs,”’ 
stating that there was a sharp departure from many 
botanicals and from the fluid extracts and tinctures 
prepared from them. Liquid preparations as a class 
were giving way to dry preparations especially in tablet 
form. The tablet type of medication makes for more 
definite dosage, and is more convenient both to the 
physician and the layman. Dr. Merrill followed: 

“Botanical drugs, with some exceptions, are being re- 
placed by newer definite chemical agents of therapeutic 
value. Vitamin factors are rapidly being discovered and 
synthesized with far-reaching influence upon the sup- 
plies from natural sources. 

“Vitamin factors and hormones are both playing a 
new role in the treatment of conditions which today may 
be recognized as deficiency disorder or hormone un- 
balance. 

“Nutritional researches are revealing further new 
fields for the restriction of essential elements in our food 
supply. It seems, therefore, that the trends in medicinal 
drugs will follow closely those developments which 
bring to light the influences of new factors on health.” 

Dr. W. L. Sampson, of the Merck Institute for 
Therapeutic Research, told what is happening in vita- 
min research. He spoke of two chemicals having vita- 
min properties. One of these is para-amoino-benzoic 
acid, which Ansbacher claims functions as an antia- 
chromotrichia factor in rats and as a growth factor in 
chicks. The findings of Ansbacher have failed of con- 
firmation. Pantothenic acid, a recently discovered 
member of the vitamin B complex is the substance that 
prevents or cures the graying of the fur in black rats 
maintained on a vitamin B free diet. 

Inositol, a chemical isolated from meat in 1850, and 
which occurs widespread in plants, is effective in curing 
the speckled eye condition common in rats maintained 
on a low fat diet. Rats on a high carbohydrate diet sup- 
plemented by all the known crystalline vitamin B 
factors plus biotin develop fatty livers which can be cor- 
rected by administration of inositol. 





Pruritis 
(Continued from page 655) 
itching.” Stillians agrees that: ‘““The most useful drug 
for general use as a nerve depressant is a bromide.” 
Autohemotherapy has been recommended, and 
Goldsmith has found it effective in many obscure cases 
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in doses of 5 to 15 ce. once a week. Others have also 
found that the injection of the patient’s own blood into 
the glutial muscles is often successful. Normal serum 
has also been injected intramuscularly as have sterilized 
milk, turpentine in small amounts, and hypertonic salt 
or sugar solutions to obtain relief in pruritus. Epine- 
phrine has been used to combat pruritus and so has 
ephedrine which acts like the hormone in that it also 
constricts the blood vessels and lessens circulation, thus 
affording relief in itching areas. Insulin has proved use- 
ful in some cases when given in small doses.' 

Ultraviolet rays and X-rays have likewise been found 
effective in some instances. However, such therapy is 
best left to experts, since these rays can be extremely 
dangerous in the hands of inexperienced technicians. 

Specific forms of pruritus warrant somewhat more 
particularized consideration. Senile pruritus, often 
classed with winter itch and bath pruritus, is caused by 
dryness of the skin, and the treatment is essentially the 
same for all three. It may be necessary to restrict the 
use of soap to the extremities, face and hairy parts of 
the body. The methods suggested under the bath 
treatment of pruritus are particularly pertinent with 
these forms of pruritus. In addition, the humidity of 
the indoor surroundings should be maintained between 
10° and 60° of relative humidity, sleeping quarters 
should be cool." ® 

A preparation especially suitable for gentle massage 
on the skin in cases of senile pruritus, but also for gen- 
eral pruritus, consists of 2 per cent. camphor in almond 
oil.'° Fantus also suggests that dry scrubbing of the 
skin with a flesh brush may give relief in senile pruritus 
by freeing the skin of loose dead scales that may be 
responsible for the itching. 

Anogenital pruritus, a subject that really deserves 
separate consideration, can be discussed only briefly 
here. This is undoubtedly the most aggravating form 
of pruritus and it has received more study than any 
other form of specific pruritus. Pruritus ani, the most 
common type, can frequently be overcome by scrupu- 
lous cleanliness of the anal region. According to Speare 
and Mabrey,'’ who review the methods of treatment 
based upon their own case observations, this cleanliness 
includes washing with soap and warm water after every 
defecation, and thorough drying without excessive 
rubbing. Most patients respond to one or another of 
various soothing, astringent, antiseptic, keratolytic or 
antipruritic topical medicaments, but careful hygiene is 
most important. 

Since there is no specific treatment for anogenital 
pruritus, each patient must be treated individually. 
Some respond to one method or a combination of 
methods, but other refractory cases may require more 
drastic treatments.* !!*:'*:'*'> Stillians warns against 
the use of anesthetic ointments, procains hydrochloride 
and related drugs, as well as resorcinol, in treating 
anogenital pruritus. He points out that their use on 
this region may result in a dermatitis which causes 

(Continued on page 667) 
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Review of F.T.C. Activities 


(Continued from page 664) 


Cannot say, “Chief Two Moon was the world’s 
greatest herbist,” “Indian remedies,” ‘herb remedies,” 
“effective for stomach trouble, tumors, rheumatism, 
kidney and liver ailments, nervousness and asthma,” 
“restored health to thousands of sufferers.” The follow- 
ing words and titles must be dropped from the names 
of the products: Nervine, Nervine Tea, Nerve Remedy, 
Asthma Tea, Asthma Relief. Chief Two Moon Bitter 
Oil, Cough Elixir, Skin Cream, All- Herb Kidney Relief, 
All- Herb Nerve Remedy, All- Herb Female Tonic, All- 
Herb Rheumatism Relief, All- Herb Tonic Relief, All- 
Herb Asthma Relief, All- Herb Liver Relief. Chief Two 
Moon Herb Company. 

Cannot say, “remedy for stomach ailments,” ‘‘con- 
tains ingredients which invigorate the stomach, gen- 
erally or are so combined with pepsin as to make the 
pepsin highly efficacious and speedy in action.”” Manu- 
facturers must stop use of the word “‘pepsin”’ alone, or 
with other words to designate a product not containing 
sufficient pepsin to be of therapeutic value. Dare’s 
Mentha-Pepsin. International Laboratories. 

PAIN REMEDIES 

Cannot say, “pain banisher,” “get rid of pain,” 
“drives away pain,” “kills pain,” (only temporary re- 
lief), ““commences to act within three seconds after 
taking,” “prevents colds,” “remedy for colds.”” Allay. 
Pickgan Laboratories. 

Cannot say, “specific for neuritis, of sciatic nerve,” 
and for kidney disease,” “contains no drugs,” “‘is sold 
by a medical doctor.” Black Drops. Mrs. L. H. 
Tillotson. 

Cannot say, “effective in the treatment of headaches, 
simple neuralgia, colds, sore throat, or other ailments.” 
The product is efficacious only for the temporary relief 
of minor pains, or of the mild discomforts incident to 
them. Acquin. Acquin Pharmacal Company. 


‘ 


Cannot say, “remedy for varicose veins, or leg swell- 
ings,” “remedy for sciatica pain, rheumatic pain, lum- 
bago pain, lame back, stiff neck, headache, chest colds, 
earache, or simple sprains,” “‘penetrates to the con- 
gested parts,” “is an aid in deep-seated congestion.” 
The product is merely a rubefacient or counter-irritant. 
Mag- Net-O-Balm. S.C. Sales Company. 

Cannot say, “kills pain,” “‘ends pain,” “affords tem- 
porary relief from the pain of rheumatism, arthritis, 
neuritis, sciatica, gout, or lumbago,”’ ““contains no harm- 
ful or habit-forming drugs,”’ “affords safe relief,” ‘‘form- 
ula originated in Europe,” “is used by thousands of 
doctors and hospitals in the U. 8S.” The product con- 
tains an ingredient that is habit-forming and harmful. 
Myacin. Biovegetin Products, Inc. 

Cannot say, “cure or remedy for rheumatism, neuri- 
tis, and arthritis.” The product has no value except 
analgesic properties which may give temporary relief. 
N. A. R. Tablets. Chapman Health Products Company. 
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PILE REMEDIES 

Cannot say, “remedy for piles,” “‘avoids operation.” 
The product is merely a mild, temporary, palliative for 
the itching, burning, and other irritations of the super- 
ficial symptoms of some types of piles. Manufacturer 
must drop the word “remedy” from the name of the 
product. /ves Wonder Pile Remedy. Ives Drug Company. 

Cannot say, “cures piles,” “effective treatment for 
piles,” “immediate and lasting relief,” “will correct or 
remove the cause of piles,” “will absorb, remove, or 
eradicate protuding external or internal hemorrhoidal 
protuberances without surgical aid.” The products will 
give small relief as an analgesic, and will prevent con- 
stipation. Dr. Van Vleck’s Ointment, Dr. Van Vleck’s 
Muco Cones, Dr. Van Vleck’s Pills. Dr. Van Vleck Com- 
pany. 

Cannot say, ““preventive or cure for rectal ailments,” 
“sold at a price which shows no profit,” “guaranteed 
under the Pure Food and Drug Act,” “‘approved by the 
Federal Government.” Aviola. Marine Company. 


SEX PRODUCTS 

Cannot say, “safe, competent, and reliable tonics,” 
“safe and scientific aphrodisiacs,” “scientific treatments 
for strengthening and rejuvenating the glands,” “‘valu- 
able in cases of debility.” Products are not safe for 
general use since they contain zinc phosphide, extract 
of damiana, extract of nux vomica, and yohimbine 
hydrochloride. Man’s Pep Tonic, Man’s Tonic, U. S. 
Special Tablets, Sextogen Capsules for Men or Women. 
U.S. Drug and Sales Company. 


EYE WASH 

Cannot say, “‘superior to any other similar product,” 
“recognized as the standard preparation for the eyes,” 
“capable of curing or healing eye irritations.” Dr. J. A. 
Dickey’s Eye Water. Dickey Eye Water Company. 


MANICURE PREPARATIONS 

Must drop the word “wax” from the names of all 
products and not make any reference to wax as to im- 
ply that the products contain sufficient wax so as to 
form a continuous wax coating as a protection to the 
nails. Cannot say, “keeps cuticle soft and pliable,” 
“produces stronger, thicker nails,” ‘stimulates nails,” 
“prevents cracking, breaking, or splitting of the nails.” 
Seal-O-Waz, Nail-O-War, Waz-O-Namel, Creme-O- 
War, Nail-O-Wax Remover. Juliette Marglen Products 
Company. 


DEPILATORIES 

Cannot say, “permanently destroys or prevents the 
regrowth of hair,” “marvellous qualities,” “result of 
seven years work.” Dr. Frolich’s ZOut Hair Destroyer. 
Frolich Laboratories. 


SOAPS AND SHAVING CREAMS 

Cannot say, “contains protective qualities all its own 
and not found in other products,” ‘‘is composed all or in 
part of edible olive oil,” ‘‘using for bathing new born 
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babies,” “will keep the skin young,” “will thoroughly 
cleanse the pores of the skin,” “assists in the nourish- 
ment of the skin,” “made with olive oil’’ (since it is not 
predominently made with olive oil). Palmolive Soap. 
Colgate- Palmolive- Peet Company. 

Cannot say, “removes every bit of dirt and cosmetics 
from every pore of the skin,” “‘causes the skin to become 
alluring, clear, smooth”. Cashmere Bouquet Soap. Col- 
gate-Palmolive- Peet Company. 

Cannot say, “gives faster, smoother shaves than other 
shaving creams.” Palmolive Shave Cream. Colgate- 
Palmolive- Peet Company. 


SUNBURN PREVENTIVES 

Cannot say, “absolute sunburn protection,” “‘filters 
out burning or ultra-violet rays of the sun and allows 
the other rays of the sun to gain access to the skin,” 
“Makes users look younger,” “covers or conceals scars, 
birthmarks, and other skin blemishes,” “for pimpled or 
blotchy skin.” Fairystone. Fairystone Manufacturing 
Company. 





Botanical Drugs 
(Continued from page 657) 


I may say, is very good, frequently testing equal to and 
at times above that of some imported qualities. 

We will, of course, have serious trouble with some 
important items, no matter how long we may have to 
develop and perfect production. Some we can never 
produce, such as gum acacia, gum tragacanth. It will be 
difficult to provide aloes, although our supplies are not 
far overseas. There are still many other items that we 
must do without when our foreign supply ceases. 

I am glad to report that our government is function- 
ing to protect our supplies of scarce drugs. Licenses 
have been put into effect covering a number of them 
where guarded export shipments should be made, and 
embargoes where it is clear none should be allowed for 
export. Stockpiles have been discussed for some of our 
more vital products, and in a very few instances stock- 
piles have been created to protect the country’s needs 
for several years to come. 

It is natural that in all this scarcity of supplies and 
panicky effort to increase inventories there should @e 
price disturbance. It has been said that one of the 
principal means of price control is to increase produc- 
tion. Certainly under conditions existing with botan- 
ical drugs no relief from abnormal prices can come soon 
in this way. 

The threat today of lack of ship space to bring sup- 
plies of most items to this country in the near future 
will likely accentuate scarcity, thus causing further ad- 
vances until some relief is in sight. Many times the only 
means possible to retain any stocks has been to sharply 
increase a given price that buying for hoarding or 
speculation would be discouraged and supplies be re- 


served for urgent needs. 
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(Continued from page 649) 


C. W. Warner; Second Low Net, E. A. Bobst. Second 
Flight—Low Gross, A. H. Fiske; First Low Net, C. H. 
-almer; Second Low Net, E. A. Cahill. Third Flight— 
Low Gross, P. Wallace; First Low Net, R. G. Robbins; 
Second Low Net, Floyd Thayer. Fourth Flight—Low 
Gross, J. E. Schneider; First Low Net, H. G. Malcolm; 
Second Low Net, L. D. Harrop. Fifth Flight—Low 
Gross, G. P. Snow; First Low Net, F. O. Taylor; Second 
Low Net, J. M. Wolff. Sixth Flight—Low Gross, R. E. 
Horn; First Low Net, J. H. Foy; Second Low Net, J. F. 
Anderson. Seventh Flight, Low Gross, F. J. 
McDonough; First Low Net, Mrs. R. J. Fosbinder; 
Second Low Net, Mrs. J. C. Chilcott. Longest Drive, 
J. G. Searle. Closest to Pin, R. R. Patch. Least Putts, 
E. S. Retter. 

Guest Prizes: Low Gross, Bruce Puffer; First Low 
Net, C. L. Lightfoot; Second Low Net, M. A. Eddy; 
Third Low Net, I. Vandewater; Fourth Low Net, F. W. 
Green. 

Ladies Putting: Golfers—First, Mrs. L. D. Harrop; 
Second, Mrs. J. G. Searle. Non-golfers—First, Mrs. J. S. 
Zinsser ; Second, Mrs. Floyd Thayer; Third, Mrs. A. B. 
Collins. 

Tennis Tournament—First, Mr. and Mrs. Lowell 
Weicker; Second, C. H. Palmer and George Sibley. 
Consolation prizes awarded to Mrs. W. H. Conroy and 
C. A. Dunning. 





Pruritis 
(Continued from page 665) 


intense suffering and may induce a widespread in- 
flammation of the skin. 
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ELEVATING AND LIFTING DEVICES 

It very frequently happens in old plants that differ- 
ences in floor levels must be compensated for by means 
of an elevating device. Asa rule these height differences 
which vary from a few inches to a few feet rarely 
justify the installation of a regular elevator. You can 
obtain from J. W. Kiesling Co., 1795 Atlantic Ave., 
Brooklyn, a variety of types of ash pit and other ele- 
vators which can easily be installed without cutting 
into the floor on which they rest. They can, of course, 
be equipped with limit switches so that they will 
automatically level off at the higher levels. 
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EAST INDIAN OIL 
of SANDALWOOD 


By DR. ERNEST GUENTHER 


(Concluded from May issue) 


Because of its pharmacological value, oil of sandal- 
wood has been quite thoroughly investigated. The 
work has been carried out mainly by von Soden and 
Miller, Guerbet, Semmler_ and collaborators, the 
Schimmel chemists and Ruzicka and collaborators. A 
detailed description is given in the classical work of 
Gildemeister and Hoffmann.’ Suffice it here to enumer- 
ate the compounds thus far identified. 

Isovaleric aldehyde and other aldehydes boiling between 
50 to 130° C. 

Santene, a hydrocarbon, CgH,4, b.p. 140-141°/770 
mm., 31-33°/9 mm. It is a lower homologue of the 
terpenes. Its structure is dicyclic and contains one 
ethylenic linkage. It has a somewhat unpleasant odor, 
resinifies easily and is difficult to obtain pure. 

A saturated hydrocarbon, C,,H,s, probably identical 
with Semmler’s Nortricycloekasantalane, b.p. 183.5°. 
The tricyclic hydrocarbon is very stable. 

1-Santenone, CgH,,O, m.p. 58-61°, b.p. 193-195°, a 
ketone closely related to Semmler and Bartelt’s z-nor- 
camphor as obtained by the oxidation of z-norborneol 
and to Aschan’s santenone as obtained by the oxidation 
of santene. It has an odor resembling that of camphor 
and cineole. 

Santenol, m.p. 58-62°, or santenone alcohol, CoH,g0 
(x-norisoborneol). The odor resembles that of borneol 
and camphor. 

Teresantalol, m.p. 114°, a tricyclic alcohol, Cy9H,,0. 

Nortricycloekasantalal, C,,H,g0, b.p. 86-87°/6 mm., 
222-224°/761 mm., a tricyclic aldehyde. 

Santalone, C,H 1,0, b.p. 213-216°, a ketone, the con- 
stitution of which has not yet been determined. 

A ketone, C;;H,g0, probably an isomer of santalone. 

Sanfalene, C,;H2s, occurring as tricyclic a- and 
bicyclic B-santalene. Separation from one another is 
possible only by prolonged fractional distillation and, 
therefore, it is rather questionable whether either of the 
isomers has ever been obtained in pure form. The odor 


1, Itid p. 710, 
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reminds one of cedarwood oil. The constitution of 
a-santalene, b.p. 118°/7 mm., has been definitely estab- 
lished, but that of the B-isomer, b.p. 125-126°/7 mm., 
is not yet completely established. 

Santalol: More than 90 per cent. of East Indian 
sandalwood oil consists of santalol, to which the oi! 
owes its high medicinal value. Because of the clinical 
use, santalol has been thoroughly investigated by 
Semmler and his collaborators, by the Schimmel chem- 
ists, by Paolini and Divizia, more recently by Brad- 
field, Penfold and Simonsen! and by Ruzicka and 
Stoll.” Santalol consists of a mixture of two primary, 
unsaturated sesquiterpene alcohols, C,;H.,0, a- and 
B-santalol, in which the a-modification predominates. 
The tricyclic a-santalol, b.p. 159°/10 mm., is a deriva- 
tive of eudaline and the bicyclic B-santalol, 168-169°/10 
mm., one of cadeline. It is possible to isolate the san- 
talols in pure form. 

Santalal, C,;H220, b.p. 152-155°/10 mm., is the 
aldehyde obtained by the oxidation of a-santalol, but 
it is doubtful whether this compound actually occurs in 
sandalwood oil. 

Teresantalic acid, Cyg)H,,O, m.p. 157°, forms part of 
the acid compounds which occur in the oil partly free, 
partly in the form of esters. About 0.5 per cent. of this 
tricyclic acid is present in free form in sandalwood oil. 

Santalic acid, Cy;H..0, b.p. 192-195°/9 mm., is 
another acid found in sandalwood oil. 

Aside from all these compounds, the oil contains 
small quantities of other acids, of phenols and of lac- 
tones. Borneol is probably also present in free and 
esterified form. 

Physical and Chemical Constants of Oil of Sandalwood 

The United States and the British Pharmacopoeias 
have established rather strict limits for East Indian 
sandalwood oil. These limits read as follows: 


1. Journ. chem. soc. 1935, 309. 
2. Bericht von Schimmel & Co. 1923, 184. 
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The United States Pharmacopoeia, Eleventh Edition 


Specific Gravity @ 25° C: 0.965 to 0.980 

Optical Rotation @ 25° C. in 
a 100 mm. tube: 

Refractive Index @ 20° C: 


Santalol Content: 


-15° to -20° 
1.5000 to 1.5100 
Not less than 90% 


Solubility: Soluble in 5 volumes of 70% 
alcohol by volume. 
Metric Apothecaries 
Average Dose: 0.5 ce. 8 minims 


The British Pharmacopoeia, Addendum 1936 


Specific Gravity @ 15.5°/15.5°: 0.973 to 0.985 

Optical Rotation: -15° to -20° 

Refractive Index @ 20° C: 1.505 to 1.510 

Santalol Content: Not less than 90% w/w of 
free santalol and not less than 
2% w/w of santalyl acetate. 


Solubility @ 20° C: Soluble in 5 volumes of 70% 


alcohol. 

Metric Imperial 
Doses: 0.3 to 5 to 

1 mil. 15 minims 


In our own experience, pure oils vary between the 
following constants, as determined by the regular 
USP methods: 


0.969 to 0.975 

-15° 20’ to -17° 40’ 

(A very few pure oils showed 
rotations as high as —19° 20’) 
1.5052 to 1.5075 

90.3% to 95.8% 

Soluble in 3.5 to 5 volumes of 
70% alcohol and more. 

Light to medium yellow. 


Specific Gravity @ 25° C: 
Optical Rotation @ 25° C: 


Refractive Index @ 20° C: 
Santalol Content: 
Solubility @ 25° C: 


Color: 


We examined samples containing up to 97.0 per cent. 
santalol and showing a rotation below -15°; these had 
to be rejected as probably adulterated with Australian 
sandalwood oil. 


Adulteration of Oil of Sandalwood 

The present specifications of the Pharmacopoeias 
make it rather difficult to adulterate East Indian 
sandalwood oil to any considerable extent without 
seriously affecting the constants. But sometimes one 
encounters oils cut down as much as 5 per cent. and 
even more which still meet the limits of the Pharma- 
copoeias. Cedarwood oil, guaiacwood oil, and West 
Indian, West Australian and lately especially the East 
African sandalwood oil are used for this purpose. Some 
time ago, a meeting of government representatives from 
the various sandalwood producing states in East India 
was held for the special purpose of putting a stop to the 
import of East African sandalwood oil into India. 

Very dangerous adulterants are synthetic isolates, 
such as geraniol, and especially aromatic chemicals, 
such as terpineol and benzyl alcohol which assay as 
alcohols in the analysis of sandalwood oil according to 
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the methods of the Pharmacopoeias. The santalol con- 
tent of oils which have been cut down, for instance with 
cedarwood or guaiacwood oils, is seemingly increased 
by the addition of such alcohols, The presence of ter- 
pineol can be detected by acetylation and subsequent 
fractional saponification according to the methods of 
Gildemeister and Hoffmann’, while the presence of 
benzyl alcohol can be detected by acetylation, with re- 
sulting formation of benzyl acetate. This is easily 
recognized by its pronounced fruity note. A suspected 
oil should be subjected to fractional distillation in 
vacuo whereby lower-boiling constituents such as the 
above named synthetics can easily be separated. A pure 
oil should contain 90 per cent. or more santalol. 

Oils of abnormally high specific gravity, dark color, 
and somewhat burnt odor may be the products of im- 
proper and crude distillation. Conroy” heated sandal- 
wood oil for ten days with water of 50° and found that 
the specific gravity increased from 0.975 to 0.989. 

Because of our knowledge of the constitution of 
sandalwood oil, it is today quite possible to determine 
whether or not a given oil is pure, but a more thorough 
examination than the routine assay prescribed by the 
Pharmacopoeia is necessary. 

Employment of East Indian Sandalwood Oil 

(a) In clinical preparations (for the medical profes- 
sion only). 

The medicinal value of true sandalwood oil, which is 
caused by the very high content of santalol, has been 
established through many years of experience. The oil 
is mainly employed as a specific in the treatment of 
gonorrhoea and gleet, the usual dosage being 15 min. 
(preferably in capsules) three times a day. It is custom- 
ary to supplement oral medication by local treatment 
with potassium permanganate zinc or silver nitrate. 

In chronic cystitis, 10 min. (capsules) of sandalwood 
oil, with benzoic and boric acids as adjuvants, has given 
good results. The oil has also been employed success- 
fully in urinary infections due to staphylococcus. In 
chronic bronchitis, sandalwood oil has been found 
valuable in relieving cough without expectoration. It is 
best given in this indication in doses of a few drops on a 
lump of sugar. 

(b) 


Until not so long ago, sandalwood oil as such was one 


In perfumes, cosmetics and soaps. 


of the highest esteemed perfumes; it is still so in the 
East. There is, in fact, hardly a modern perfume of 
oriental or of the heavier type which does not contain a 
fair amount of sandalwood oil which excels by its 
pleasant fragrance, blends with vetiver, patchouly, 
geranium, musk and many others and is one of the most 
powerful fixatives in the perfumer’s art. 


1. Die Atherischen Ole, 3d Ed., Vol. I, p. 794. 
2. Chemist and Druggist, Aug. 19, 1893. 
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MERCHANDISING NEWS 
and 
PACKAGING NOTES 


LASTICS: One of the things which has needed 

doing was for somebody to pronounce a few sane 
and sensible words concerning plastics before there are 
unnumbered casualties among those rushing to climb 
on the plastics bandwagon. It has fairly amazed us in 
recent months to witness this, the second coming of 
plastics, and to hear the incoherent shouts of the con- 
verts each one of whom seems to believe that he dis- 
covered plastics and just this minute and it’s just the 
answer to everything. 

After all, plastics have been around for some little 
time now and they are not the answer to everything. 
As one who was around during the pioneering stages to 
comment on the developments from the drug and cos- 
metic industry’s point of view, we take particular 
pleasure in giving you this straight from one who may 
be fairly classed among the plastics pioneers, Mr. H. S. 
Spencer of Durez Plastics & Chemicals, Inc. He does 
his share to bring sanity back into the picture with a 
statement which reads in part as follows: 

“The call has gone out ‘use plastics,’ and the plas- 
tics industry is doing its utmost to meet industry’s de- 
mand for materials through the engineering and tech- 
nical services of its research staffs throughout the 
plastics industry—the technicians of the material sup- 
pliers, custom molders, and fabricators. 

“Plastics are not a cure-all. They require study for 
suitability to the job on hand. There are a dozen groups 
of plastics differing in physical characteristics. They 
cannot be used at random. The plastics industry, repre- 
senting both material manufacturers and experienced 
custom molders, is well qualified to render expert 
service. It is their desire that these services and their 
materials and the use of them reflect credit upon the 
plastics industry. 

“Plastics will not solve all problems. They have ex- 
perienced misuse. Through their ramification of various 
formulas they are intricate to an extent in their applica- 
tion . . . as, which plastic for what? . . . In the hands of 
the inexperienced they have at times proved costly to 
the manufacturer attempting to make use of them. 
But there are plenty of organizations and men in the 
plastics industry and the fabrication of plastics who 
have been tried and tested for a period of years and can 
correctly guide the prospective users as to the limita- 
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tions of their own products and a general knowledge of 
all materials within their industry. 

“This knowledge of plastics and plastics fabrication is 
confined to no one organization but to these tried and 
tested material suppliers and custom molding organiza- 
tions who, knowing their business, are not carried away 
by the present wave of enthusiasm for plastics or the 
public’s consciousness of what they have. 

“In the forming of plastics into finished parts—by 
compression, injection, or transfer molding—the tools 
and dies play a very important part. A lack of knowl- 
edge in plastics or the appreciation of the part the mold 
maker must play is not only costly but it can make for 
complete failure. 

“Manufacturers must realize that the change-over 
from other materials to plastics is not an over-night job. 
It almost invariably means redesign, as the physical 
characteristics of plastics are different from the ma- 
terials they have been using. The design and engineer- 
ing of parts or products to be made in plastics requires 
time. Tools and dies in themselves require time to plan 
and manufacture and must be right if successful eco- 
nomic production is to be secured. If industry is not 
fully informed about plastics, that failure can be put up 
to us of plastics. But those of us who have been selling 
plastics know that the education of manufacturers and 
their engineers has been and still is a big job. Also there 
are many plastics, very different in their respective 
characteristics, and what would be an ideal application 
for one is unsuitable for another. 

“Plastics have moved ahead fast. They have caught 
the public’s imagination and since the armament pro- 
gram industry has looked upon them as cure-alls, and 
unfortunately the news and general writer has fre- 
quently, through lack of information or a desire for the 
and so the manufacturer of 





sensational, over-stated 
everything or anything who sees difficulties in securing 
his present raw materials decided to try plastics. 
‘Plastics will never put the metal or ceramic people 
out of business, as some are inclined to intimate, any 
more than rayon will completely replace silk, “wetting 
agents’ eliminate soap, plastic or paper containers 
eliminate glass. Plastics will find many new, logical 
uses as they have in the past and these logical, practical 
uses will be permanent business; and all materials, as 
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ever, will in the long run have to be sold on price, 
service, and performance. 

“Plastics have achieved many remarkable and prac- 
tical results. Their future is tremendous, but they must 
be approached—not as so much of the publicity con- 
cerning them has implied, as something of magic or a 
cure-all for all ailments—but as materials in their own 
right and with their own purposes.” 


NGLAND’S COSMETIC INDUSTRY UNDER 
WAR CONDITIONS: The highlights concerning 
the British government's steps with reference to the 
cosmetic industry are probably fairly well known to you 
by this time. The output has been ordered cut by 75 
per cent. and a subsequent order calls for combining 
production facilities into as few plants as possible so 
that labor, manufacturing space, and equipment may be 
used in other ways. An almost immediate corollary was 
the immediate mushrooming of small scale cosmetic 
manufacturing by local pharmacists. For a more com- 
plete report we refer you to the following from British 
papers. 

“Though further information is awaited on many 
points of detail, the main lines on which the Govern- 
ment’s policy of concentration of production will de- 
velop have now been made clear,”’ says the “Manufac- 
turing Chemist.” ““The trade most immediately affected 





is the manufacture of perfumery, cosmetics and toilet 
goods. 

“The policy of concentration of production is the 
logical development of the Limitation of Supplies Order, 
1940, which cut the permitted output of the cosmetics 
industry for the home trade by 75 per cent. Result of 
this order was naturally that firms resorted to short- 
time working. This meant that the energies of 
thousands of skilled factory workers were inadequately 
used and denied to the munitions industries; that over- 
head costs rose, threatening a rise in retail costs; that 
working capital was used up; and that the restricted 
trades continued to occupy factory premises which 
could be used by the Ministries of Food and Supply for 
storage purposes. 

“To meet this unsatisfactory situation the policy of 
the Government is to concentrate production in a re- 
duced number of factories working full time. 

“No hard-and-fast scheme will be imposed. Mem- 
bers of the trades themselves are expected to devise 
their own schemes, subject to approval on the following 
points: (1) The schemes must secure the degree of con- 
centration agreed between the Board, the Ministry of 
Labor and representatives of employers and employed. 
(2) The factories left in production must not be in areas 
where the demand for labor for munition making is 
heavy. (3) Location of the factories from the point of 
view of military defense must be satisfactory. (4) Units 
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1938 1939 1940 194] 


Sales of toilet articles and drugs by department stores in 
the New York Federal Reserve District in April 1941 were 8 
per cent. greater than in the same month of 1940. This cor- 
responds to unadjusted index numbers of 102.6 for April 1941, 
102.8 for March 1941, and 95.0 for April 1940. 
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1938 1939 1940 1941 


Sales of toilet articles and drug sundries by department 
stores in April 1941 compared with April 1940, were 24 per 
cent. greater in Los Angeles, 25 per cent. greater in San 
Francisco, 21 per cent. greater in the stores of the Pacific 
Northwest, and averaged 22 per cent. greater in the whole 
San Francisco Federal Reserve District. Figures for the 
whole district correspond to unadjusted index numbers of 
116.3 for April 1941, 103.9 for March 1941, and 95.3 for 
April 1940. 
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still in production (described as “nucleus” factories) 
must assume the financial responsibility for the idle 
units. 

“Tt is intended that the closed works should be kept 
on a care-and-maintenance basis, ready to start up after 
the war; that transferred workpeople should be regis- 
tered so that they may return to their former employ- 
ment; and that the goodwill and separate identities of 
the companies participating in the schemes shall be 
preserved. 

“Speed in giving effect to the policy is regarded as so 
essential that the Board of Trade will welcome schemes 
involving only two or three firms in a trade as long as 
the conditions are observed; there is no occasion to 
await a general scheme for the whole trade. 

“Arrangements between the smaller firms on the one 
hand and the larger ones on the other are regarded as 
more desirable than concentration upon the productive 
units of the larger firms. 

“Serious difficulties undoubtedly present themselves. 
Firms will be unwilling to disclose secret formulae to 
competitors; maintenance of contact with the trade by 
sales organizations and with the general public by ad- 
vertising will be practically impossible for the redundant 
firms; short runs of a large number of formerly competi- 
tive products in a single factory may be uneconomic. 

“On the other hand, a spokesman of the cosmetic 
industry has expressed the opinion that these difficulties 
may be found to be less troublesome than they seem. 
He points out that the production set-up envisaged by 
the concentration policy is not unlike that which came 
naturally into existence in peace time to enable many 
firms to manufacture and distribute ranges of non- 
competitive beauty and toilet products on the account 
of U.S. and other foreign and even British firms. More- 
over, since the destruction of several perfumery fac- 
tories by air bombing competitors have cheerfully come 
forward to place their resources at the disposal of the 
stricken firms—without any of these difficulties about 
trade-marks, formulae and “business secrets” arising. 

‘Perhaps the most unsatisfactory aspect of the Gov- 
ernment’s concentration policy is the absence of any 
corresponding scheme for the rationalization of the dis- 
tributive trades. Wholesalers and retailers dealing with 
the trades which will be subject to concentration will 
have a much smaller volume of goods to handle and the 
Board of Trade fully expects a big contraction in the 
distributive trades. But the problem of devising a 
scheme, comparable to that presented to manufacturing 
industry, for the orderly and just elimination of unneces- 
sary outlets has apparently defied a solution. The only 
consolation the Board can offer is that in wartime many 
small retailers will be able to earn more in a munitions 
factory than they at present take from their tills. Pro- 
prietary manufacturers who depend so largely on the 
private retailer for the distribution of their products 
have a direct interest in this aspect of the matter, and 
it is to be hoped that the Board will see its way to 
encourage schemes of retail concentration on a regional 
basis.” 
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The appearance of so many new small cosmetic 
manufacturers has brought about the following Govern- 
ment order: “In consequence of the restrictions imposed 
by the Limitation of Supplies (Miscellaneous) (No. 5) 
Order, 1940, many retailers of toilet preparations, espe- 
cially chemists’, druggists’ and pharmaceutical stores, 
are understood to be themselves engaging in the manu- 
facture of toilet preparations to replace those which 
they are now unable to obtain in sufficient quantities 
from their former suppliers. It should clearly be under- 
stood that any person who was not on July 23, 1940, 
supplying controlled toilet preparations of his own 
manufacture is now prohibited from commencing the 
supply of such goods made by him unless he applies to 
the Board for registration under the Order. The Pro- 
visions relating to the exemption of small manufacturers 
of any class of controlled goods apply only to persons 
who were supplying goods of that class of their own 
manufacture before July 23, 1940. Any unregistered 
person who now carries on the business of supplying 
controlled toilet preparations of his own manufacture is 
guilty of an offense under the Defense (General) Regu- 


lations, 1939, unless he was carrying on the business 


of supplying his own manufactures of this kind on 


ys 


July 





ASTEL PACKAGES: The trend toward delicate, 

feminine, pastel packaging in cosmetics which 
seems to predominate this season, is reflected in the new 
Daggett & Ramsdell Mountain Heather line, and also 
the new packaging of Margo preparations by Elmo. 
Daggett & Ramsdell’s Mountain Heather is a new scent 
in cologne, bath powder and talc. The packages are a 
lovely pink, the lettering and heather in white, with the 
little lady (the D. & R. trade-mark) on top of the boxes. 
The bottle has the figure of a woman modeled on it, and 
the cologne itself is pink. The Margo preparations are 
being offered in dainty pink, blue and white containers. 
There is eau de toilette in a slim-waisted crystal bottle 
topped with a pink ball; dusting powder, tale in a 
dainty shaker box, and Margo sachet. 
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POWERFUL 


Use NEW ENGLAND Tubes 
When You Have a BIG 
Sales Job to Do 


Pur elephant provides tremen- 

dous power for the work he is 
trained todo. New England Tubes, 
in asimilar sense, exert remarkable 
power in building sales, profits, and 
prestige. These modern packages 
represent 91 years of research and 
specialization in manufacturing 
collapsible tubes. 


THE IDEAL CONTAINER 


Soft and pliable, yet with toughness 
that defies abuse, these better tubes 
are ideal containers for drugs, cos- 
metics, food pastes, mending ce- 
ment, oil, grease, soft soaps, and a 
host of other products. They also 
effectively package strongly acid 
or alkaline preparations with the 
aid of our exclusive series of 
“Vinicote” interior coatings. 


LARGEST INDEPENDENT MANUFACTURERS 


Tube buyers in ever larger numbers 
are specifying New England 
(SHEFFIELD PROCESS) Tubes. 
Don’t risk dissatisfied customers 
caused by inferior tubes ... buy 
New England. They cost no more. 
May we send you samples, prices, 
and all the facts? 












































NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 SO. CANAL STREET, CHICAGO e NEW LONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1448 WABASH AVE., DETROIT, MICH. e THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 


EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U.S.A. 
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YE-CUPS: Conjuring up the bother of sterilizing 
and heating a glass or metal eye-cup may prove a 
deterrent to a daily eye-bathing routine, and the sale of 
eye lotion, so Delettrez has conceived the idea of using 





paper eye-cups which can be tossed away after use with 
the ease of disposing of a cleansing tissue. The paper 
eye-cups go so far as to conform with the shape of the 
eye. The Delettrez eye lotion and forty paper eye-cups 
are packaged into a little going-away package and re- 
tail at $1.25. 


HE COSMETIC TREND: Size, price and mer- 

chandising considerations may have to take pre- 
cedence over fashion trends in planning for fall and 
winter sales these coming months. Normally the cos- 
metic industry deals with a market composed in rough 
percentages of 80% of customers earning less than 
$2,000 through the year. Fifteen per cent. may earn up 
to $5,000 while the remainder dispenses of family in- 
comes above $5,000. Direct and indirect taxes are 
likely to change this picture substantially. As the tax 
proposal stands now they will clip off approximately 10% 
of the normal purchasing capacity of nearly 25% of 
families who in the aggregate buy almost half of the 
dollar value of cosmetics. As practically all the new 
taxes will be used in the defense industries, money, paid 
out in taxes by middle class families, will re-appear in 
the form of new income among the lower income groups 
which will correspondingly become more important to 
the cosmetic counters. 

Store buyers, fully alive to pending changes, are 
studying their assortments. No difficulties are expected 
in the upper price groups of quality cosmetics. The 
middle class customers may want to save. They will use 
their better grades more carefully, may in some in- 
stances buy cheaper ones, and counters may have need 
for a new ‘“‘economy” size package of medium volume to 
be pushed with a savings appeal. Assortments in lower 
priced cosmetics may have to be widened and made 


June ’41: 48, 6 


The Drug and Cosmetic Industry 


more varied. Basement locations are considered and 
basement buyers are getting interested in the smaller 
sizes of quality goods. Stores, dealing largely with the 
upper middle class, are faced by the problem whether to 
lower the quality standing of their counters. Many will 
add one or the other lower priced, but well packaged 
line. Most of these buyers feel that they can afford to 
test their market in this respect as they are not dealing 
with just a temporary condition but with a possible 
complete new adjustment of their market. 

Fashion influences, of course, can not be ignored. In 
perfumes a distinct American note is in the making, 
favoring the lighter flower scents just now but likely to 
trail off into the heavy varieties later in the year. 

Greater employment of women in heavy industries 
and war defense service work gives new importance to 
utility sales. Promising openings are in hand and skin 
protectives, quick cleansers, talcums, etc., where a grow- 
ing demand is in sight. Low priced outlets in these 
articles deserve attention. 

Although there is little more to support it but that 
undefinable “‘feel of the market”’ there is a great deal of 
talk about a possible real come back of such articles as 
perfumed danglers, sachets, etc. and it is not at all 
unlikely that novelties in these lines might find a good 
response. Price should not be too high and fit the base- 


ment as well as the street floor. 


Gipncrah PACKAGE: For June promotions, Rev- 
lon has assembled a special package called the 
Quartette. The attractive little box holds a regular 60 
cent size bottle of Revlon nail enamel, a generous special 
size Revlon lipstick, a trial size Cheek Stick, and a 





generous special size of Adheron, the base coat. The 
Quartette is interesting from the standpoint of price. 
It retails for 75 cents. This not only gives the purchaser 
excellent value, but it enables Revlon to reach a large 
potential market for its lipstick, Cheek Stick, and 
Adheron. 
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Surveys in representative offices in the four corners of the 
country show that an overwhelming majority of business 
girls use cosmetics made by manufacturers who had Scovill 






supply containers for one or more of their products. 














WHY TOP COSMETIC FIRMS 








82% 
ssectinanil ARE SCOVILL CUSTOMERS 
Tulsa office 
ee Scovill’s experience and high-volume facil- 
ities give these successful companies effi- 
56% cient, low-cost, quality production. And 
in Detroit Scovill constantly develops new sales- 
automotive Ve 
plant office building features. 
607 If you have a production or designing 
0 :  ipshoh ee ; 
sitet problem, whether it’s the addition of a new 
America product to your line or more economical 


production of a regular item, call in a rep- 
resentative from the nearest Scovill office. 
He will gladly show you what Scovill has 
done for other important cosmetic manu- 
facturers. Scovill Manufacturing Company, 
Drug and Cosmetic Container Division, 
69 Mill Street, Waterbury, Conn. 


branches in 
San Francisco 
and Oakland 
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BELLIN’S WONDERSTOEN CO. 


The Bellin’s Wonderstoen Co. has 
introduced ‘‘Bellin’s Skin Lotion” to be 
used in conjunction with Bellin’s Won- 
derstoen or used alone as an all-purpose 
lotion. The bottle contains six ounces. 


LUCIEN LELONG 


Ready for summer in gay new creations 
is Lucien Lelong’s frolicking fragrance— 
Balalaika—a melodic scent which has all 
the gaiety and color of a peasant festival. 
There’s toilet water for daytime use; a 
novel new solid cologne; dusting pow- 
der; bath salts; liquid sachet for the body; 
talc; sachet, and Balalaika makeup, a 
“high” red for that casual outdoor look. 


LENTHERIC 


Lentheric’s new Eau de Cologne Ice- 
berg is a true eau de cologne imbued 
with an extra-frostiness and presented in 
a special ‘icicle’ flacon. Designed in- 
side and out as an inducement to fugitives 
from sultry summer temperatures, the 
cologne comes in 4 and 8 oz. sizes; also 
in an atomizer presentation. 


HOUBIGANT 


Houbigant introduces to the summer 
scene two new additions to its popular 
Translucid line — Translucid eau de 
cologne, perfectly scented, in a tall, 
graceful bottle with a coral-tinted gift 
box, and also, but not illustrated, Trans- 
lucid Sun-Filter Lotion, a new prepara- 
tion with a non-greasy emollient base. 


ASSOCIATED DISTRIBUTORS 


Chen Yu nail polish remover pads 
have been added to the Chen Yu nail 
lacquer line by Associated Distributors. 
Twenty-five pads are packaged in a jar 
topped with a copper colored closure. 
They are the oily type and one pad re- 
moves make-up from all ten nails. 


BATHASWEET CORP. 


Bathasweet, the popular bath-soften- 
ing powder, comes in an exquisite new 
fragrance — Spring Morning ’— which 
has been introduced in a new package 
smartly designed in colors that identify 
the entire Sone Morning line. For, 
along with the new package, there are 
two new products, Shower Mitts and 
Bubbles, and a distinctive shape in 
Bathasweet soap. 
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BRIDGEPORT 


VANITY CASES e ROUGE CASES e PASTE ROUGE 


CONTAINERS e LIPSTICK HOLDERS (ALL TYPES) 


POWDER BOX COVERS e 


EYEBROW PENCIL HOLDERS 


BOTTLE CAPS e JAR CAPS e METAL NOVELTIES TO ORDER 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established 1909 
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CONNECTICUT 
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By 
WILLIAM 
E. HOLLER 


General Sales 
Manager 
Chevrolet 








Rolling off giant presses are first copies of a great new book 
on selling by ‘‘Bill’’ Holler, Chevrolet's record-crashing gen- 
eral sales manager. 

No ordinary book this, but a vivid, dynamic picture of the 
sales experiences and philosophies that Holler has used to 
build up an enviable record. 

Even if you never read a book in the ordinary way, you 
cannot afford to pass up ‘Step Out and Sell.’” In it you will 
find more sales common sense than in ninety-nine other books 
on salesmanship. 


Size 6 x 9 inches, 96 pages, cloth binding, Price $1.50 
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101 West 35ist Street New York, N. Y. 

















HISTORY OF PHARMACY 


A Guide and a Survey 
by 
Edward Kremers, Ph.G., Ph.M., Ph.D., Sc.D. 


and 


George Urdang, Ph.G., D.Sc. Nat. 


The history of pharmacy is replete with inspiration for 
the youthful disciple who is preparing to devote his life 
to the service of mankind. This alone ought to make its 
study worth while. 

Important as this aspect may be, it is perhaps equally 

important that the pharmaceutical practitioner know 

the past in order that he may understand the present 
and plan intelligently for the future. 

This “History of Pharmacy”’ will help you to accom- 

plish this. 

This book is subdivided into four main parts as follows: 
Part I —Early Backgrounds in the Old World. 
Part II —The Rise of Professional Pharmacy In 

Europe. 
Part I1I—Pharmacy In The United States. 


Part IV —Discoveries, Inventions And Other Con- 
tributions To Society By Pharmacists. 


466 pp. Cloth $4.50 Postpaid. 


Please remit with order. 


BOOK DEPARTMENT 


DRUG AND COSMETIC INDUSTRY 
101 W. 31st St. New York 
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PRIMROSE HOUSE 


Primrose House offers its popular 
Chiffon powder at a special price for the 
8 ounce package. The new box is pink 
with splashes of Forget-me-nots, and on 
the cover is feminine profile. There are 
seven high fashion “‘skin-tone’’ shades, 
natural, rose petal, beige, brunette, day- 
break, bandana and rose beige. Package 
design by Makowsky. 


ELMO 


Margo preparations, scented with the 
enchanting Margo fragrance, are now 
being offered by Elmo in dainty new 
pink, blue and white containers. There 
is eau de toilette in a slim-waisted crystal 
bottle topped with a pink ball; dusting 
powder with its own velour puff; talc in 
a dainty shaker box, and Margo sachet to 
perfume lingerie or the skin. 


RICHARD HUDNUT 


Richard Hudnut has designed a clever 
little flower pot for its popular Yanky 
Clover fragrance. The new package is 
grand for party favors or little gifts. The 
Yanky Clover scent is a meadow-sweet 
fragrance. It comes in toilet water, 
cologne, dusting powder, talcum and 
the regular package of perfume. 


SOLON PALMER 


For women eagerly searching for a 
gift for boys in camp, Solon Palmer has 
designed two Ascot service kits. Packed, 
ready for mailing, one kit holds after 
shave lotion and shaving cream, and the 
other, shaving soap in a wooden bowl, 
talcum and after shave lotion. 


COTY 


This year Coty’s Informal Fragrance and 
atomizer are joined in a new unit pack- 
age which is available in three sizes. 
The atomizer harmonizes in color with 
the characteristic decor of each fragrance 
featured, i. e., red for L’Aimant, blue for 
Paris, green for Emeraude, turquoise for 
Chypre and Styx. 


HARRIET HUBBARD AYER 
Harriet Hubbard Ayer offers a com- 


pact, attractive kit for the summer. It con- 
tains five preparations, Luxuria cream, 
beautifying mask, skin lotion, beautifying 
face cream and night cream. Fitted into a 
charming box and attractively priced, 
this dainty kit can be tucked away in a 
week-end bag, club locker or the office 
desk. It also makes a grand bridge prize 
or hostess gift. The beautifying mask 
included in this is new to the Harriet 


Hubbard Ayer line. 
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PROBLEMS 


HE FOOD AND DRUG ADMINISTRATION 

HAS TAKEN ACTION AGAINST VITA-RAY 
SUN-RAY VITAMIN CREAM. A seizure was made 
in New York. The FDA claims that the product con- 
tains mineral oil, waxes, water, and borax, and that by 
assay it is shown to contain one hundred and forty 
units of vitamin D per ounce. The following label 
statement is quoted in the indictment: “Just as vita- 
mins make a healthy body, so they help make a beauti- 
ful skin. Vita-Ray Cream brings directly to your skin 
vitamins A and D and gives the skin a soft radiant 
smoothness.” The FDA charges that this is misleading 
“in that the article is represented as being of superior 
cosmetic value because of the presence of vitamins, 
whereas in truth and in fact, the presence of vitamins 
will not beneficially affect its cosmetic value.” 

It has long been known that the FDA is of the 
opinion that vitamins are valueless in cosmetics, and 
that therefore any claims made as the result of the 
presence of vitamins in cosmetics are false and mislead- 
ing. [t is thought by some that this is the start of a 
campaign on the part of the FDA to bring cosmetic 
label statements into line with the views of the FDA. 
If the FDA follows its usual course of action, it will now 
stage a drive on creams. After the statements on creams 
on the market are brought into line, then the officials 
will move on to another type of cosmetic. There have 
been rumors within the industry that while some manu- 
facturers have brought their statements within reason, 
other manufacturers had not done so and therefore 
possessed an unfair competitive advantage. The FDA 
might be on the way to disposing of such a condition 
within the industry. 

It is significant that the FTC proceeded against Vita- 
Ray in July 1940, and that a decision by the Commis- 
sion might be issued in this case shortly. The cases of 
the FTC against Ponds and Jergens concerning their 
vitamin claims for creams have been bitterly contested 
by the manufacturers. Decisions in these two cases are 
also expected shortly. Pretty soon, now the industry 
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will know definitely where it stands with regard to 
vitamins in cosmetics. 


HE CONTAMINATED SULFATHIAZOLE 

TABLETS will bring changes in the operations of 
manufacturers in this industry and the first change will 
probably occur in methods of control. The Food and 
Drug Administration can make just about any regula- 
tions that it wants to make to insure the safety of new 
drugs, and sulfathiazole was being sold under permit 
as a new drug. Therefore, it would not be surprising to 
see the FDA institute new regulations calling for very 
strict control of the production and packaging of new 
drugs. Such regulations would make it increasingly 
difficult, if not impossible, for small companies to enter 
the market with new drugs produced in their own lab- 
oratories. Regulations of this sort would probably 
mean that the smaller firms would have to have such 
new products made in the plants of the larger manu- 
facturer where control methods satisfactory to the 
FDA would be in effect. 

It is not at all uncertain that the FDA might not try 
by regulations or by amendments to the law to force 
manufacturers to exercise much more stringent control 
methods over all products, especially potent ones. 
Mistakes of getting the wrong labels on products have 
occurred before, the only saving grace is that in most 
instances the products were not of such potency and 
therefore no danger to life was involved. Many chem- 
icals are similar in appearance as are many tablets and 
liquids. At least one of the instances where a mistake 
of this kind occurred was immediately reported to the 
FDA. The FDA cooperated with the manufacturer in a 
wonderful fashion and never gave the matter any pub- 
licity. Widespread publicity was not necessary for 
safety because the two products involved had about the 
same effect and the promptness with which the FDA 
was called in prevented many of the tablets from being 
used. 
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DOW SALICYLATES 


Achievements in Salicylate Manufacture 


Recognizing the need of pharmaceutical manufacturers for a dry 
granulation of Acetyl Salicylic Acid for direct tableting, without 
need of further preparation, Dow pioneered the manufacture of 


granulation with starch. 


While developing a Sodium Salicylate for intravenous adminis- 
tration, Dow also perfected a whiter, purer U.S.P. product which 


is being offered by Dow for general use. 


A more complete list of Dow Salicylates embraces: 


Acetyl Salicylic Acid, U.S.P., Powder 
Acetyl Salicylic Acid, U.S.P., Crystals 


Acetyl Salicylic Acid, Granulation 10% Starch 
(white, pink, and green) 


Acetyl Salicylic Acid, Granulation 16% Starch 
(white ) 


Acetyl Salicylic Acid, Granulation 20% Starch 
(white ) 


Ammonium Salicylate, U.S.P. 
Antipyrene’ Salicylate 

Ethyl Salicylate Carbonate 
Magnesium Salicylate 
Methy] Salicylate, U.S.P. 
Salicylic Acid, U.S.P. 

Salol, U.S.P. 

Sodium Salicylate, U.S.P. 


Strontium Salicylate, N.F. 


THE DOW CHEMICAL COMPANY, MIDLAND, MICHIGAN 


New York City, St. Louis, Chicago, San Francisco, Los Angeles, Seattle 
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Excellent control methods are in effect in the plants 
of practically all the large manufacturers. We expect to 
publish information on control methods in the very 
near future. 


HILE THE TREASURY DEPARTMENT 

WOULD LIKE TO BOOST the excise tax on cos- 
metics so that the industry would pay some $5,000,000 
more per year, none other than Leon Henderson objects 
to this. Mr. Henderson appears to have a very sound 
theory of taxation during the present emergency. His 
idea is that excise taxes should be levied on heavy dur- 
able goods, production of which produces competition 
with national defense industries for labor and raw 
materials. He believes that taxes should not be levied 
on consumer goods that do not compete with production 
under the defense program. Excise taxes today, says 
Mr. Henderson, should come from heavy industries 
such as automobiles, refrigerators and similar indus- 
tries. Luxury items do not need to be curtailed 
by taxes, according to Mr. Henderson, although 
a tax upon these products are not so objectionable 
from the point of equity. At the present, Mr. 
Henderson points out, eighty-five per cent. of these 
excise taxes come from luxury items and from taxes on 
services and goods of mass consumption which in no 
way compete with the defense program, and only 
fifteen per cent. comes from taxes on heavy industry 
which compete with the defense program. These figures 
should be reversed in Mr. Henderson’s opinion. Con- 
sumer goods that should carry excise taxes, in his 
opinion, are cosmetics, candy, soft drinks, gasoline and 
tobacco products. Luxury taxable are not objectionable 
on wines, cordials, sporting goods, jewelry, and furs, in 


Mr. Henderson’s opinion. 


EGARDLESS OF MR. HENDERSON’S 
OPINION REGARDING AN EXCISE TAX 
ON COSMETICS, the Treasury Department wants 
this industry to pay five million dollars additional tax 
and proposes changing the cosmetic excise tax base to 
accomplish this. At the recent hearings before the 
House Ways and Means Committee, Assistant Secre- 
tary of the Treasury, John L. Sullivan stated: 

“We suggested a revision of the base so the tax would 
apply to eleven per cent. of the sales price for which 
sold by the manufacturer who owns the brand and sells 
it in the finished package.” 

Mr. Sullivan’s statement clearly indicates that the 
private label manufacturer would no longer be able to 
pay the tax on his price to the owner of the trade-mark. 
There would no longer be the practice of having the 
private label manufacturer pay the tax on so many 
barrels of face powder, drums of cream, or thousands of 
naked lipsticks. The tax would be figured on the prices 
at which the goods are sold by the trade-mark owners to 
the trade. The only point which Mr. Sullivan does not 


June ’41: 48, 6 


The Drug and Cosmetic Industry 


make clear is whether or not the allowances are to be 
continued for advertising and selling expenses, shipping 
expenses, and other things outside the actual manu- 
facturing cost. 

The unofficial indications which we find from govern- 
ment officials in Washington who are in a position to 
know is that the plan is to wipe out these exemptions 
and tax the industry a straight eleven per cent. on the 
prices actually paid by wholesalers and retailers for the 
finished products. 

The fact of the matter is that if this plan is enacted in 
the new revenue law, this industry will pay an addi- 
tional $10,000,000 or $15,000,000 per year instead of the 
additional $5,000,000 which the Treasury Department 
is supposed to want. This arrived at in the following 
manner: 

The sales of cosmetics for 1940, according to Drua 
AND Cosmetic INpbustry carefully calculated estimates 
was $225,000,000. The 1940 cosmetic excise tax col- 
lected by the government totaled $7,250,000. This is 
actually 3.2 per cent. of the value of manufacturers’ 
sales at wholesale. If eleven per cent. were levied on this 
amount under the proposed plan, the total tax collec- 
tions for 1940 would have totaled $24,750,000. This 
would mean that the government would have collected 
in 1940 an additional $17,500,000 for 1940 under the 
proposed base instead of an additional $5,000,000 which 
is sought. Taking the sales figures for cosmetics as sup- 
plied by the Bureau of the Census for 1939. This figure 
totaled $155,460,886, and is lower than our estimates 
for many reasons which do not need to be explained 
here. The tax collected for 1940 was 4.7 per cent. of this 
figure and if the new base were applied, the total 
revenue would have been $17,100,800, or approx- 
imately $10,000,000 more than was collected in 1940 
when business was better than in 1939. 

It is said by department officials that while the 
exemption for sales, advertising and other costs worked 
all right, the cosmetic manufacturers are the only ones 
among fifteen or twenty industries subjected to Federal 
excise taxes that are allowed to make such deductions 
before figuring tax liability. Perhaps the industry 
would not object to having the exemptions wiped out if 
the rate were lowered and the Treasury Department 
fixed a base that would yield only what was wanted. 
On the basis of our estimates of 1940 sales of finished 
cosmetics at wholesale, a tax of five per cent. with no 
exemptions on the $225,000,000 worth of cosmetics sold 
in 1940 would have yielded the exact amount. Five per 
cent. of $225,000,000 totals $12,250,000, which is just 
exactly $5,000,000 more than the $7,250,000 actually 
collected in 1940. 

The manufacturers should bend all their efforts to try 
and have this tax scientifically drafted. No manufac- 
turer want to oppose increase taxes because it is well 
known that additional taxes must be raised. However, 
there is no sense in this industry bearing more than its 
proportionate share as asked for by the Treasury De- 
partment itself. 
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EDERAL SECU RIT Y ADMINISTRATOR 

PAUL V. McNUTT, who a year ago replaced the 
Secretary of Agriculture as the top government official 
responsible for enforcement of the Food, Drug, and 
Cosmetic Act, has been appearing at practically all the 
drug manufacturers’ conventions this year. The Ad- 
ministrator made his first appearance before the Drug, 
Chemical and Allied Trades Section Dinner in New 
York last March. But last month he spoke at the meet- 
ing of the American Drug Manufacturers’ Association 
one week, at the meeting of the Proprietary Association 
the following week, and at the National Chain Store 
Association meeting the third week. 

The Administrator gives interesting addresses, is a 
forceful and, at the same time, a pleasant speaker, and 
appears to be quite friendly to the industry. We hope 
it means something. 


OLONEL SHOOK, SPEAKING AT THE RE- 

CENT AMERICAN DRUG MANUFACTUR- 
ERS’ ASSOCIATION MEETING, advised those 
manufacturers to discontinue during the emergency the 
policy of taking groups of pharmacy students through 
their plants. The Colonel advised this because of the 
possibility of sabotage being easily committed under 
such circumstances. The Colonel told the manufactur- 
ers that they did not know who these students are or 
what their background is. It would be well for drug 
manufacturers who are cooperating in the defense 
effort, but who did not hear Colonel Shook give this 
suggestion, to follow the Colonel’s advice. 


HAT DRUGS ARE VITAL TO NATIONAL 

DEFENSE and that the drug manufacturing in- 
dustry is a most important part of the Arsenal of 
Democracy has been expressed by Colonel Shook and 
other officers of the armed forces on many occasions. 
But never was it more forcefully presented than by Dr. 
Perrin Long in his discussion of the sulfonamide group 
of medicinals at the recent A. D. M. A. meeting. In his 
discussion of the new sulfaguanidine, which is believed 
to be practically a specific for bacillary dysentery, Dr. 
Long stated quietly but positively that if one army 
fighting in the tropics had sulfaguanidine and the oppos- 
ing army did not, victory would surely go to the army 
that had the drug. In confirmation of this opinion, we 
see that some 15,000 tablets of sulfaguanidine were re- 
cently flown to China to aid the Chinese in their fight 
against the Japanese. This shipment follows a ship- 
ment of 300,000 tablets previously sent by boat. 

That the drug and chemical manufacturers of this 
country have cooperated with the government to the 
highest possible degree has not only been indicated by 
the daily news dispatches, but also has been stated and 
restated by government and army officials. That the 
industry will continue to cooperate, and will cooperate 
in the future to a greater extent, if this becomes neces- 
sary, is well known by all who know this industry. 
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HE DECISION OF THE TOILET GOODS’ 

ASSOCIATION to hold a symposium of raw 
material suppliers to discuss the present and future sup- 
plies for manufacturers as the present unlimited na- 
tional emergency progresses was wise. There is nothing 
more vital to manufacturers than knowledge of the con- 
ditions surrounding their ability to obtain their require - 
ments of essential oils, oils and fats, metal containers, 
minerals and other dry raw materials, glass containers, 
and plastic containers. And while the future is now 
more uncertain than usual regarding all things and all 
people, knowledge regarding actual conditions and the 
extent of the uncertainty is of real value. 


OW THAT DR. THEODORE G. KLUMPP 
HAS RESIGNED from the Food and Drug Ad- 
ministration to take the place of the late Dr. Paul N. 
Leech in the headquarters of the American Medical 
Association, this industry will have to work under still 
another Chief of Drug Control. We are not surprised at 
the change which Dr. Klumpp has made since we heard 
his address at the recent meeting of the A.D.M.A. Dr. 
Klumpp is far better fitted to work in the A. M. A. than 
he was in the Food and Drug Administration. 

It will be recalled that by those who heard Dr. 
Klumpp at the A. D. M. A. meeting that he called upon 
drug manufacturers to cooperate with medical schools 
in the development of clinical evidence. He belittled 
the drug manufacturers and their research efforts to 
quite an extent, pointing out DuPont, U. S. Steel, and 
General Electric as shining stars that should be emu- 
lated by the drug manufacturers. Dr. Klumpp wants 
the manufacturers to work with the university hospital 
centers. It is easy to see what inspired his talk. He 
probably never did belong in a quasi-judicial position 
such as he occupied in the F. D. A. He is in the right 


place at last. 


ITH AN UNLIMITED NATIONAL EMER- 

GENCY NOW DECLARED by President Roose- 
velt, anything can happen. Control over business and 
supplies is now completely unpredictable, things being 
ordered done by the President as the exigencies of the 
moment indicate things should be done. From now on 
their is only one thing certain, and that is that every 
man and every material in this country is available for 
the national defense effort as they be called to perform 
a task ordered performed by the President. There is no 
use now in being in a frame of mind that will resist such 
a state of affairs. The time for being anything but all- 
out at the command of the government has passed. 
Anyone who values his country or his own life, family, 
and property must bend all his efforts to support the 
government in this emergency. There can be no turning 
back, there can be no half-way measures or half- 
hearted support. Everyone must enlist with all the re- 
sources at his command for the duration of the emer- 
gency. The country, by due processes has arrived at the 
point where it now stands. Anything but full coopera- 
tion is treason. 
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RACTICALLY ALL CHEMICALS ARE _ IN 
ABNORMAL DEMAND. But manufacturers of 
drugs and cosmetics are having no trouble getting sup- 
plies at practically unchanged prices. However, there 
is a second-hand market for any number of chemicals 
at prices sharply above the prices at which the manu- 
facturers are selling these same chemicals. Many people 
wonder why such second markets exist, and why manu- 
facturers of these chemicals do not sell this material 
direct. The answer is that such second-hand markets as 
do exist are relatively small. Chemical manufac- 
turers generally are interested only in their regular 
customers and in seeing that these customers are sup- 
plied at normal prices. Due to increased export business 
in finished goods as well as increased domestic business 
due to the spending for the defense effort, regular cus- 
tomers are asking for larger quantities in many in- 
stances. The chemical manufacturers are supplying 
the extra quantities to their regular customers as far 
as they are able. But all of the customers are not truth- 
ful about their need for extra supplies, and they are 
turning over some of these supplies to second-hands 
who are constantly searching to buy goods at higher 
prices than those which the manufacturers charge 
their customers. 
Under abnormal demands, such as exist today, all 


sorts of tricks are played and all sorts of pressure is ap- 
plied to get goods for a speculative turnover. However, 
chemical manufacturers generally are determined to 
keep speculation in their products at a minimum and if 
possible to stop it completely. We know of no case of a 
regular customer of a chemical manufacturer not being 
able to get all the supplies he legitimately needs at 
proper prices. And under present conditions this is real 
accomplishment on the part of the chemical manu- 
facturers. 


ANUFACTURERS OF DRUGS AND MEDI- 

CINES SELL 37.6 per cent. of their goods 
through wholesalers, according to the Department of 
Commerce which has issued its Bureau of The Census 
report for distribution of drugs in 1939. Direct sales to 
retailers were 16.4 per cent. of the total; sales to or 
through manufacturers’ own wholesale branches were 
29.5 per cent.; sales to industrial, professional, and in- 
stitutional users were 9.3 per cent.; sales through 
manufacturers’ own retail stores were 0.5 per cent.; 
sales to household consumers were 0.9 per cent.; direct 
export sales to buyers in other countries were 4.2 per 
cent.; sales to export intermediaries were 0.9 per cent. ; 
and interplant transfers were 0.7 per cent. 








B.T.C. ACTIVITIES 


Complaints 


Kemico Claims Questioned 

F. W. Johnson, trading under the 
name Kemico, Park Ridge, IIl., has been 
charged with misleading representations 
of 15 medicinal and cosmetic prepara- 
tions. 

According to the complaint, the re- 
spondent advertised that ‘‘Greaseless 
Massage Cream” is a cure or remedy for 
skin imperfections; ‘““Hair Lay Cream” 
promotes hair growth and relieves itch- 
ing scalp; ‘‘Dandruff Remedy” is a cure 
or ‘remedy for that condition, and 
“Teeth Whitener Formula A,” “Teeth 
Whitener Formula B,”’ “‘Pine Oil Nasal 
Spray,” “Menthol,” “Camphor Nasal 
Spray,”’ and ‘Nose Inhalant”’ are effec- 
tive for the purposes advertised and are 
safe for use. 

The complaint alleges that the prepa- 
rations so advertised do not accomplish 
the results claimed; that ‘‘Dandruff 
Remedy”’ is of no therapeutic value in 
treating dandruff in excess of affording 
temporary relief from the itching symp- 
tom associated with dandruff and assist- 
ing in the temporary removal of dand- 
ruff scales, and that ‘““Teeth Whitener 
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Formula A,” ‘Pine Oil Nasal Spray,” 
“Menthol,” ““Camphor Nasal Spray,”’ 
and “Nose Inhalant”’ are not entirely 
safe for use. 


Cabotek's Claims Questioned 

Charging misrepresentation of ‘“‘Cabo- 
teks,” a medicinal preparation for 
women, the F. T. C. issued a complaint 
against Charles Campbell Buttenfield, 
Sr., trading as Dean Cabot, Pittsburgh. 

The complaint alleges that in adver- 
tisements disseminated in various States 
the respondent represented his product 
as a cure or remedy for delayed 
menstruation and as being safe for use 
when in fact the preparation is not a 
cure, remedy or competent treatment 
for this condition and is not safe for use 
as it contains the drugs ergotin, apiol, 
green, oil savin, and quinine sulphate in 
quantities sufficient to cause serious and 
irreparable injury to health if used 
under conditions prescribed in the ad- 
vertisements or under customary or 
usual conditions. 

The complaint further charges that 
advertisements of his 
seminated by the respondent are false 


product dis- 
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advertisements in that they fail to re- 
veal the possible consequences of use of 
the product under these conditions. 
Menstruation Remedy 

A complaint has been issued against 
Reed Drug Co., Inc., West Frankfort, 
Ill., charging the respondent with adver- 
tisements representing that “Mrs. Bee’s 
Femo Capsules,” “‘Femo-Caps,” and 
“Bee Caps’, constitutes a safe, com- 
petent and effective treatment for de- 
layed menstruation. 

According to the complaint, the prod- 
uct is not a competent or effective treat- 
ment for delayed menstruation and is 
not safe for use in that it contains cer- 
tain drugs in quantities sufficient to 
cause serious and irreparable injury to 
health, if used under the conditions pre- 
scribed in the advertisements or under 
customary or usual conditions. 

The complaint further charges that 
the advertisements constitute false ad- 
vertisements in that they fail to reveal 
that use of the preparation under such 
conditions may result in gastro-intestinal 


disturbances or other serious injury. 
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Since 1812, Bruno Court has 
been creating for the most 
fastidious clientele. The ex- 

perience and knowledge, 
gained over a period of 
more than one hundred 
years, coupled with our 

extensive research in 
America, qualifies us 
to handle yourindivid- 


ual perfume problems 
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Stipulations 


Ruth Clark Cosmetic Claims 

Ruth Clark, trading as Ruth Clark’s 
Products, Los Angeles, agrees to cease 
representing through use of the abbre- 
viation “Vit” or the word “Vitamin’’, in 
connection with the letter “A” in the 
brand name of her products, *Vit-A- 
Pac,” “Vitamin ‘A’ Beauty Cream,” 
and ‘‘Vit-A-Hair and Scalp Oil,” that 
the Vitamin A content has any bene- 
ficial influence or effect on the skin, hair 
or scalp, and to desist from representing 
that she manufactures or compounds all 
of the products she sells. 

Respondent further stipulates she 
will cease advertising that her food 
product, “Re-Chemicalizing Bouillon,” 
is of value or effect in the relief, treat- 
ment or correction of arthritis, neuritis, 
colds, nervousness or skin troubles, or as 
a reducing aid of itself or when com- 
bined with “Blendavita Tea’’; or that 
“‘Re-Chemicalizing Bouillon” has value 
in treating or correcting anemia or an 
underweight condition in excess of such 
benefits as may accrue from its food 
elements. 

Under her stipulation, the respondent 
also agrees to cease representing by use 
of the word ‘“Re-Chemicalizing”’ in the 
brand name or by any other means, that 
**Re-Chemicalizing Bouillon” will re- 
chemicalize the system. 

In the sale of ““Blendavita Tea’’, the 
respondent agrees to cease advertising 
that it has any value in the treatment of 
kidney, bladder, and skin ailments; that 
it is an aid to digestion or in the relief of 
insomnia, or acts as an alkalizing agent; 
that it is of value of itself or when com- 
bined with the product “Re-Chemicaliz- 
ing Bouillon” as a reducing aid; that, 
when combined with “Re-Chemicalizing 
Bouillon’, it is of value in the treatment 
of arthritis or neuritis, or that when so 
combined it is of value in the relief of an 
underweight condition in excess of such 
benefits as may accrue from the food 
elements contained in the combined 
products. 

The respondent also stipulates she 
will desist from representing that ‘‘Oils 
of Youth” will keep the body internally 
clean, and that “‘Vitamin ‘A’ Concen- 
trate” would be valuable to persons 
suffering from frequent colds, sinus 
trouble or skin infections, unless the 
claims reveal that this product would be 
of value only in cases of Vitamin A 


deficiency. 
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Stuart Claims to Stop 

Benson & Dall, Inc., 
agency, Chicago, agrees to cease certain 
advertisements concerning “Stuart’s 
Laxative Compound Tablets”’ on behalf 
of F. A. Stuart Co., Marshall, Mich. 

The agency agrees that it will cease 
advertising that the product will in no 
case have deleterious effects or is safe to 
use in all cases, or fail to reveal (1) that 
use should be discontinued where a skin 
rash appears; (2) that it should not be 
used when abdominal pains or other 
appendicitis symptoms are present, and 
(3) that its frequent or continued use 
may result in dependence on laxatives. 

The stipulation provides, however, 
that such advertisement need contain 
only a statement that the preparation 
should be used as directed on the label 
if and when the label contains the proper 
warnings. 


advertising 





Vitamin Claims to Stop 

R. V. Annen, trading as General Vita- 
mins Co., Chicago, agrees to cease adver- 
tising that ‘““Vev”’ is a vitamin laxative, 
or, by any other terminology, that it 
contains vitamins in an amount suffi- 
cient to accomplish any therapeutic or 
dietetic effect. 

Respondent also agrees to cease repre- 
senting, by use of the words ‘“‘end” and 
“eliminate” or similar words that the 
preparation is a remedy for or will cure 
constipation or has any value in treating 
this condition in excess of affording 
temporary relief from its symptom. The 
respondent further stipulates that he 
will cease advertising the product as 
having value for any symptom or condi- 
tion in excess of affording temporary re- 
lief or benefit for such symptoms or con- 
ditions as are due to constipation. 

The respondent stipulates that he 
will cease advertisements which fail to 
reveal (1) that his product should not be 
used when abdominal pain or other 
appendicitis symptoms are present, and 
(2) that its frequent or continued use 
may result in dependence on laxatives. 
The stipulation provides, however, that 
such advertisements need contain only 
a statement cautioning that the prepa- 
ration should be used as directed on the 
label, if and when the label contains the 
proper warnings. 





Hair Claims to Stop 

Belem Products Co., Houston, Tex., 
agrees to cease advertising that ‘‘Locao 
Belem” will grow hair and is a remedy 
or cure for baldness, falling hair, aggra- 
vated conditions of the scalp, dandruff, 
and other scalp conditions. Respondent 
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also agrees to desist from advertising 
that its product rejuvenates the scalp, 
stimulates or revitalizes hair cells, and 
adds new life to hair; that the product 
has been subjected to laboratory tests 
by the Food and Drug Administration 
and that, upon analysis by that adminis- 
tration, has been found to comply with 
the ‘“‘Pure Food and Drugs Laws.” 


Shaving and Hair Products 

Gustave Goldstein, hair goods and 
cosmetics dealer trading as Humania 
Hair Goods & Specialty Co., New York, 
agrees to cease advertisements which 
fail conspicuously to reveal certain 
dangerous possibilities in the use under 
certain conditions of “Magic Shaving 
Powder” and ‘‘Kongolene,” and which 
advertisements represent that “Apex 
Pomento” and ‘“Humania Dandruff 
Treatment” will prevent dandruff or do 
more than remove dandruff already 
formed on the scalp; that “Humania 
Dandruff Treatment” and ‘“Amron 
New Hair Aid” will stop falling hair or 
keep it from coming out, and other 
similar representations. 





Deep-Skin Electro Mask 

Kelso Norman and Louis L. Layne, 
trading as Kelso Norman Organiza- 
tion, San Francisco, an advertising 
agency, agrees to cease advertisements 
in behalf of Inspire, Incorporated, San 
Francisco, which represent that that 
corporation’s device, the “Deep-Skin 
Electro-Mask,” will normalize the skin, 
constitutes a remedy for wrinkles, 
crow’s-feet, lines or enlarged pores, and 
accomplishes all the benefits of the most 
extravagant salon facial. The respond- 
ents Norman and Layne agree to cease 
employing the words “Deep Skin” as a 
part of the brand name of their client’s 
device, or representing that the effect 
of this product extends deeply into the 
skin or is more than a surface applica- 
tion. 
Corn-Go to Stop 

Benjamin Ingber, trading as Leonard 
Sales Co., Philadelphia, agrees to cease 
advertising that ‘‘Corn-Go” will in- 
stantly stop the pain of corns or cal- 
luses; will prevent their recurrence, and 
will remove bunions or has any value in 
their treatment. 


Regulator 68B 

Trading as Dr. Bentz Laboratory, 
Felix J. Bentz, Athol, Mass., stipu- 
lated that in advertising ‘Regulator 
68B” he will cease representing that 
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toxic poisons in the blood stream are 
the result of undigested food stagnating 
or fermenting in the intestinal tract; 
that his preparation is a blood cleanser; 
that by its use poisons will be eliminated 
from the system; that it regulates or 
stimulates the bowels, liver or digestive 
system to normal activity or regularity, 
or that its therapeutic properties are 
that laxative or ca- 


other than of a 


thartic. 


Bromide-Acetanilid Product 

Chelf Chemical Co., Richmond, Va., 
agrees to cease certain representations 
of “Chelf’s C. C. Comp’d.” and also 
known:as “C; C.-C. C.” and “4 C's,” 
containing, among other ingredients, 
potassium bromide and acetanilid. 

Respondent agrees to cease repre- 
senting that its preparation will remove 
the cause of headaches, indigestion or 
nervousness or remedy these conditions; 
may be safely used by all persons under 
all conditions; will not have a depressing 
effect upon the heart, and will relieve 
colds generally or head colds, unless the 
representation is limited to palliative re- 
lief of aches and pains accompanying 
such colds. 

Respondent also agrees to cease ad- 
vertisements which fail to reveal that 
the preparation should not be used in 
excess of the dosage recommended and 
that its frequent and continued use may 
be dangerous; provided that such adver- 
tisements need contain only a statement 
that the preparation should be used only 
as directed on the label, if the label 
either contains a warning of the possible 
consequences of the use of the product 
or directs attention to a similar warning 
in the accompanying labeling. 

Poultry Products 

Globe Laboratories, Fort Worth, Tex., 
agrees to cease representations of its 
“Combination R. T. Tablets” and 
“Avi-Nic-Tol” in treating worms in 
poultry and to cease disseminating ad- 
vertisements which fail conspicuously to 
reveal that administration of ‘‘Combi- 
nation R. T. Tablets” to poultry will 
reduce the number and size of eggs. 
Respondent further agrees to desist 
from representing that “‘Poultry Min- 
eral” would be a source of essential 
minerals or that this preparation or the 
product ““Kome-Glo” would be of value 
in preventing or controlling certain 
diseases. 

Slumber Ointment Claims 

Frank D. Seiple, operating as The 

Nolan Co., Greenville, Pa., agrees to 
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cease advertising that ‘Slumber Oint- 
ment” is a competent treatment for ring- 
worm in all cases, or in any cases except 
those involving superficial ringworm in- 
fection and that it is a competent treat- 
ment for athlete’s foot, unless expressly 
limited to superficial organisms and the 
relief of itching. The respondent also 
agrees to desist from advertising that his 
product is of value in treating eczema, 
salt rheum, grease and rubber poisoning, 
skin diseases, or poisoning, beyond that 
of temporary relief from the itching 
which may accompany these conditions. 


Orders 


Princess Pat Allergy Claims 

Gordon-Gordon, Ltd., and its selling 
agent, Princess Pat, Ltd., Chicago, have 
been ordered to cease misleading repre- 
sentations of cosmetics. 

Findings are that respondents repre- 
sented that the use of face powders con- 
taining orris root causes the pores of the 
skin to clog, irritates the skin and causes 
skin roughness, when in fact the evi- 
dence shows there is no indication that 
orris root will clog the pores; that face 
powder containing orris root does not 
generally cause irritation or skin rough- 
ness; that some persons are allergic to 
orris root and their use of face powder 
containing it would tend to cause skin 
irritation and roughness (tests showing 
that from 10 per cent. to 24 per cent. of 
the persons tested might be so affected), 
and that at the time of hearing in the 
Commission proceeding, only about 10 
per cent. of face powder manufacturers 
used orris root as an ingredient. 

The order directs respondents to 
cease representations found to have 
been made concerning the effect of orris 
root in face powder unless such repre- 
sentations are limited to cases in which 
the user is allergic to orris root. 

Respondents also must cease repre- 
senting that “Princess Pat Powder” is 
non-allergic to all persons, and that its 
application will smooth the skin, make 
the skin soft or pliant, or prevent coarse 
pores and blackheads; that use of their 
preparation designated “‘Muscle Oil” 
and “Princess Pat Irradiated Muscle 
Oil,” will prevent crow’s feet, wrinkles 
or sagging facial muscles or will pene- 
trate beneath the skin surface and bene- 
ficially affect underlying facial muscles; 
that “Skin Cleanser” will penetrate be- 
neath the surface or prevent coarse 
pores, pimples, blackheads or rough skin 
texture, and that the preparation ‘‘Skin 
Food Cream” or “Anti-Wrinkle Cream” 
will nourish or feed the skin, or that it is 
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a tonic for the underlying nerves or will 
smooth out or prevent lines or wrinkles. 

The order also prohibits the respond- 
ents from using any designation for their 
product formerly known as “Skin Food 
Cream” and as “Anti-Wrinkle Cream” 
which includes the word *‘Food.”’ 


D. D. D. Claims Banned 

D. D. D. Corporation, Batavia, IIL, 
has been ordered to cease misrepresenta- 
tion of “D. D. D. Prescription,” adver- 
tised as a treatment for skin ailments 
and conditions. 

The order directs D. D. D. Corpora- 
tion to cease advertising that **D. D. D. 
Prescription” is a cure or remedy for 
eczema, pimples or hives or has thera- 
peutic value in treating these ailments 
or in treating skin disorders caused by 
internal or systemic conditions in excess 
of affording temporary relief from the 
symptom of itching. 

Respondent is further ordered to 
cease advertising that its preparation 
has therapeutic value in treating skin 
blotches or rashes when due to sys- 
temic or constitutional conditions, or 
has therapeutic value in treating ath- 
lete’s foot, insect bites and ivy and oak 
poisoning in excess of that afforded by 
the temporary alleviation of the symp- 
tom of itching or the use of an anti- 
pruritic, astringent, antisep ic, and 
mildly germicidal agent. 

The order further directs that re- 
spondent cease representing, through 
use of the words ‘“‘and other externally 
caused skin eruptions” or similar 
phraseology in connection with diseases 
or conditions which may be of a systemic 
or internal origin, that such diseases and 
conditions are solely of external origin 
or that the respondent’s preparation has 
therapeutic value in treating them re- 
gardless of their origin. 

The order also directs the respondent 
to cease representing, through use of the 
words “‘stop itching” or other similar 
words, that its preparation will either 
permanently or temporarily eliminate 
the disease or condition causing the 
symptom of itching or has any thera- 
peutic value in excess of that afforded by 
the temporary alleviation of the symp- 
tom of itching or the use of an anti- 
pruritic, astringent, antiseptic, and 
mildly germicidal agent. 

Fictitious Prices Stopped 

The F.T.C. ordered four New York 
companies and certain of their officers 
selling shaving creams, tooth pastes and 
other toilet articles to retail dealers, to 
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cease and desist from price misrepre- 
sentations in the sale of their products. 

The respondents are Rex Merchan- 
dise Corporation of America, and Peter 
Meyer, its president; Crown Labora- 
tories, Inc., and Arthur A. J. Weglein, 
Alexander Hirschbein and Frances 
Chorba, officers; Sheray, Incorporated, 
and Wilshire Sales Corporation, and 
William and Anna Scher, their officers. 

Commission findings are that the re- 
spondents, acting in cooperation, sell 
their shaving creams and dentifrices in 
tubes and cartons marked with sug- 
gested retail sales prices of from 25 
cents to $1 a unit package; that the sug- 
gested prices are fictitious as the cus- 
tomary prices obtained by retailers for 
such products are actually anywhere 
from 10 cents to 29 cents, and that all 
of the respondents have known that the 
prices on the tubes and cartons have 
not been those at which the articles are 
customarily sold to the public. 

Among the trade names under which 
the respondents’ shaving creams and 
dentifrices have been sold, according to 


findings, are ‘“D.D.S.,” “Sheray,” 
“Royal Blue,” “Dr. Sachs,” ‘Tally 
Ho,” “Scientific,” “Paramount,” 


“Royal Crown,” and “Her Majesty.” 

The Commission order directs the re- 
spondents to cease representing, through 
fictitious prices marked or stamped on, 
or affixed to, their products, or on the 
containers, or in any other manner, that 
such prices so marked, stamped or 
affixed are the regular or customary re- 
tail prices for such products, and to 
desist from representing as the custom- 
ary or regular retail prices fictitious 
prices which are greatly in excess of the 
prices at which the products are regu- 
larly offered and sold at retail. 

The Commission directed that its 
proceeding, insofar as it relates to 
Wyette Meyer, named in the complaint 
as respondent secretary of Rex Mer- 
chandise Corporation of America, be 
closed. 


Petalskin Must Stop 

Petalskin Toiletries, New York, has 
been ordered to cease advertising that 
“Petalskin Face Cream’ penetrates 
deeply into the pores or cleanses the 
pores any deeper than their external 
openings; that use of this preparation 
furnishes nourishment to the skin, sup- 
plies Vitamin F or has any value in re- 
storing the skin, or that “Petalskin 
Face Tonic” will close or refine the 
pores of the skin. 

The order also directs respondent to 
cease advertising that “‘Petalskin Cream 
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Pastelle” will refine or close the pores, 
correct or remove the cause of enlarged 
pores or have any effect thereon in ex- 
cess of removing superficial accumula- 
tions from the pore openings; that 
‘“Petalskin Face Powder” will not clog 
the pore openings, and that ‘‘Petalskin 
Hand Cream”’ will penetrate the skin or 
counteract aging of the skin. 


Colonial Drug Must Stop 

Colonial Drug Co., Tulsa, Okla., and 
M. A. Younkman, president of Colonial 
Drug Co. and trading as Colonial Sales 
Co., have been ordered to cease mis- 
representations of “Natural Mineral 
Extract.” 

Commission findings are that respond- 
ents advertised that external applica- 
tion of their product constitutes a cure 
or remedy for various skin conditions 
and other ailments, and that its internal 
use will purify the blood and be a com- 
petent treatment for indigestion and 
stomach, intestinal and other disorders, 
when in fact its use does not accomplish 
the results claimed and its therapeutic 
value is limited to that of a mild laxative 
or mild diuretic. 

The Commission orders respondents 
to cease advertising that ‘Natural 
Mineral Extract’? constitutes a cure or 
remedy for, or possesses therapeutic 
value in, the treatment of eczema, acne, 
athlete’s foot, rheumatism, and some 25 
other ailments; that it possesses germ- 
icidal, antiseptic, or astringent proper- 
ties; that it has therapeutic value as a 
tonic or a blood purifier or in the treat- 
ment of women’s ailments, and that it 
constitutes a effective 
treatment for ill-nourished, backward or 
defective children. 


competent or 


Eyelash Claims Must Stop 

Ethel Bellamy, Inc., Nutley, N. J., 
has been ordered to cease advertising 
that “Ethel Bellamy Eyelash Luxur- 
iant’’ possesses therapeutic value in the 
treatment of granulated eyelids, pro- 
motes eyelash growth, supplies pigment 
to the eyelashes, darkens eyelashes per- 
manently or has any effect on eyelash 
color in excess of such temporary effect 
as it may produce by reason of its 
properties as a dye. 
Menstruation Claims Must Stop 

Hartig Drug Co., also trading as 
H. K. Pharmaceutical Laboratories, and 
A. J. Hartig, president of Hartig Drug 
Co. and trading as H. K. Pharmaceu- 
tical Laboratories, Dubuque, Iowa, has 
been ordered to cease misrepresentation 
of medicinal preparations for women. 


The Drug and Cosmetic Industry 


The order directs that in the sale of 
‘*“Menstruaid. Nos. 1, 2, 3, 4 and 5” re- 
spondents cease advertisements which 
represent that these products constitute 
a competent or effective treatment for 
delayed menstruation; that they are 
scientific, safe or harmless and are 
guaranteed, and which advertisements 
fail to reveal that their use may cause 
gastro-intestinal disturbances and other 
serious conditions. 


Gly-Cas Claims Stopped 

Medora Whinrey, trading as Gly-Cas 
Medicine Co., and the concerns man- 
ager, Robert B. Whinrey, Muncie, Ind., 
distributors of ““Gly-Cas,” have been 
ordered to cease advertising that their 
product constitutes a cure or remedy for 
constipation or has therapeutic value 
in treating it in excess of temporary re- 
lief afforded by causing a partial evacua- 
tion of the intestinal tract; that indiges- 
tion, gas, bloated or sour stomach, 
rheumatic or neuritis pains, sore or ach- 
ing muscles, limbs or joints, backaches, 
dizziness, nervousness, kidney trouble, 
sleeplessness, biliousness or headaches 
are typical or usual symptoms of con- 
stipation or faulty elimination; that 
their product “Gly-Cas” is a cure, 
remedy or competent treatment for such 
conditions, or has therapeutic value in 
their treatment when they are due to 
causes other than constipation or faulty 
elimination or other than that furnished 
by causing a partial evacuation of the 
intestinal tract. 


Re-Duce-Oids Must Stop 

American Medicinal Products, Inc., 
Los Angeles, and Ernest G. Rurup, its 
president and directing manager, have 
been ordered to cease advertising that 
Re-Duce-Oids is a cure or remedy or a 
safe or effective treatment for obesity, 
or failing to reveal that this prepara- 
tion should only be used under com- 
petent medical supervision and that its 
unsupervised use by persons unskilled 
in the diagnosis and treatment of thy- 
roid conditions may result in serious and 
irreparable injury to health. 

Respondents are further ordered to 
cease advertisements which fail to re- 
veal that their preparation is definitely 
harmful if used by persons having 
diabetes, goiter, tuberculosis, arterio- 
sclerosis, or coronary diseases, and that 
its use over a long period may cause the 
breaking down of muscular and other 
tissues, as well as fat tissues, causing 
irritation of nerve tissue, nervousness, 
irritability, and increased heart rate, 
with possible irreparable injury to 
health even to a normal individual. 





689 








BOUQUET 
ST #3 


AN IDEAL 
SUNSCREEN 
PERFUME 





Suntan preparations must have ‘odor’ appeal as well as 
sunscreen effectiveness. The odor appeal problem is com- 
pletely solved by the adoption of this delightfully light, 
refreshing perfume. . . . . Priced at $4.00 per pound. 


Samples and suggestions for use available 
to interested manufacturers. 


R B | 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 














CHICAGO PHILADELPHIA BOSTON MEMPHIS, TENN. 
831 N. Wabash Ave. 610 Brown Bldg. 89 Broad Street 1620 Carr Ave. 

Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 

Filter Paper Stearic Acid Oleo Resins Food Colors 

Aromatics Essential Oils Perfume Bases Quince Seed 

Rice Starch Zine Oxide French Olive Oil Irish Moss 
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Companies 


Foster Visits Here 

Robert B. Foster, director of Colgate- 
Palmolive-Peet, Ltd. of England, ar- 
rived from London aboard the ‘Dixie 
Clipper” 
officials of the parent company. 

According to Mr. Foster, the firm’s 
London offices have been completely 
wrecked while the Colgate factory in 
Manchester to date has suffered but 
slight bombing damage. 

Mr. Foster is an American citizen who 
has been associated with the English 
company for the past 27 years. He was 
a member of the American swimming 
team competing in the 1908 Olympics. 


recently for conferences with 

















Berls Leaving McKesson 

Rudolph F. Berls, associated for many 
years in an executive capacity with the 
proprietary, medicine, cosmetics, and 
related lines department of Mchesson 
& Robbins, Inc., in New York, resigns 
his connection in June. Mr. Berls is 
active in the Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade and is at present vice-chairman 
of the Section. 


Babani of Paris perfumes and toilet 
water are now being made in the United 
States. Maurice Babani, creator of the 
line, 29 Pearl St., New York, is using his 
own French formulae and imported oils. 





Shown above welcoming Robert B. Foster upon his arrival at La Guardia Airport are 
E. H. Little, president of the Colgate-Palmolive-Peet Company; Mr. Foster's wife; 
Mr. Foster and Hugh McKay, director of advertising of the Colgate-Palmolive-Peet 
Company. 
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Doisy Receives Gibbs Medal 

Dr. Edward A. Doisy of the Saint 
Louis School of Medicine was awarded 
the 1941 Willard Gibbs Medal of the 
Chicago section of the American Chem- 
ical Society at a meeting held at the 
Stevens Hotel, Chicago, May 23. The 
medal was awarded in recognition of Dr. 
Doisy’s researches on vitamin K and the 
female sex hormones. He is credited 
with having first isolated pure vitamin 
K, the blood clotting principle, and 
crystalline theelin and dihydrotheelin, 
female sex hormones. 


Goff Joins Huisking 

Chas. L. Huisking, president of Chas. 
L.. Huisking & Co., Inc., has announced 
the addition of Walter S. Goff to the 
Chicago sales organization of the firm. 
Mr. Goff, a veteran of the World War, 
has been active in the drug and chem- 
ical field for more than twenty years. 
His first training was received under the 
late John F. Queeny of Monsanto Chem- 
ical Works, with which organization he 
was associated for more than seven 
years. 

Mr. Goff will collaborate with Robert 
H. Roane, manager of the Huisking 
Chicago branch for the past five years, 
and will also cover the principal cities of 
the mid-western area. Steadily increas- 
ing business of the Huisking organiza- 
tion in the mid-western territory has 
made this expansion necessary. 


Pumice Deposit Leased 

Barnsdall Oil Co., through its sub- 
sidiary, Barnsdall Tripoli Co., has sold 
to the McAleer Mfg. Co., Detroit, and 
Whittaker, Clark & Daniels, Inc., New 
York, its pumice mill at Grants, N. M., 
and has leased to them a large pumice 
deposit eight miles from Grants which 
will supply the mill with raw material. 
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_ Le a a a 
IN PRECISION-BUILT DROPPING PARTS 


And that is one reason why America’s most success- 


ful merchandisers of drugs and pharmaceuticals use 
NEW PERFECTION with all their products re- 
quiring dropping parts and dropping outfits. They 
are designed and precision-built by America’s lead- 
ing specialists from the highest grade materials. 
NEW PERFECTION dropping parts and outfits will 
truly reflect the high quality of your products for 
they not only function perfectly but afford the 
utmost in sales appeal. 
1 

~ New Perfection dropping ecutfits 
are offered in a wide variety of 
: . colors, styles, sizes and materi- 
/ als to meet practical as vwell 

as esthetic requirements. 


i | Non-rolling extra depth 

Bakelite cap, non-swelling 
Amekine synthetic rubber 
part, without strong odor. 
Saftee ball glass. 













































2 Double shell metal cap: 
special thin flange rubber 
part; special bent glass. 


3 Regular or acid resisting 
plastic cap; regular rub- 
ber part in various colors; 


semi-blunt glass. A special feature of the 


New Perfection line is this 
scientifically designed 
bulb with the extra heavy 
spring cushion flange, 
effecting a permanently 
tight closing with a slight 


A Single shell metal cap; 
clutch rubber part; tooled 
blunt glass. 


™ Fancy colored beetle cap; 


eD midget rubber part; reg- 
ular straight glass. 


twist. 





PENNSYLVANIA GLASS PRODUCTS CO. 


ak A. Conmin, 428-32 N. CRAIG ST. PITTSBURGH, PA., U.S. A. 
i eee een gg (Not affiliated with any other glass concern) 


other countries. 


Vew be 


DROPPING PARTS 
AND OUTFITS -» 
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The new company will be known as 
Pumice Corporation of America, a Dela- 
ware corporation, and the operating 
staff and policies will remain unchanged. 
Clarence E. Clark, New York, is presi- 
dent; N. Bradley Higbie, Jr., Detroit, 
vice-president; John N. Ebert, Grants, 
vice-president and general manager; 
Carlton M. Higbie, Detroit, treasurer; 
and Harold G. Robinson, New York, 
secretary. 


Representative in Venezuela 

E. H. Kehrhahn, manufacturers repre- 
sentative, Caracas, Venezuela, would be 
interested in securing the representation 
of a reliable drug and chemical firm in 
that country. 


Dyer Joins I. V. C. 

E. Russell Dyer, has resigned from 
Lambert Pharmacal Co., to assume 
charge of chain drug store sales for In- 
ternational Vitamin Corp., New York. 
Mr. Dyer was formerly divisional sales 
manager for Weco Products Co. 


Vitamin Quota, Inc. 

L. A. Tuvim is president of Vitamin 
Quota, Inc., a new company incorporat- 
ed at 21st st. and Borden ave., Long 
Island City, N. Y. The company will 
engage in the business of selling vita- 
mins by mail order. 


Allderige Joins Shulton 
M. J. Allderige has joined Shulton, 


Inc. As special representative of the 





COMMERCIAL SOLVENTS DINNER DANCE 
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company, he will work with the depart- 
ment store accounts throughout the 
country. Prior to his Shulton associa- 
tion, Mr. Allderige was main floor mer- 
chandise manager at Gimbel’s, Pitts- 
burgh, for four years. He spent six 
years as toilet goods buyer at the New 
York John Wannamaker store and eight 
years in the same capacity at Saks-Fifth 
Avenue, New York. 


Egan Named Vice-President 

H. J. Egan has been made vice-presi- 
dent in charge of sales of Marie Earle, 
New York. He was appointed manager 
of Marie Earle, Inc. and the Rallet 
Corp. early in 1937, and has been con- 
nected with Coty, Inc., and its affiliated 
companies for thirty years. 


Ericsson Joins Com. Solvents 

Commercial Solvents has announced 
that Ralph L. Ericsson has been added 
to the staff of its trade relations divi- 
sion, Terre Haute, Ind. His activities in 
his new position will be chiefly con- 
cerned with advertising and sales pro- 
motion. 
Carnegie Institute of Technology and 
was formerly employed in the technical 
service division of the Warner Chemi- 
cal Co. 
Zinc Oxide Maker Changes 

Allan A. Lubitz, president of the 
American Firstoline Corp., Long Island 
City, has taken over the general sales 
management for the domestic and ex- 
port markets of the Gulton Metal Re- 
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Mr. Ericsson is a graduate of 


fining & Chemical Corp., manufacturer 
of non-ferrous metals. The chemical 
division of the company manufactures 
French process zinc oxides for all phar- 
maceutical, cosmetic and _ industrial 
purposes, iron oxide red, venetian red, 
synthetic ochres, zinc carbonate, etc. 


Morrill Joins Lambert 

Stanwood A. Morrill has joined 
Lambert Pharmacal Co., St. Louis, as 
executive assistant. He will work on 
merchandising and advertising of Lis- 
terine products. Mr. Morrill was 
formerly account executive with Ruth- 
rauff & Ryan, New York advertising 
agency. 

Commercial Solvents of Age 

Commercial Solvents celebrated its 
twenty-first anniversary May 8 with a 
dinner dance, held in Terre Haute, [nd., 
home of the parent plant. Over six 
hundred were present including execu- 
tives from the New York office and from 
the corporation’s other plants in Peoria, 
Ill., Harvey, La., Westwego, La., and 
Agnew, Calif. Henry E. Perry, vice- 
president, acted as toastmaster and 
Major T. P. Walker, president, de- 
livered an interesting address. 

The featured event of the evening was 
the surprise announcement of the forma- 
tion of the “Twenty Year Club.” 
Maynard C. Wheeler, production man- 
ager, presented the thirty-five candi- 
dates and Major Walker gave each one 
a handsome gold watch suitably in- 
scribed. 


Pe ey 
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ecvice ... 10 THE TRADE EXCLUSIVELY 






KEEP YOUR SHADES IN TUNE 
WITH THE TIMES 


Are your shades of Lipsticks, Rouges and 
Cream Rouges in tune with the times? 








We are ready to harmonize them for you. 


We also make quality— 
COMPACTS, FACE POWDERS, CREAMS, 
TOILET WATERS, ETC. 







—_— 











ALL OXZYN products are checked by experi- 
enced chemists, to insure absolute compliance 
with the Pure Food, Drug and Cosmetic Act. 


The NEW Five-Color Puff, avail- 
able in all standard sizes, adds 
to the attractiveness of your box 
and the appeal of your product. 






(a 














OXZYN SALES COMPANY 


New Jersey Office: 1 Pleasant Ave., Clifton Canadian Office: 144 Front St., W., Toronto 
Phone Passaic 2-6900 


WHOLESALE 2 Lend . MANUFACTURED BY 
DISTRIBUTORS OF OXZYN COMPANY 
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Abbott Increases Research 

Abbott Laboratories, North Chicago, 
Ill., has increased its research facilities 
with the completion and operation of a 
new development laboratory. The new 
building which has 5,000 square feet of 
floor space, includes three spacious labo- 
ratories, equipped with modern appa- 
ratus, an administration office, a re- 
frigeration room, lockers and showers. 
Ample space for expansion has also been 
provided. 

The new laboratory is being used for 
the development of manufacturing 
processes, not only for new research 
items, but for the improvement in pro- 
duction of older pharmaceuticals. 


Penick Appoints Davis 

S. B. Penick & Co., New York, has 
announced the appointment of L. L. 
Davis as field director for botanical 
drug production. This is a new post 
created by the company because of its 
belief in the urgent necessity for wide- 





L. L. DAVIS 


spread production of botanical drugs 
within the borders of the United States. 
Mr. Davis has had a long and varied 
experience in practical agricultural and 
botanical work. He served for several 
years as head of the department of 
horticulture and forestry at South 
Dakota State College, Brookings, S. D. 
He will make his headquarters at the 
New York office of S. B. Penick & Co. 


Vitamin Maker in Disney Studio 
The Wm. T. Thompson Co., Los 
Angeles, is installing its vitamin manu- 
facturing plants and research labora- 
tories in the former home of the Disney 
studios. According to the company the 
well-lighted animating rooms are ideal 
for laboratories and the sound stages 
excellent for vitamin manufacturing 
facilities. The company is being moved 
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ABBOTT LABORATORIES’ NEW DEVELOPMENT LABORATORY 


gradually from its present location so 
that there will be no interruption in 
service. 


Primrose House Appointments 

J. C. Kennedy, Jr., president of 
Primrose House Inc., New York, has 
personally taken over the direction of 
advertising, sales and sales promotion. 
He has announced the appointment of 
Herbert Scott, creator of LiLi Perfumes 
of Bermuda, as consultant for Primrose 
House. In acquiring the services of Mr. 
Scott, the company will derive the bene- 
fit of his extensive experience, not only 
in perfumes but also in presentation and 
promotion. Mr. Scott takes on this new 
assignment while continuing his in- 
creased activities for LiLi Perfumes, 
which have now expanded their outlets 
to upwards of sixty franchised stores. 
Following the introduction this spring 
and summer of a new LiLi toilet water, 
he plans to bring out several new items. 

Mr. Kennedy has also announced that 
he will be assisted in sales by E. G. 
Higginbotham and Dorothy Nichols in 
New York. Helen Louise Fox will cover 
the Pacific coast and Mary Jane Mc- 
Grath the central territory. Miss 
McGrath has returned to Primrose 
House after a year’s absence. Alice P. 
Betts and Diane Gregal Wheeler will 
assist in sales promotion. 


Meischeid Appointed Controller 

Revlon Products Corp. has announced 
the appointment of Frank H. Meischeid 
as controller. Mr. Meischeid was re- 
cently associated with R. A. Hohfeler 
Associates, retail management coun- 
selors, and previously with Frederick 
Loeser & Co., Brooklyn, for more than 
nine years in various executive capaci- 
ties. 
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Ungerer Appoints in Chicago 

Harry J. Ahles, 350 North Clark st., 
Chicago, has been appointed to act as a 
special representative for Ungerer & Co. 
Mr. Ahles who was with Ungerer & Co. 
several years ago is renewing the asso- 
ciation. 

George H. Becker has been appointed 
manager of the Chicago office of Ungerer 
& Co. at 325 West Huron st. In this 
position Mr. Becker who has had an 
association of seven years with the 
essential oil trade succeeds Even M. 
Tysdal. 


Foster Reorganized 

Theodore W. Foster & Bros. Co. Inc., 
389 Charles St., Providence, R. [., 
manufacturer of metal specialties for the 
cosmetic industry, has recently reor- 
ganized with the following new officers: 
G. Edward Buxton, president; Francis 
Taylor, treasurer, and Edward G. 
Fletcher, secretary. The new company 
has retained the entire old Foster or- 
ganization and personnel. A New York 
office has been opened at 475 Fifth Ave. 
with Joseph V. Gartlan in charge 


New Style Fritzsche Price List 

The price list for May 1941 brought 
out by Fritzsche Brothers, Inc., appears 
in a new form. ‘The booklet is printed 
on cream colored paper and the pages 
which are smaller than formerly are 
8144 x 1l. Copies of the new price list 
are available upon request. 


Prindle With Bourjois 

Carlyle C. Prindle has joined the staff 
of Bourjois, Inc., New York. He was 
formerly a member of the firm of 
Prindle & Grant. 


695 





Pepsodent Appoints Jeffery 

Tad Jeffery has appointed 
assistant advertising manager of Pepso- 
dent Co., Chicago. He was formerly 
with Domestic Engineering Publica- 
tions and prior to that with Montgomery 
Ward & Co., and J. Walter Thompson 
Co. 


been 


Cole—Monsanto V.P. 


Robert Rast Cole, Anniston, Ala., has 
been elected a vice-president of Mon- 
santo Chemical Co. Mr. Cole is general 
manager of Monsanto’s Phosphate Di- 
vision which has plants in Monsanto, 
Tenn., Anniston, Ala., and Carondelet, 
Mo. and a fourth plant under construc- 
tion at Trenton, Mich. Mr. Cole was 
with the Swann corporation at the time 
that it was absorbed by Monsanto in 
May, 1935, and became assistant to the 
late R. J. Hawn, vice-president. In 
November, 1938, he was made produc- 
tion manager of the Phosphate Divi- 
sion, and in May, 1939, general manager 
in charge of the division's research and 
sales activities as well as its manufac- 
turing operations. 


Medicinal Chemical Maker 

The Millmaster Chemical Co., New 
York, has completed arrangements 
whereby it will act as sole selling agent 
for Berkeley Chemical Corp., Berkeley 
Heights, N. J. A unit at the 
Berkeley plant is practically completed 
and will be devoted to the manufacture 
of a general line of fine and pharma- 
ceutical chemicals including Benzo 
Naphthol N. N. R., Antipyrine U. S. P. 
XI, Aminopyrine U.S. P. XI, Phenetsal 
and a-Monobromo-isovalerylurea. 


new 


N. J. Machine Expands 

The Chicago office of the New Jersey 
Machine Corp., which was opened in 
1923 to handle all western business, has 
been moved to larger and more modern 
quarters in the Huron-Orleans Building 
at 325 West Huron st., that city. Re- 
cently several additions have been made 
to the Chicago staff. Marcel Bergquist 
has been made assistant to Kurt 
Niemeier, who is in charge of machine 
installations in the western territory, 
and James T. Brown, sales engineer, has 
been transferred from the factory office 
and is now a member of the Chicago 
sales staff. 

The new offices include individual 
offices and a show room and provide 
room for future expansion. 
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The new Board of Directors of McKesson & Robbins, Inc. shown at their first meeting fol- 
lowing confirmation of the company’s reorganization plan by the New York Federal 
Court. Left to right (from left hand end of table): McKay Van Vleet, Memphis; T. O. 
Duff, Chattanooga; Leo A. Lanigan, Chicago; B. B. Gilmer, Houston; Jeffrey S. Granger, 


New York; 


C. F. Reavis (company attorney); Henry C. Von Elm, New York; Sidney 


Weinberg, New York; Charles F. Michaels, chairman; W. J. Murray, Jr., president; 
Henry Michaels, (secretary); F. X. Downey (company attorney); William J. Wardall, 


New York; George 
Bedsole, Mobile, Ala. 
present at this meeting. 


Doerr, Minneapolis; Henry 
A. H. Van Gorder of Cleveland, another director, was not 


Faxon, Kansas City and J. L. 


After less than thirty months in reorganization, the drug firm will officially return to 
private ownership about July 1 when the reorganization plan is formally consummated. 


Joseph Bander to Purepac 

Joseph Bander, manager of the New 
York division of McKesson & Robbins, 
has resigned to become general manager 
of the Purepac Corp. Thadeus kK. 
hleckner succeeds Mr. Bander as New 
York manager for McKesson & Robbins. 


New Fritzsche Officers 


The regular annual meeting of the 
stockholders and directors of Fritzsche 
Brothers, Inc., was held at the com- 
pany’s offices on May 1. All of the 
officers and directors were re-elected for 
another year and Dr. A. Nicolaus, in 
charge of the company’s manufacturing 
operations at Clifton, N. J., was named 
a director to replace the late B. F. 
Zimmer. Newly elected vice-presidents 
are Ernest S. Guenther, Joseph A. 
Huisking and H. P. Wesemann. 


McKesson Names V.P.'s 

William J. Murray, Jr., president of 
McKesson & Robbins, Inc., has an- 
nounced the re-election of the following 
vice-presidents in charge of major op- 
erating departments of the drug com- 
pany: B. H. Badanes, purchasing; I. H. 
Bander, drug and sundries sales; W. M. 
Barnett, general wine and liquor sales; 
Frederic Wingersky, law and labor rela- 
tions; W. E. Dewell, in charge of sales 
and manufacture of McKesson drug 
products at the company’s plant in 
Bridgeport; A. L. Omohundro, research; 
J. T. Stebe, export division; Charles 
Hermann, heavy chemical division; 
F. C. Morris, soda fountain division; 
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and A. G. Kellner, New York wine and 
liquor division. 

The re-appointment of L. M. Van 
Riper as advertising manager and the 
re-election of R. J. Platt, as assistant 
E. Both as_ assistant 
treasurer, W. C. Ettershank as 
assistant vice-president, were also an- 
nounced. 


secretary, R. 
and 


A number of assistant secretaries were 
named: Home office, New York, Wm. H. 
Blanc, J. D. Cairns, J. S. Martel, J. A. 
Robinson and W. E. Titus; Liquor di- 
vision, New York, J. S. Sutherland, 
Russel G. Elson, and J. D. Cotler; 
Bridgeport manufacturing division, H. A. 


Babcock, W. O. Bacon and E. C. Fanto. 


Associations 
T.G.A. Meeting 


The symposium to be conducted at the 
Wednesday afternoon session, June 11, 
of the Toilet Goods’ Association meeting 
at the Waldorf-Astoria Hotel, New 
York, starts with a talk by A. L. van 
Ameringen, of van Ameringen-Haebler, 
Inc., on the present and future condi- 
tions surrounding supplies of essential 
oils and aromatic chemicals for manu- 
facturers in this industry. Other raw 
materials are covered by the following: 
Oil and Fats, by John B. Tuttle, of the 
Standard Oil Company of New Jersey: 
Metal Products, by A. P. Hickcox, of 
the Scovill Manufacturing Company: 
Minerals and dry materials, by S. H. 
Clark, of Whittaker, Clark & Daniels, 
Inc.; Glass Containers, by Eugene F. 
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Bertrand, of the Owens-Illinois Glass 
Company; and Plastics, by J. R. Turn- 
bull, of Monsanto Chemical Company. 

Prior to the symposium on raw ma- 
terials, ‘“‘What Modern Women Are 
Thinking About Cosmetics” is told by 
the beauty editors: Hildegarde Fillmore, 
of McCall's Magazine; Alice Hughes of 
the New York Post; Hazel Rawson 
Cades, of Woman’s Home Companion; 
Elinor Neff, of Harper’s Bazaar; Bernice 
Peck, of Mademoiselle; and Antoinette 
Donnelly, of the Daily News. 

The opening session on Monday June 
9, consists of the reports of President 
Herman L. Brooks on activities of the 
association; of Director Stephen L. 
Mayham, of the Board of Standards; 
and of Hugo Mock, General Counsel, on 
Legal Trends in the Industry. Latin 
American Agriculture and Its Relation 
to Perfume Raw Materials are discussed 
by Dr. E. N. Bresman, Assistant Direc- 
tor of the Department of Agriculture, 
following the report of the officers of the 
association. 


Bims Prize Winners 


Prize Winners at the Bims golf tourna- 
ment held May 15 at the Forest Hill 
Field Club were: J. Blaine Walker, M. J. 


Coughlin, Paul Miller, William W. 
Huisking, Frank Mahr, George H. 


Fuller, Wallace A. Bush, William Lam- 
bert, C. R. Keeley, Joseph F. Kelly, 
Charles Tanner, Albert C. Burgund, 
I. H. Bander, Fred J. Beyer, Emmett 
Altshul, H. G. Ewen, Ross A. White, 
William F. Zimmerman, Augustus H. 
Bergmann, B. H. Badanes, Dudley 
Shaw, Frank A. Nicholson, Alfred F. 
Brady, Walter A. Conklin, Newell 
Neidlinger, EK. A. Bush, Karl Voss. The 
next Bims golf meeting will be held 
June 26 at White Beeches Golf and 
Country Club, Haworth, N. J. 


Foragers’ Outing 

The Foragers’ forty-fourth annual 
outing will be held at Green Gables, 
N. J., on June 28. The entertainment 
committee consists of George B. Der- 
mody, chairman; George Zinnell and 
C. R. Keeley. 


Chicago Assn. Golf 


The first tournament of the Golf 
Auxiliary of the Chicago Drug and 
Chemical and Chicago Perfumery, Soap 
and Extract Associations was held at 
Itasca Country Club, May 13. The 
biggest crowd ever to attend the first 
tournament of the season turned out. 
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The prize winners were: Class A—A. C. 
Drury, Ist; Thomas Morgan, 2nd; M. B. 
Vance, 3rd; Class B—C. E. Leonard, 
Ist; F. Z. Woods, 2nd; A. F. Frantz, 3rd; 


Class C—A. O. Nelson, Ist; A. J. 
Anderson, 2nd; Dean Hildebrandt, 3rd; 
Class D—C. Edwards, Ist; K. S. 


Spraker, 2nd; G. F. Pauley, 3rd. Guests 
—Eugene Budd, George Costello, Jr., 
and A. O. Hancock. 

The second tournament of the season 
will be held June 10 at the Olympia 
Fields Country Club. 


Golf for Missouri Assn. 

A golf section was formed by the 
Associated Drug & Chemical Industries 
of Missouri, Inc., this spring. Franc A. 
Barada, Fritzsche Brothers, Inc., was 
elected chairman of the section which 
will hold six meetings this summer at 
different country clubs in the St. Louis 
district. 

The first tournament was held at 
Sunset Country Club, May 13. 
winners were: Hl. M. White, guest of 
James A. Ballard & Co.; I. J. Stanley Jr., 
Monsanto Chemical Co.; Frane A. 
Barada; S. O. Taylor, Solvay Sales 
Corp.; Dan M. Sheehan, Monsanto 
Chemical Co.; Ben J. Brinkman, Merck 
& Co.; Ray Caulk, Monsatno Chemical 
Co.; David B. White, James A. Ballard 
& Co.; Paul J. Horton, National Pack- 
age Drugs; E. J. Cunningham, Mon- 
santo Chemical Co. Paul J. Horton had 
low score. 


Prize 


Phila. Drug Outing 

The Philadelphia Drug Exchange 
held its annual outing Wednesday 
afternoon and evening, June 4, at the 
Lu Lu Temple Country Club, Lime 
Kiln Pike, North Hills, Pa. The golf 
tournament for the Drug Exchange Cup 
was held in the afternoon and was fol- 
lowed by entertainment and the award- 
ing of prizes in the evening. 

E. F. Schafer was chairman of the 
entertainment committee and the other 
members were R. R. Reed, J. Z. Krupp, 
R. G. Anderson, B. A. Ludgate, Gordon 
Leech, and J. M. Rosenberger. 


Cosmetic Hygiene Course 

For the first time during a summer 
session, the School of Education at New 
York University will offer a course in 
“The Teaching of Cosmetic Hygiene.” 
The course is especially planned for 
teachers, beauticians and others who 
conduct programs of good grooming in 
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high schools and colleges and is open 
only to those who have had the intro- 
ductory course in Cosmetic Hygiene 
which will be offered as usual during the 
first half of the session. Both courses 
will be conducted by Florence E. Wall. 


Squibb Tops Bowlers 

First place in the 1940-41 tournament 
of the New York Wholesale Drug Trade 
Bowling Association was won by the 
team representing E. R. Squibb & Sons, 
Brooklyn. Tied for second place were 
the teams of Mallinckrodt Chemical 
Works and Charles Pfizer & Co. 


People 


Dr. Klumpp Joins A. M. A. 

Dr. Theodore G. Klumpp, chief of the 
drug division of the Food and Drug Ad- 
ministration, has resigned to become 
director of the division of drugs, foods 
and physical therapy and secretary of 
the Council on Pharmacy and Chem- 
istry of the American Medical Associa 
tion. His new post is the one formerly 
held by the late Dr. Paul Nicholas 
Leech. 

Dr. Klumpp joined the Food and 
Drug Administration in 1936 as a medi- 
cal officer. Later he was made assistant 
chief of the division; and in 1938, he was 
named division chief. 

George P. Larrick, chief inspector for 
the Food and Drug Administration, will 
serve as acting chief of the drug division. 


Lieut. Colonel Douglas 

B. M. Douglas, vice-president and 
treasurer of Bourjois, Inc., has been 
elevated to the rank of Lieutenant 
Colonel of the New York State Guard 
in the Adjutant Generals Department 
of the State Staff. Mr. Douglas has been 
an officer in the State Guard for many 
years. 


Smith Sells Yacht to U. S. 

Kenneth G. Smith, president of the 
Pepsodent Co., has sold his yacht, 
Kenkora II, to the United States Navy 
at a small fraction of its original cost. 
The yacht has a cruising range of 6,000 
miles and will be delivered to the Boston 
Naval Yard. 

A Daughter at LoBue's 

Mr. and Mrs. Philip LoBue have an- 
nounced the birth of a daughter, Bonnie 
Ann, on April 29. Mr. LoBeu is with 
Joseph Turner Co., Ridgefield, N. J. 
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as 
essential 
replacement 


If you are using tubes or vials of essen- 
tial defense materials, now on priorities 
or critical lists, it will pay you to con- 
sider LUSTEROID rigid cellulose pack- 
ages. Tubes, vials and puffer tubes 
made of this lightweight, unbreakable 
and colorful material can aid your mer- 
chandising efforts in two ways: 


1) By building sales through their at- 
tractiveness, their smoothness, their un- 
breakability and 


2) Bycutting costs through their light 
weight (which means substantially 
lower shipping charges) and the fact 
that multi-color labels are applied in- 
tegrally with the package during the 
manufacturing process. LUSTEROID 
comes in all colors, either transparent 
or opaque. 


Samples sent on request. 


LUSTEROID CONTAINER CO., INc. 


12 Parker Avenue, West South Orange, New Jersey 
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The Automatic 
POWDER BLENDER 
with Special Scale 


Completely eliminates old fashioned 
hand blending 


we 


ACCURATE STREAKLESS BLENDING 
IN LESS THAN ONE MINUTE 


USED IN DEPARTMENT STORES 
COSMETIC SHOPS AND LABORATORIES 


we 
Write for complete information 


we 


COSMETIC SALES COMPANY 


Distributor 


New York 
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D. A. BENNETT'S PRIVATE YACHT, NEDRA B. 


Bennett Loans Yacht to U. S. 

D. A. Bennett, president of Albert 
Verley, Inc., Chicago, has loaned his 
private yacht, Nedra B, to the United 
States coast guard service. The boat, 
an 118-foot Diesel craft, was taken over 
by the coast guard on May 5, and will be 
used for the training of coast guard 
reservists. 


Conway in Forum 

Carle C. Conway, chairman of the 
board of Continental Can Co., was one 
of several prominent men participating 
in an open forum on “How Advertising 
Can Best Serve Democracy Today” at 
the 37th annual convention of the 
American Federation of Advertising, at 
the Hotel Statler, Boston, May 26. 

The program was conducted by 
George V. Denny, Jr. who conducts the 
weekly “Town Meeting of the Air.” 
Other well-known men who took part 
in the open forum besides Mr. Conway 
and Mr. Denny were: Dr. George H. 
Gallup of Gallup pole fame; Harford 
Powell, prominent in writing and public 
relations work; and Hill Blackett, vice- 
president of Blackett-Sample-Hum- 
mert, Inc., advertising agency. 


Abbott Estate Gift 

A gift of $50,000 to the Lying-In 
Hospital and Dispensary, Chicago, has 
been announced by the trustees of the 
estate of Clara A. Abbott. The trustees, 
Alfred W. Bays and Henry B. Shattuck, 
have also announced that distribution of 
the estate of the widow of Dr. Wallace 
C. Abbott, founder of Abbott Labora- 
tories, North Chicago, Ill., has been 
completed. Several million dollars in 
money and land have been given to 
Northwestern University, the Univer- 
sity of Chicago and Knox College; also 
to the Evanston Hospital, Evanston, 
the Ravenswood Hospital, Chicago, 
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and Victory Memorial Hospital, Wau- 
keegan. Funds also were given to the 
Abbott Foundation, which is adminis- 
tered for the benefit of employees of the 
laboratories. 


Financial 


McKesson Reorganization 

Judge Alfred C. Coxe has approved 
the plan for reorganization of McKesson 
& Robbins, submitted by William J. 
Wardall, trustee, which had already re- 
ceived the approval of the stockholders 
and creditors. 

The new board consists of ten di- 
rectors now serving in executive capaci- 
ties, five others representing various 
outside interests, of which two will 
serve only if there is no underwriting or 
sale of securities, and Mr. Wardall, who 
was selected by the court at the request 
of the management and all intervening 
committees. 

The ten operating directors are: J. L. 
Bedsole, Mobile, Ala.; George V. Doerr, 
Minneapolis; T. O. Duff, Chattanooga; 
Henry D. Faxon, Kansas City, Mo.; 
B. B. Gilmer, Houston; Leo A. Lanigan, 
Chicago; C. F. Michaels and W. J. 
Murray, Jr., New York; A. H. Van 
Gorder, Cleveland, and McKay Van 
Vleet, Memphis. 

The public directors, besides Mr. 
Wardall, are Jeffrey S. Granger, chair- 
man of the common stockholders com- 
mittee and senior managing partner of 
the firm of Sulzbacher, Granger & Co.; 
Henry C. Von Elm, vice-chairman of the 
Manufacturers Trust Co.; Sidney Wein- 
berg, partner in the firm of Goldman 
Sachs & Co., who was recently ap- 
pointed assistant director of purchase of 
the Office of Production Management in 
the National Defense Program; James 
Bruce, chairman of the protective com- 
mittee for the McKesson Debentures 
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and vice-president of National Dairy 
Products Corp., and Robert L. Hamill, 
partner of Sanderson & Porter, en- 
gineers and constructors. The last two 
will serve only if there is to be no under- 
writing or sale of new securities. 

The new board of directors mei May 
14 and elected officers to serve with the 
reorganized company when it is re- 
turned to private management. Charles 
F. Michaels, president of the company, 


» 








W. J. MURRAY 


was elevated to the newly created 
position of chairman of the board, and 
William J. Murray, Jr., first vice- 
president, was elected president. Other 
officers named were Schuyler Merritt IT, 
treasurer; Henry Michaels, secretary, 
and H. R. Peters, comptroller. 

The executive committee will con- 
sist of C. F. Michaels, chairman, W. J. 
Murray, vice-chairman, George V. 
Doerr, Mr. Wardall and Sidney Wein- 
berg. 

The following regional vice-presidents 
were re-elected: J. S. Bedsole, Mobile, 
Ala., South Central district; George V. 
Doerr, Minneapolis, Central district; 
George B. Evans, Albany, N. Y., 
Eastern district; ‘Henry D. Faxon, 
Central West district; B. B. Gilmer, 
Houston, Southwest district; Leo A. 
Lanigan, Chicago, Midwest district; 
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POLAK & SCHWARZ, INC. 


Established in 1889, Polak & Schwarz is one of 


Perfume Bases 
the oldest established manufacturers of per- 


Compositions’and 
Specialties 
Essential Oils 


fume bases, essential and terpeneless oils, aro- 
matic chemicals and flavors in the world. To- 
day no more complete line of perfume and 


flavor materials is manufactured by any other 


Flower Oils 
Terpeneless Oils 
Aromatic Chemicals 
Ethers and Esters 
Flavors and Extracts 
Vanillin 


POLAK & SCHWARZ, INC. 


New York, N. Y. 


single concern. 


With a steady growth in world-wide business, 
Polak & Schwarz now has factories operating 
in four countries and are represented by either 
their own branch companies or by representa- 
tives in every country in the world. 
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The Central New England Market of more than 1,000,000 
people, centers around Worcester, reaches into New 
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Henry Michaels, South Atlantic dis- 
trict; George Van Gorder, Boston, New 
England district; and James H. Parks, 
San Francisco, Western district. 

Mr. Michaels and Mr. Murray, the 
chairman and president, have been con- 
nected with the drug business all their 
lives. Mr. Michaels was president of 
Langley-Michaels, wholesale druggists, 
San Francisco, at the time the com- 
pany was merged with McKesson & 
Robbins, in 1928, and had been associa- 
ted with it since 1885. 

Mr. Murray entered the employ of 
Murray Drug Co., Columbia, S. C., in 
1907 upon his graduation from South 
Carolina Military College. He was 
president of the company when it was 
absorbed by the McKesson organization 
and after the merger he remained as 
president of the Murray Division until 
1934 when he was appointed divisional 
vice-president of McKesson & Robbins 
in charge of the South Atlantic division. 
In 1935 he went to New York as assistant 
to Mr. Michaels who was then execu- 
tive vice-president in charge of whole- 
sale operations, both drug and liquor, 
throughout the United States. In 1936 
Mr. Murray was elected first vice- 
president. 


Bristol-Myers Earns More 

Bristol-Myers Co. and _ subsidiaries, 
report for the first quarter of 1941 a net 
income of $861,490 or $1.29 a share on 
the 667,253 shares of $5-par capital 
stock. This compares with a net profit 
of $773,031, or $1.13 a share earned in 
the first quarter last year. 

For the twelve months ended March 
31, 1941, the consolidated net earnings 
were $2,612,102, or $3.91 a share, 
against $2,281,946, or $3.35 a share in 
the previous twelve-month period. 

A regular quarterly dividend of 60 
cents a share on the capital stock was 
declared payable June 2 to stockholders 
of record May 15. 


McKesson Earnings Up 

McKesson & Robbins, Inc., has re- 
ported for the quarter ended March 31 
a net profit of $1,116,641, against 
$982,017 in the corresponding 1940 
quarter, an increase of $134,624. An 
analysis of these figures on a basis of the 
company’s plan for reorganization 
showed that there would have been 
earnings available for new common 
stock at 51 cents per share in the first 
quarter of 1941, against 40 cents in the 
1940 quarter. 


June ’41: 48, 6 


Merck Sales Up Sharply 

Merck & Co. reports for the first 
quarter of 1941 a net income of $1,057,- 
481, equivalent to $1.09 each on the 
900,000 shares of common stock. Con- 
solidated net sales in the quarter were 
the largest in the company’s history, 
amounting to $9,592,006, more than 
$3,000,000 above the previous record of 
$6,582,680 in the final quarter of 1940. 





National Can Earns More 

National Can Corp. reports for 1940 
a net income of $523,619, compared 
with $178,487 for the year 1939. 





Norwich Dividend 

The board of directors of Norwich 
Pharmacal Co., meeting May 1, de- 
clared a dividend of 25 cents a share on 
the capital stock, payable June 10 to 
stockholders of record May 23. 


Parke, Davis Earnings Steady 

Parke, Davis & Co. reports for the 
quarter ended March 31, 1941, a net 
profit of $2,115,504. This is equal to 43 
cents a share on 4,896,048 shares of 
capital stock and compares with a re- 
vised net profit of $2,041,035, or 42 
cents a share in the first quarter of 1940. 

For the twelve months ended with 
March the net profit was $8,342,181, or 
$1.70 a share, against the revised net of 
$8,599,765, or $1.75 a share for the 
twelve months to March 31, 1941. 


Peoples Drug Net Up 

Peoples Drug Stores, Inc. and sub- 
sidiaries report for the March quarter a 
net profit of $241,352, equivalent to 49 
cents each on 490,948 shares of common 
stock and comparing with a net of 
$207,532, or 42 cents a share in the same 
period of 1940. 


Sterling Products Profit Steady 
Sterling Products, Inc. and subsidi- 
aries report for the March quarter a net 
income of $3,250,194, equivalent to 
$1.86 a common share. This compares 
with a net of $3,270,469, or $1.87 a 
share, in the first quarter of 1940. 


United Drug Net Off 

United Drug, Inc., and subsidiaries 
report for March quarter a net profit of 
$207,588, equal to 15 cents each on 
1,400,560 shares of common stock and 
comparing with $220,856, or 16 cents a 
share in the corresponding quarter of 
last year. 
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Vadsco Earnings Unchanged 

Vadsco Sales Corp. and subsidiaries 
report for the March quarter a net 
profit of $28,999 against $28,519 in the 
same quarter last year. 


Obituaries 


Percy E. Anderson 

Percy E. Anderson, broker in essen- 
tial oils, died in Montclair, N. J., May 
27. He was sixty-seven years old. 

Mr. Anderson had spent more than 
fifty years in the drug and essential oil 
business. In 1905 he reorganized the 
drug firm of A. U. Andrus & Co., chang- 
ing its name to P. E. Anderson & Co. 
Later, when the company was absorbed 
by S. B. Penick & Co., he became vice- 
president of the Penick organization. 

In September, 1931, he acquired the 
essential oil brokerage business of the 
late John J. Rodriguez which he con- 
tinued to operate until the time of his 
death. 


Walter B. Johnson 

Walter B. Johnson, assistant vice- 
president of Bristol-Myers Co., died in 
White Plains Hospital May 10 as the 
result of pneumonia which followed a 
heart attack. He was fifty-six years old. 

Mr. Johnson was born in Ellisville, 
Miss., and was working in a drug store 
in Dallas, Texas, when he was hired by 
Bristol-Myers Co. as a salesman for the 
south central states. Later he estab- 
lished himself at Indianapolis as a sales 
head for the north central states. In 
1923 he became assistant sales manager 
in the New York office of the company. 
He was known for his intense interest in 
medical science and after obtaining a 
certificate from the Atlanta College of 
Pharmacy he began to read medicine, a 
practice which he continued during his 
lifetime. 





Margaret Hawes Watermeyer 

Mrs. Margaret Hawes Watermeyer, 
widow of Frederick E. Watermeyer, late 
president of Fritzsche Brothers, Inc., 
died May 13 at Summit, N. J., after a 
prolonged illness. 
Mortimer Witt 

Mortimer Witt, vice-president of 
F. Ad. Richter & Co., Inc., Brooklyn, 
died May 12 at the age of fifty-one. 

Mr. Witt also served as advertising 
and sales manager of the Richter com- 
pany with which he had been associated 
for thirty-seven years. He was made 
vice-president of the company in 1939. 
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Any book reviewed in this section can be pur~ 
chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher's price. 





Protozoa in Biological Research, Edited by Gary N. 
Calkins, Professor Emeritus of Protozoology in Resi- 
dence, Columbia University, and Francis M. Sum- 


mers, Instructor in Biology, College of the City of 


New York, 1150 pp., Illus., Columbia University 

Press, New York, Cloth, $10. 

This book by twenty leading specialists summarizes 
the latest developments and discoveries in protozoology. 
Each topic which forms a subdivision of the field of the 
science is treated by an expert on that topic. The whole 
work thus brings together the most recent information 
about the structure and bodily functions of the pro- 
tozoa and their relations with their environment and 
analyzes it for its significance in general biological re- 
search. Contents: General Considerations; Some Phy- 
sical Properties of the Protoplasm of the Protozoa; 
Cytoplasmic Inclusions; Fibrillar Systems in Ciliates; 
Motor Response in Unicellular Animals; Respiratory 
Metabolism; The Contractile Vacuole; The Technique 
and Significance of Control in Protozoan Culture; Food 
Requirements and Other Factors Influencing Growth of 
Protozoa in Pure Cultures; The Growth of the Protozoa; 
The Life Cycle of the Protozoa; Fertilization in Pro- 
tozoa; Endomixis; Sexuality in Unicellular Organisms; 
Inheritance in Protozoa; The Protozoa in Connection 
with Morphogenetic Problems; Certain Aspects of 
Pathogenicity of Protozoa; The Immunology of the 
Parasitic Protozoa; Relationships between Certain 
Protozoa and Other Animals; Organisms Living on and 
in Protozoa. 


Fluorescent Light And Its Applications, by H. C. 
Dake and jack DeMent, 256 pp, Chemical Pub- 
lishing Co., Brooklyn, Cloth, $3. 

This book represents the work of many minds which 
have opened the mysteries of luminescence for over one 
century. The aim of the writers has been to present 
chapters to cover a wide range of readers and applica- 
tions. Since luminescence and uses of ultraviolet light 
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are rapidly finding numerous practical applications, the 
chapters pertaining to theoretical considerations and 
types of ultraviolet units will be found useful in many 
fields. Contents: Historical Aspects of Luminescence; 
Radiation—C o | o r—Perception; Types of Lumin- 
escence; Theory of Luminescence; Methods of Examina- 
tion and Technic; The Fluorescent Minerals; The 
Radioactive Minerals; Luminescence of Gems; Some 
Notable Fluorescent Collections; Uses of Ultraviolet 
Light. 


Official and Tentative Methods of Analysis of the 
Association of Official Agricultural Chemists, 
Fifth Ed., 757 pp., Association of Official Agricultural 
Chemists, Washington, Cloth, $5. 

The most valuable contribution made to agriculture 
in the last forty years has been that of the standardiza- 
tion of the chemical and physical methods of research in 
agriculture by the Association of Official Agricultural 
Chemists. Contents of the Fifth Edition of the pub- 
lished work of the Association include: Soils; Fertilizers; 
Agricultural Liming Materials; Insecticides and Fungi- 
cides; Caustic Poisons; Naval Stores; Paints, Var- 
nishes, and Constituent Materials; Leathers; Tanning 
Materials; Plants; Beverages (non-alcoholic) and Con- 
centrates; Malt Beverages, Sirups and Extracts, and 
Brewing Materials; Wines; Distilled Liquors; Baking 
Powders and Baking Chemicals; Coffee and Tea; Cacao 
Bean and its Products; Cereal Foods; Coloring Matters 
in Foods; Dairy Products; Eggs and Egg Products; Fish 
and Other Marine Products; Flavoring Extracts; Fruits 
and Fruit Products; Grain and Stock Feeds; Meat and 
Meat Products; Metals in Foods; Nuts and Nut Prod- 
ucts; Oils, Fats, and Waxes; Preservatives and Arti- 
ficial Sweeteners; Spices and Other Condiments; Sugars 
and Sugar Products; Vegetables and Vegetable Prod- 
ucts; Vitamins; Waters, Brine, and Salt; Radioactivity; 
Drugs; Microbiological Methods; Microchemical Meth- 
ods; Standard Solutions; Tables. 


703 
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HANDY FILLER” 








e Durable e Simple to operate 
e Moderately ; 
priced e Convenient sizes 


e Eliminates 
spilling 


e Light construction 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 














TOP SEALS 
100 CONTAINERS 
(1200 Wire Stitches) 


FOR ONLY 6: 


MATERIAL COST 









You can have stronger, pilfer-proof, 
moisture-proof shipping containers 
and save money by using MORRISO 

WIRE STITCHING MACHINES. @ Example: You can 
cap-saet a container with 12 wire stitches at a material cost 
of only Gc per 100 containers. Moreover, wire stitching 
Saves time as it is faster 
than taping or hand- 
gluing. Where condi- 
tions permit... similar 
Savings may be made in 
stitching bottoms on 
: d the samemachineat the 
same time after packing. ¢ Model SLP Morrison Top Sealer 
with 33” throat is illustrated. Asimilar type is Model SLM 
with 25” throat. Both models may be had with bottom 
post as combination ~eent bottom sealers. e The com- 
plete line of Morrison Wire Stitching Machines includes 
top sealers, bottom stitchers, combination units, side 
seamers & arm machines. Write 
for illustrated catalog data... 


SEYBOLD DIVISION 
Harris - Seybold - Potter Company 
851 Washington St.e Dayton, Ohio 


WIRE STITCHING MACHINES 
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Why Not Cut Down 
Manufacturing and 
Labor Costs ? 


We have saved thousands of dollars for many manu- 
facturers of ointments, powders, lotions, cosmetics 
and jellies—our manufacturing, packing and shipping 
facilities can save dollars for you. Your formulas are 
kept in absolute confidence at all times. You can 
write us without incurring any obligation. 


Also Headquarters for Drugs, Chemicals, 
Essential Oils and Allied Products 


R. GESELL, INCORPORATED 


formerly Enrmann-Strauss, Co., Inc. 
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THE MERCK MANUAL 


of THERAPEUTICS and MATERIA MEDICA 
IS NOW AVAILABLE 


The seventh edition of The Merck Manual 
of Therapeutics and Materia Medica, 
completely revised, is now available. 


An important work for ready reference in 
daily medical practice—1460 pages, clearly 
printed on fine paper, bound in blue 
Fabrikoid covers with gold stamping. 


The Merck Manual is intended for phy- 
sicians, dentists, pharmacists, chemists, 
nurses, and those in allied professions. 


SEND FOR YOUR COPY TODAY 


Price $2.00 in United States 
Outside U.S. $2.50 
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101 W. 31st ST. NEW YORK, N. Y. 
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Organic Chemistry, An Introduction to The Car- 
bon Compounds, by Nicholas D. Cheronis, 728 pp., 
Thomas Y. Crowell Co., New York, Cloth, $4. 

The present book is the result not only of theory but 
also of a great amount of practical experience with a 
wide variety of students. The orientation and overview 
of the field about to be studied is provided by the first 
four chapters. The hydrocarbons and the simpler 
groups of organic compounds are then studied as a whole 
without the usual separation into aliphatic and aroma- 
tic. The study of benzene is introduced very early in 
connection with the study of the cyclic unsaturated 
hydrocarbons. Only a sufficient foundation of aromatic 
chemistry is given to aid in the acquisition of a unified 
knowledge and the discussion of the more complex 
benzenoid compounds is postponed until the latter part 
of the text. This unified treatment permits a compari- 
son of rates of reaction towards the same reagent by 
members of the same group and has proved of definite 
aid to students. The more complex groups of organic 
compounds begin with the study of the dicarboxylic 
acids and are followed by halogen and hydroxy acids, 
polyhydroxy, and polyfunctional carbonyl compounds. 
More complex compounds are encountered in the dis- 
cussion of carbohydrates, amino acids, and proteins. In 
connection with the synthesis of amino acids an elemen- 
tary discussion of reaction rates is given together with 
their application in controlling the direction of organic 
reactions. Electronic formulas, in addition to the 
structural type, are introduced from the very beginning 
since the author believes they give a clear picture of the 
relationships in many organic compounds. 


Epitome of the Pharmacopoeia of the United 
States and the National Formulary With Com- 
ments, Sixth Ed., American Medical Association, 
Chicago, 246 pp., pocket size, Cloth, 60c. 

This work contains the information in the Pharma- 
copoeia of the United States and the National Formu- 
lary, which is of special value to physicians. As neither 
of the above books include any statement of the actions 
and uses of the drugs described, brief sentences are in- 
cluded in this work to indicate the place of these phar- 
maceuticals in therapeutics. The second supplement of 
the Pharmacopoeia is now available and is used as a 
basis for this Sixth Edition of the Epitome. A new edi- 
tion of the National Formulary is in preparation and 
when issued, the first revision of this sixth edition of the 
Epitome will become available. 


Manual of Clinical Chemistry, by M. Reiner, 296 
pages, Interscience Publishers, Inc., New York, $3.00. 
This manual is an elaboration of a more limited com- 

pilation of laboratory directions intended for the use of 
internes and students. The elaboration consists of the 
extension of the material to include all the various 
biochemical procedures useful in making and confirming 
diagnoses. The purpose of the present manual is to give 
at least one method for every contingency, and those 
methods have been selected which combine greatest 
accuracy with greatest simplicity. 
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The Raman Effect and Its Chemical Applications, 
by James H. Hibben, 544 pp., Reinhold Publishing 
Corp., New York, Cloth, $11. 

In March, 1928, in an inaugural address delivered to 
the South Indian Science Association at Bangalore, Sir 
C. V. Raman first announced the results of his observa- 
tions and those of his associates, which have led to what 
has since been universally termed the Raman effect. 
The Raman effect itself, although essentially physical 
in nature, is another parameter by which the behavior 
of atoms within the molecules and the molecules them- 
selves may be determined independently of their state 
of aggregation. Applications of this effect have been 
made, therefore, to both physics and chemistry. Many 
of the chemical applications, however, which constitute 
the principal subject matter of this monograph, are in- 
dependent of the physical mechanisms responsible for 
the Raman lines, and are useful to the extent to which 
they serve to explain the common facts of chemistry. 
It may be said that both theoretically and empirically 
Raman spectra have contributed in large measure to the 
understanding of molecular constitution and molecular 
behavior. It is the purpose of this publication to de- 
scribe in detail how this has been accomplished. The 
treatment of this subject is divided into three parts: 
Part I deals with the nature of the Raman effect, its re- 
lation to other physical manifestations, and the vibra- 
tions and rotations of polyatomic molecules; Part II 
deals with the application of these principles to organic 
chemistry; Part IIT deals with their application to in- 


organic chemistry. 


Endocrinology—The Glands And Their Functions 
—By R. G. Hoskins, PhD., M.D., 388 pp., W. W. 
Norton & Co., Inc., New York, Cloth, $4. 

This book presents the more significant aspects of 
endocrinology as known today. I[t is a study of the hor- 
Dr. 
Hoskins has adopted a new orientation with an eye to 
the needs of students in biology—especially zoologists 
and psychologists—premedical students and _ those 


mone secretions and their influence on human life. 


practitioners of medicine who desire a not-too-technical 
introduction to the field of hormones. The book em- 
bodies investigations and newer findings throughout 
the field, information on the anatomical phases of 
endocrinology and many items that are of practical use 
to the physician. Contents: Hormones—The Chemical 
Regulators; The Adrenal Glands; The Thyroid Gland; 
The Parathyroid Glands; The Hypophysis or Pituitary 
Gland; The Male Sex Glands—The Testes; The Female 
Sex Glands—The Ovaries; The Placenta as an En- 
docrine Organ; The Pineal Gland; The Thymus Gland; 
Endocrine Aspects of Reproduction; Hormone Regula- 
tion of the Digestive Functions; Insulin and Diabetes; 
Some General Aspects of Endocrinology; Endocrinology 


of the Future. 
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To Save Lives that 
May Be Yet Unborn 


Photo Courtesy Sharp & Dohme, Inc. 


Anti-snake-bite serum has been used for years. 
Yet many people continued to die in out-of-the-way 
snake-infested areas because the correct serum of 
full potency was not immediately available. 

Now science has taken another great stride for- 
ward—offers you serums that may be carried into 
far-off places, that can be stocked by any druggist, 
that are desiccated and supplied in glass under 
vacuum so that original therapeutic potency lasts 
for many years. 

Credit high vacuum processing for this develop- 
ment. Dried from the frozen state under high 
vacuum by a basic method licensed by the Lyophile- 


Cryochem Company, not only anti-snake-bite 
serums but many serums and antitoxins for com- 
mon as well as rare diseases are now being prepared 
by this method and stored at strategic points, 
throughout the world, ready to save lives that 
otherwise might be lost. 

The F. J. Stokes Machine Company helped 
pioneer in the development of this method of 
preserving labile biological and pharmaceutical 
products and are exclusive manufacturers of the 
high vacuum equipment used in the process. 


F. J. STOKES MACHINE CO., PHILADELPHIA, PA. 











PRODUCTION 


FORUM 


By FRANCIS CHILSON 


Production Engineer 


LIGHTING 

Lighting is a very important aspect of factory layout. 
Like many other applied sciences, this one is subject to 
periodic surges of enthusiasm during which types of 
lighting are selected which are not always effective. 
For example, at the moment there is a great deal of 
excitement about flourescent lighting. Many people 
seem to think that all you have to do is to select a suit- 
able number of fluorescent fixtures and install them. 
There are, however, not only many types of fixtures, 
but many types of fluorescent lamps. Some contain a 
lot of blue, some contain a lot of red, some contain 
green. The variety known as “Soft White’ usually is 
recommended for lighting offices and packaging areas, 
while the “Daylight” type is recommended for ma- 
chine shops. There have been instances where the in- 
stallation of the wrong type of fluorescent light caused 
a very deletorious effect on workers’ morale. This 
occurred when the blue in the light was excessive, thus 
causing women’s finger nails and lips to look purplish. 
It should be remembered that the human skin has a 
purple undertone and it takes very little blue or purple 
light to emphasize it. 

Another point to be remembered in selecting fluores- 
cent light is to consider its effect on the color of your 
walls and equipment. I ran across one instance re- 
cently where a very nice color scheme selected for a 
packaging area looked fine in natural daylight or in 
normal artificial light, but when fluorescent light was 
installed it looked ghastly. 

While I am on the subject of color and lighting, I 
would like to offer a suggestion which, to my knowl- 
edge, has never been tried but which has promising 
possibilities. I refer to the use of vari-colored lighting 
which would permit a change at periodic intervals dur- 
ing the day in the color of the workers’ surroundings 
and in the intensity of light as well. 

You may recall the color symphonies that were 
shown in moving picture houses when technicolor first 
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came into popularity. These consisted of soft colors 
projected on the screens in harmonious sequences. The 
effect on audiences could be judged by exclamations of 
pleasure. The same technique was employed on the 
perisphere at the World’s Fair and an excellent ex- 
ample of it is exhibited in Fantasia. 

The psychological response of the individual to a 
change in the intensity and in the color of light was 
brought home to me recently at the A.D.M.A. con- 
vention. The room in which the meeting was held was 
too large to be wholly lighted by daylight and in con- 
sequence all the artificial lights were kept on. Because 
of the sunlight streaming through the windows, the 
effect was quite garish. I had been listening intently 
to the speaker for quite some time when suddenly the 
sun was obscured by a cloud and the light in the room 
instantly became softer and more amber in color. I[ 
noticed an immediate feeling of relaxation which had 
nothing to do either with the words of the speaker or 
my concentration on what he was saying. There al- 
ways is a similar psychological response to lighting 
changes. 

Consequently it seems to me that if you had a pack- 
aging department with changeable lighting effects so 
that you could change what might be called the 
“lighting tone’’ of the room, the results would be bene- 
ficial and pleasing to workers. 


VITAMIZING WORKERS 

Much has been said about the advances in nutritional 
science made in Germany during the past several years. 
It has been claimed that the young warriors of the new 
German army have been fed on a high potency 
vitamin diet which enables them to endure abnormal 
physical fatigue and to withstand the shock and roar of 
modern warfare. Trade research has demonstrated 
endlessly the stimulating effect of vitamins and since 
we are all anxious to keep our own workers on a high 
level of efficiency and to prevent as much as _ possible 
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loss of time through illness, I think it would be a smart 
idea if we fed our own workers with a free daily vita- 
min ration. Since we make the stuff, the cost would be 
comparatively little. It would be interesting to run a 
test on two groups of workers doing the same type of 
work over a period of a year and to keep time-loss and 
performance records as a means of determining scien- 
tifically the value of vitamizing. 


PERSONNEL RELATIONS 


Human relations in industry are certainly a trouble- 
some problem. We in the drug and cosmetic trade do 
not have as much labor trouble as most of the other 
larger industries because the great majority of our 
firms are managed by the people who either own or 
have a very large financial interest in them. This, to 
my mind, is one of the keys to the situation. 

In the New York Sun recently George Sokolsky has 
this to say on the subject: 

“Few men brave the truth. They denounce, attack 
and defend, but they dare not admit that human rela- 
tions in industry remain unsolved. The professors like 
to talk about the science of management; they write 
learned monographs on personnel operations; and they 
make speeches at the meetings of trade associations. 
But they have not added a tittle to the sum of wisdom. 
Human relation is an art, and where practiced normally 
and wholesomely, without the jabberwock of science, 
favorable results appear, as with the Endicott-Johnson 
shoe people. 

“But in all such instances there is ownership-man- 
agement. The man who has his money sunk in the 
plant continues to run it and he is close to the workers 
because he is part of the total operation. When industry 
is managed by lawyers, bankers, professors and effi- 
ciency experts, objectivity replaces humanity. The 
worker responds accordingly.” 

Although the workers in our industry have as a rule 
better pay and working conditions than most, and, 
even though they are managed by the people who own 
the factories in which they are employed, they neverthe- 
less are influenced by what they read in the papers and 
hear over the radio on the subject of employee and em- 
ployer relations. All workers have a common bond and 
mutual sympathy regardless of the industry in which 
they are employed. The strength of this common bond 
is indicated by the fact that occasionally workers will 
sacrifice benefits they have enjoyed for years in order 
to help other workers not so fortunately situated. 

I don’t think we of the drug and cosmetic industry 
have gone anywhere nearly as far as we can go in estab- 
lishing extremely cordial relations between workers and 
management. We have done some practical things such 
as payment of good wages and the establishment of 
clean dust-free surroundings (in some instances); we 
have provided pension plans; we have done a number 
of the other obvious things intelligent managers should 
do. But I think we ought also to eliminate some of the 
petty irritations which do more to upset morale than 
all the good things we do to maintain it. One of these 
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petty irritations is an excessive amount of stop watch- 
ing about which we shall write more anon. I think a 
plant can be maintained at a sufficiently high level of 
efficiency without squeezing the last bitter drop of 
effort out of every worker. While I am not, for reasons 
which I shall not detail at this time, in favor of piece 
rates, I nevertheless recognize the value of some re- 
ward unusual cooperation and for extra effort. Pos- 
sibly, instead of applying rates to individual produc- 
tion, it might be desirable and less annoying to estab- 
lish departmental bonuses based on departmental out- 
put which could be distributed among the workers in 
particular departments on some equitable basis. I am 
afraid of excessive stop watching because it is so often 
done without any regard whatever for human values. 
At the recent convention in White Sulphur Springs the 
president of a very large firm which, for years, has been 
noted for the stability of its labor relations told me that 
he had to soft pedal a work simplification program be- 
cause it threatened to upset his personnel applecart. I 
don’t know the details but Ill wager that excessive 
stop watching caused the trouble. It’s a pity, too, 
because work simplification can be accomplished to a 
satisfactory degree without any stop watching at all. 


DRIVE 

A new agitator drive, designated as ““The Portere- 
ducer,” has recently been introduced by the Process 
Equipment Division, H. K. Porter Company, Inc., 
1930 Harrison St., Pittsburgh, Pa. Because it utilizes 
the planetary system of gearing, the new unit, accord- 
ing to the manufacturer, carries several advantages 
over other reduction gears now in use in the process 
industries. 

In the planetary system of gearing, many more teeth 
are in action than in conventional systems. This fact 





means that operation is smoother, that greater reduc- 
tion can be accomplished in a given space and that 
tooth load is at a minimum for any given torsional 
effort. The entire driving power is transmitted through 
gear teethalone, insuring perfect load distribution. Quiet, 
smooth operation is effected by the use of helical gears 
throughout. Heat-treated alloy steel gears and shafts, 
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and Timken anti-friction bearings insure maximum 
strength and durability. 

Another outstanding advantage of the new unit is 
that it is designed to use standard NEMA frame 
motors. This feature permits the use of any make of 
motor, so that a second motor may be substituted as 
desired, or when it is desirable to standardize on motor 
equipment. 

The Portereducer design permits an unlimited ratio 
of reduction, with efficiency of 90% and greater. Con- 
sequently any speed may be obtained in a complete 
size range from 14 H.P. to 50 H.P. The manufacturer 
will be pleased to furnish additional specifications upon 
request. 


HEAT RECOVERY 

Boilers are blown down to control concentration of 
salines for the prevention of foaming, priming, or 
carryover. Blowing down continuously has the ad- 
vantage of better control and economy of the total 
amount of water withdrawn from the boiler as com- 
pared with the older system of blowing down inter- 
mittently. In addition it provides for a means of 
economical heat recovery by the use of flash tanks and 
heat exchangers. 

In a typical plant generating 300,000 lb. of steam per 
hour, 20,000 lb. of boiler blow down is typical. By the 





COCHRANE BOILER BLOW DOWN DEVICE 


installation of a flash-tank and heat-exchanger re- 
covery system the heat of the boiler water can be 
utilized in preheating the incoming boiler feed. In the 
particular plant under discussion, the blow-down water 
is flashed at 40 lb. per square inch producing 5,220 lb. 
of steam available for further work. The remainder of 
the boiler blow-off, 14,780 lb. per hour at 287° F., is 
passed through a heat exchanger, raising the tempera- 
ture of incoming feed water to 80° F. The blow-off water 
is exhausted to the sewer at less than 100° F. Based on 
usual calculations for determining the heat savings, 
this installation is saving 8,584,400 Btu. every hour. 
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Complete details of this heat recovery equipment, to- 
gether with instructions for calculating the possibility 
of savings in your own plant, are available from Coch- 
rane Corporation, Philadelphia. 


NEW POWDER FILLER 

U. S. Automatic Box Machinery Co., 18 Arboretum 
Road, Roslindale, Boston, Mass., introduced recently 
a substantially built high speed automatic powder 
filler. This unit will operate as a volumetric or gross 
weight filler. It is provided with four stations. Empty 
containers placed on the intake line are automatically 
divided into two lines and alternate containers are 
filled at the succeeding stations so that all four filling 
stations are used individually for the complete filling 
operation. This means that at high speed filling, the 
filling speed of each individual station is 14 of the 
maximum capacity of the machine, a feature which in- 
sures filling accuracy. The device, however, can be ar- 
ranged so that the first two stations will deliver the 
principal charge and the two final stations can be used 
for dribble filling or check weighing. The machine is 
completely adjustable and will handle containers from 
14” to 12” in height and virtually all diameters up to 
aa 
CORROSION PROOF TANKS 

As everyone knows, it is difficult to get corrosion 
proof tanks, especially those made of stainless steel or 
other alloys. This offers an opportunity for the wider 
use of ceramic tanks and also of wooden tanks. Ceramic 
tanks can be obtained in large capacities and are rela- 
tively inexpensive. The objection that so many pro- 
duction men have on the score of breakage applies with 
equal force also to glass lined tanks. I don’t think the 
breakage objection should be given very much weight 
because a plant should not be equipped on the theory 
that a workman might be careless and drop a wrench 
into a breakable tank. Accidents do happen, of course, 
occasionally but workmen should be trained to be care- 
ful. In any event, with all of the cements available, it 
should be possible to repair a crack in a ceramic tank 
with little difficulty. 

Another possibility which should be explored is the 
use of wooden tanks. Standard wooden tanks are dis- 
liked pretty generally because of the fact that they leak 
badly and look like hell. One reason why a wooden 
tank is so imperfect from a leakage and appearance 
standpoint is that nobody apparently has given a great 
amount of study to its construction. When you think 
about a wooden tank, several possibilities begin to 
become apparent. In the first place, the staves could 
be tongued and grooved and they could be cemented 
together with some sort of bakelite rosin. Instead of 
using bolted reinforcing bands, flat bands could be used 
and put on in a red hot condition and immediately 
chilled. Shrinking the reinforcing bands into place in 
this fashion should obviate the necessity of taking them 
up from time to time. 


June ’41: 48, 6 











Still another possibility is to use plywood which would 
provide a tank with only two joints, a side joint and a 
bottom joint. As you know, there is a type of plywood 
which consists of wood laminations bonded with bake- 
lite rosin under high pressure and this type of plywood 
will withstand water and oils and the action of solvents. 
A plywood tank would be light, extremely strong, cor- 
rosion proof, flexible, and good looking. When painted, 
it would resemble any other tank. Heat treating in such 
a tank, of course, would have to be done by means of an 
internal coil just as the same process is done in a 
ceramic tank. Incidentally, I am taking this matter up 
now with the manufacturers of plywood and I will see 
what can be done. 

In any case, better glue control is secured if the prin- 
cipal glue supply is contained in a small tank or feeder 
mounted above the glue pot and arranged so that the 
glue in the pot is kept at a constant level and replaced 
as it is used. 


PRIVATE PRINTING PLANTS 

The question frequently rises as to whether or not 
you should do your own printing. Each plant must of 
course do a certain amount of job printing on small run 
labels which because of Government regulations are 
frequently changed. A few other firms are so remotely 
located from well equipped printing plants that they 
may find some justification for doing their own print- 
ing, although if they are well organized and can plan 
their printing orders as well as they do their produc- 
tion orders, I doubt it. Occasionally a plant will have 
an enormous volume of a single item or group of items 
which again establishes a special category, since print- 
ing equipment is available which will operate on a con- 
tinuous straight-forward basis and not only handle 
multi-color work but produce the finished article di- 
rectly from roll stock. 

This piece has to do with the average printing con- 
dition which means printing label runs of one or two 
hundred thousand and bulletins, circulars, and similar 
material in like quantities. On a number of occasions 
we have had to go into the question of printing for our 
clients and we never found a case where a large printing 
establishment was justified. In innumerable instances 
we discovered that manufacturers were kidding them- 
selves into believing that they could print their own 
material cheaper than they could buy it. Upon investi- 
gation, however, I have found that these manufac- 
turers invariably did not charge all of their overhead 
against the printing department. 

In one instance we found that they were adding only 
10% to the cost of labor and were not charging the 
printing department anything for light, heat, power, or 
space. In another instance we found that miscellaneous 
overhead was charged to the printing department and 
likewise power, repairs, and maintenance, but deprecia- 
tion, insurance, and space cost was charged to the gen- 
eral overhead account. 

There is still another way of kidding yourself about 
printing costs. If you don’t know how to buy printing, 
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you are likely to find that your own costs apparently 
are lower than the market. Before you can buy print- 
ing intelligently, you have to look into the equipment 
of the various printers quite closely. For example, 
certain printers are equipped to print magazines and 
booklets in three and four colors. Still other printers 
are adequately set up for ruled forms. Others have 
special presses for handling almanacs and calendars. 
If you purchase printing indiscriminately, you certainly 
are going to pay more for certain items than you need 
to by a considerable margin. Therefore, the only way 
you can arrive at the economy of operating your own 
printing establishment is to make sure first of all that 
all items of cost including paper, ink, labor, equipment, 
maintenance, depreciation, insurance, rent, etc., are 
charged against the department. You should then make 
certain that the method of cost calculation is fair in the 
sense that each job bears its proper proportion of the 
departmental cost. The next step is to take representa- 
tive items of printing matter and send them to a dozen 
printing firms in various parts of the country. Upon 
receiving their bids, you will find that the bids vary 
considerably without apparent reason on the same 
items. When this is checked further you will also dis- 
cover that the low bidders have equipment which en- 
ables them to handle that type of work with particular 
ease and speed. This furnishes a guide for the future 
placement of specific kinds of work. 

In one instance a manufacturer obtained bids on half 
a dozen four color booklets and upon comparing the 
bids with his own costs he was delighted to discover 
that all of the bids were substantially higher. Upon 
looking at the bids, I immediately perceived that none 
of the bidders had a reputation for handling four color 
work so I sent the same booklets to a printer whom I 
knew did an immense amount of this sort of work. His 
bid for the total job was $3,500 less than the stated 
manufacturer’s cost. 

The fact that you already own an equipped printing 
plant should be no reason for continuing an uneconomic 
operation. You can unload the equipment without loss 
because the larger printing companies make a practice 
of buying complete plants, provided they are given a 
contract for a definite amount of printing. This is a 
particularly good time for such a procedure because 
printing companies, like everybody else, are having a 


hard time getting new equipment. 


DOCTOR BLADES 

Manufacturers of soap or users of roller mills will be 
interested in a report contained in the current issue of 
“Scientific American” concerning the use of “K”’ monel 
metal for doctor blades. In the instance referred to, 
these doctor blades were used in place of English razor 
steel blades on a soap dryer where continuous scraping 
against hard metal rolls necessitated frequent sharpen- 
ing of the blades. It is claimed in the instance referred 
to that the dryer capacity was increased by more than 
3,000 Ibs. per week by the use of the monel blades. Op- 
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This Motor Driven Stand lends itself particu- 
larly for small batches and especially as a teach- 


ing adjunct for Universities and Colleges. 


ARTHUR COLTON CO. 


2620 EAST JEFFERSON AVENUE 
DETROIT, MICHIGAN, U. S. A. 


ESTABLISHED 1884 


712 The Drug and Cosmetic Industry 





ROSS 


45 GALLON 


CHANGE CAN 











For mixing 
standard batches 
of Ointment 
Bases, Deodorant 
Compounds, 
Tooth Pastes, 
Shaving Creams, 
and various sim- 
ilar preparations. 


Cover over mix- 
ing can retards 
evaporation and 
eliminates dust. 


Totally enclosed 
guards on all 
gears ... anti- 
friction bearings 
4. . counter-balanced] raising arm with locking clamp. Can be furnished 
with stainless"steel cans and stirrers when desired. 

ROSS Change Can Mixers are made in sizes from 2 to 150 
gallons capacity. 


CHARLES ROSS & SON COMPANY 























gallons per minute 
is the filling rate of the ERTEL Portable 


Vacuum Bottle Filler, widely used throughout 
the drug, cosmetic and toilet preparations trade. 
It fills any type bottle and absolutely will not 
drip. Air cooled motor and self-oiling feature 
are ‘‘extras’” you get with the ERTEL Portable 
Vacuum Bottle Filler. 


@ WRITE TODAY for your FREE copy of our illustrated 
catalog, giving complete details on ERTEL Liquid Handling 
Equipment, which is guaranteed original in design and con- 
struction. 


ERTEL ENGINEERING CORP. 


Manufacturers and Designers of Liquid Handling Equipment 
KINGSTON, NEW YORK 
New York Show Room, 40 West 48th St. 











June 741: 48, 6 











erators of roller mills have similar difficulties with 
doctor blades on fine milling and this information might 
be useful to them. 


SMALL HOMOGENIZER 

C. W. Logeman Co., 50 Church St., New York, are 
offering a small homogenizer having a capacity of 15 
gallons per hour which will appeal to small firms and 
others who wish to homogenize their products at an 
equipment cost of less than $300. This device is an 





adaptation of a unit described in this department some 
time ago. It consists of a stainless steel bowl fitted 
with a homogenizing valve operated by means of recipro- 
cating pistons. This unit has been used in the food 
trades and it is very compact. The Logeman Co. main- 
tain a testing laboratory in which you can have your 
product tested before purchasing the unit. 


CORROSION-RESISTING PAINT 

If you are interested in corrosion-resisting tank 
linings and also corrosion-resisting paint, I suggest that 
you get in touch with U. S. Stoneware Co., 60 East 
42 St., New York. This new tank lining is called Tygon. 
It is a “modified Halide Polymer’ —whatever the hell 
that is. After application it forms a patent leather-like 
lining. It is said that this material is practically un- 
affected by all inorganic and organic acids, salt solu- 
tions, and alkalies. It is even immune to hydrochloric 
acid. This suggests that the material might be used as 
an excellent surface material for laboratory benches as 
well as for the interior of tanks. 

The Tygon paint referred to is also recommended for 
your serious consideration because it is said to have 
similar corrosion resisting properties and is available 


in six colors. 
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TRANSFER PUMP 

Blackmer Pump Co., 1939 Century Ave., Grand 
Rapids, Mich. have introduced a new model sanitary 
pump mounted on a portable truck and designed 
specifically for transfer operations of various kinds. 
The capacity of this pump ranges from 50 to 100 gallons 
per minute. Its suction lift is 27 feet and it operates at a 
maximum pressure of 50 Ibs. It also will handle very 
viscous liquids and suspensions. 


STILL FOR CHEMICALS 

An interesting processing unit built recently by 
L. O. Koven & Brother, Inc., Jersey City, N. J. for a 
manufacturer of biological chemicals is this small, all 
stainless steel still and condenser built to meet the ex- 
ceptionally rigid requirements of contamination con- 
trol and full recovery of solvents or extract. 

The charge in the distillation kettle is agitated and 
mixed by two adjustable propellers mounted on a shaft 
driven by a geared head motor. The kettle has a 





thermometer well near the bottom of the kettle, so that 
the thermometer may project horizontally directly into 
the material. A stainless steel steam or hot water 
jacket surrounds the kettle to heat the contents. 

The vapors travel through a reflex condenser thence 
through the coils of the large condenser, the catch-all, 
and through the U-tube back into the still. Provision is 
made for by-passing and removal of the condensate 
through the valve below the catch-all. 
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MISTAKE PREVENTION 


The recent unfortunate occurrence in the trade will 
naturally focus attention on means of preventing errors 
in formulation and manufacture. One of the results in 
connection with the manufacture of tablets will un- 
doubtedly lend support to a theory which I always have 
held and which I have applied in the layout of several 
granulating and tablet departments. The ancient 
theory in the trade was that all white work should be 
granulated and compressed in segregated areas, whereas 
all dark work should be likewise segregated on the 
ground that a little dust contamination from one 
product to another in these segregated areas would 
cause no trouble. In other words, the traditional method 
was dangerous. 

The method I have always advocated is to granulate 
all materials in one area and to compress them in 
another area, on the ground that if you have the right 
equipment properly shrouded with dust collection de- 
vices and if you train your people properly, contamina- 
tion can not take place. As a matter of fact in an area 
where you are running light and dark tablets at the same 
time you are forced to be careful or else black specks 
will show up on your white tablets. 


This method was followed in the layout of the tablet 
departments at Norwich Pharmacal Co., Grove, and a 
number of others. By consolidating granulating and 
compressing operations in open areas, it is then pos- 
sible to plan work so that granulations of different 
colors can be made simultaneously and the different 
colors run simultaneously without fear of contamina- 
tion. When production is planned this way an op- 
erator in a granulating room is not likely to get a tray 
of white granulation mixed up with a tray of brown and 
visa versa. Similarly, the compression of the various 
kinds of tablets can be allocated to the various presses 
so that it is impossible for an operator to put a scoop 
of granulation into the hopper of the wrong press. This, 
incidentally, has happened in departments where all 
the white work and all the dark work was run sepa- 
rately and particularly where the presses were laid out 
in a very congested fashion. 

Some time ago I had a discussion with some boys in 
the trade who said that different colored runs of tablets 
could not be made together without contamination so [ 
took them up to Norwich to prove that they were 
wrong. There they saw cascara tablets being run in one 
press and aspirin tablets on the next press without con- 
tamination of either. 

Another means of preventing mistakes in formulas is, 
where possible, to put all the ingredients which can be 
mixed together into a single container in the formula 
In the 


formula room materials for a specific formula are 


room. This practice is followed at Grove. 
weighed out by the individual in charge and, as this is 
done, identities and weights are checked by a chemist. 
As the ingredients are weighed they are dumped into a 
portable hopper. This means then that the chemist not 
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only identifies the materials and checks the weights but 
he actually sees them go into the processing hopper. 
Hence the danger of getting the material mixed up with 
other lots in the granulating room is wholly obviated. 
Of course it is not possible to do this with all types of 
tablets but wherever it can be done it should be as one 
more safety measure. 

One result which I very much fear from increasing 
Government inspection of methods, plants and equip- 
ment is that they may insist upon the use of a lot of 
meaningless paper work. I have fought against mean- 
ingless paper work during the whole of my business 
life. Some plants have so-called “safety systems” or 
control systems based on filling out elaborate forms 
which have to be signed by everybody from the janitor 
to the president. I have seen how these forms are signed. 
I have seen foremen take a stack of papers over to their 
desks and sign them all at once. The theory behind all 
elaborate forms is that foremen will inspect the goods 
before actually signing the forms as a testament of ap- 
proval, but foremen always have a lot of important work 
to do and the tendency is cut short of excessive clerical 
routines. 

Years ago we designed a plant record system which 
worked very well then and since has been applied to a 
number of plants. This system consisted essentially of a 
manilla card suitably ruled to serve as a laboratory 
control, record, a manufacturing order, a packaging 
order, a delivery ticket, and a cost summary. It was so 
ruled that after it followed one lot of goods to com- 
pletion it was filed and when the same goods were made 
again it was taken out of the file and was used over. 
Different columns were used from month to month for 
each different lot. By simplifying the factory paper 
work to one record which served all purposes, the time 
of the foreman was not utilized in bookkeeping and 
hence we got not only better control but better super- 
vision. 


DRUGSTORE WINDOWS 

The other day my daughter Mary Teresa made a 
remark about drugstore windows which, when I thought 
about it, seemed to contain the germ of an idea. She 
remarked that most drugstores display in their win- 
dows a heterogeneous mass of junk to which few people 
pay even the slightest attention and that consequently 
the design of drugstore windows should be revolu- 
tionized. Apparently the display men for the drug in- 
dustry or the stores themselves haven’t applied lessons 
learned from department stores which have made 
window display an art. It might be an excellent notion 
for some smart display man to make a deal with a drug- 
store to design an entire window in a very striking 
manner around a particular group of products—com- 
petitive products even. The revolution in drugstore 
merchandising manifested in the new streamlined stores 
which have been opened recently has certainly not ex- 
tended to their windows. 
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ISCO CALIFORNIA TALC 
Look at Tale from the 


Dollars and Sense Standpoint 


Upon the base depends your ultimate quality — 
your resale price and the amount of your repeat 
business. 





Photograph by Elizabeth R. Hibbs 





Isn’t it straight thinking then, to choose a standard 


high quality for your product? Tests will prove to Vay we place your name on our list to receive our new pamphlet 


that ‘ 
saieainos on Specialties for the Cosmetic Industry? 


ISCO CALIFORNIA TALC 


is a sensible buy from a Dollar standpoint. 





All grades for every manufacturing need. 


Whatever your ideas as to Bulk, Fineness, Color or 
Slip, we have the grades. BOSTON - GLOVERSVILLE, N. Y. 


FACTORIES AT Niagara Falls, N.Y. and Jersey City, NJ 


INNIS, SPEIDEN & COMPANY 


Established 1816 


117-119 Liberty Street New York, N.Y. 








BRANCHES: CHICAGO + CLEVELAND + PHILADELPHIA 








FORMIC ETHER AMYL BUTYRATE 
AMYL FORMATE BUTYRIC ETHER 


RUM ETHER BUTYRIC ACID 


These Northwestern Products are especially made for 
flavoring purposes. 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 
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* COMPOUNDER’S CORNER 


SKIN PROTECTIVES 


Many industrial processes which ex- 
pose the employee’s hands to irritating 
dust and dirt, soapy water or irritant 
solutions produce forms of dermatitis 
which are not only annoying or painful 
but may cause the temporary incapacity 
of the worker, resulting in lowered pro- 
duction and higher labor costs for the 
company. 

More and more manufacturers are 
giving thought to this problem of in- 
dustrial dermatitis and to the develop- 
ment of protective creams for use on the 
hands of employees. Dermatologists, 
too, are studying the problem and Drs. 
J. V. Klauder, E. R. Gross and H. 
Brown, of Philadelphia, suggest a num- 
ber of special formulas for such creams 
in the February 1940 issue of Archives of 
Dermatology and Sy philology, 41 (2), 331. 

The basic requirements of such 
creams are: 

1. They should be sufficiently ad- 
herent so that they are not easily rubbed 
off, yet they should be capable of being 
removed easily at the end of the work 
day. 

2. They should not be excessively 
greasy or sticky. 

3. They should not have a drying 
effect on the skin. 

4, They should have little or no 
sensitizing capacity. 


WEIRO AVVO ora 125 Srathranveredeates 5.0 
Glyceryl Monostearate.......... 12.5 
Hydrous Wool’ Pat..........:..!. 5.0 


Sodium Silicate, commercial solu- 

DOR sc oscs eS eee 5.0 
Ammonium Hydroxide (10% sol.) 0.5 
U2) 2911 01 | rr eee are eee 0 2.5 

The ammonium hydroxide is incor- 
porated to prevent the precipitation of 
the sodium silicate. 

The above formula with 5 per cent. 
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latex gives a product which produces a 
rubber-like film on the skin. The base 
is melted, the latex added with stirring 
and the mixture stirred constantly until 
it congeals. 





WHRIReA Weta 255 sees. ce eas 10.0 
Hydrous Wool Fat............. 5.0 
Glyceryl Monostearate.......... 12.5 
Sleamie NCI. oes cote eee oe 2.0 
RUKOMO UNI so ata mars eens 3 


“The boss is all excited about our new technical development of using 
odorless cocoa butter in our suppositories.” 
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POWCO Neutral Soaps take the headaches out of 
production because their chemical and physical 
characteristics are dependably uniform. 


How often, for example, so-called “neutral 
soaps’’ are not neutral at all . . . when they contain 
free alkali! That is why we constantly emphasize 


| the importance to you of POWCO BRAND Lab- 
oratory Controlled Neutral Soaps. 


The sure preventive for production headaches is 


to use POWCO Neutral Soaps. 


PONS 


Tested Quince Seed : Powdered Neutral Soap 
Concentrated Shaving Cream Base 





JOHN POWELL & Co. 
112 East 32nd Street, 
New York City. 


















Cetyl 
Alcohol Flakes 


AN IMPROVED PRODUCT— 
IN A NEW FORM 


Cetyl Alcohol Flakes is a definite improve- 
ment over Cetyl Alcohol Technical, which 
it replaces. It is nearly odorless, and is 
always uniform in color and appearance. 

When you use Cetyl Alcohol Flakes in 
your cosmetic emulsions, you get these 
outstanding advantages: 


> A smooth, velvety feel when applied to the 
skin. 

> A much heavier consistency in your creams, 
thus permitting the use of more liquid con- 
stituents. 

P A stabilizing action in all " 
as well as greater stability and absorption in 
ointment bases. 





Cetyl Alcohol Flakes is cosmetic grade in 
purity, and priced within your cost require- 
ments. Write for particulars about this and 
other fine chemicals for cosmetics, such as 
“Stenol”’ stearyl alcohol and “‘Ocenol” KD 
oleyl alcohol. For information, inquire at 
the office nearest you. 


REG. U. 5. PAT.OFF 


E. l. DU PONT DE NEMOURS & CO. (INC.) 
Fine Chemicals Division . . . Wilmington, Del. 


SALES OFFICES: Boston, Mass., Charlotte, N. C., 
Chicago, Ill., New York, N.Y., Philadelphia, Pa., 
Providence, R.1., San Fi isco, Calif. Repr ted in 
Canada by Canadian Industries, Ltd., Box 10, Mont- 
real, Que., 327 Bay Street, Toronto, Ont. 
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This cream has a pu of 5.4 and is 
recommended where there is prolonged 
contact of the hands with soapy water. 


Wien Waite.) os cc als een 10.0 
Hydrous: Wool Bat... .:.5: sch6 5.0 
Sulfonated Olive Oil (75%)....... 10.0 
Petroinbuinans sino enee a kas fe: 75.0 


This cream is useful to waterproof the 
skin when there is prolonged contact 
with water. 

The following are non-greasy prepara- 
tions which dry on the skin and do not 
rub off. Their use is indicated for dry 
work as a protection against dust-borne 
irritants or where the women must 
guard against soiling the materials or 
objects with which they are working. 


Glyceryl Monostearate.......... 12.0 
RROD NNN 80d Aine Bol oko 4 12.0 
Hyrdous: WoollPat...... 2. . 2.0.40 6.0 


CChigestenel 8c oa heehee 1.0 
Sodium Silicate (commercial solu- 


Glass ens oe eee, 5.0 
Ammonium Hydroxide (10% sol.) 0.5 
1 ECCT ae ce RR NES Tre a 63.5 


Melt together the white wax, gly- 
ceryl monostearate, the wool fat and 
cholesterol. Heat the water to the same 
temperature as the wax mixture and 
add the sodium silicate and ammonium 
hydroxide solutions. Stir the aqueous 
solution into the wax mixture and con- 


tinue stirring until it congeals. 


Bthyl Cellulose: i. : ocnckse cece us 5.0 
NURS cs, 5 ote acon Sy eae gee 8.0 
Castor Own koe eae ee ulasiead 1.0 
ROGUES Sc iuivontn dys Roe eee 86.0 


Use whole mastic, not the powder. 
Allow the mastic to stand in the acetone 
over night. A residue remains. Pour 
off the supernatant liquid and use it as a 
solvent for the other ingredients. 

This preparation is brushed or 
swabbed on the skin. It must be re- 
moved with acetone. 


BUROW'’S SOLUTION 

Burow’s Solution, or Liquor Alu- 
minum Acetate, N. F., is a valuable 
preparation used as a wet dressing in the 
treatment of inflamed areas of the skin. 
It exerts a buffer, antiseptic, antiphlo- 
gistic and refrigerant action. It is pre- 
pared by pouring a solution of 150 Gm. 
of lead acetate in 500 cc. of water into a 
solution of 87 Gm. of aluminum sulfate 
in 500 ce. of water, with constant stir- 
ring. This forms a precipitate of lead 
sulfate which is allowed to settle; and 
the supernatant, clear liquid containing 
the aluminum acetate poured off. The 
precipitate is transferred to a filter and 
washed with sufficient water to give 
1000 cc. of finished product with the 
liquid which was poured off. 
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Despite its wide following among 
physicians, and its use in this country 
for more than 25 years, Burow’s Solu- 
tion has certain objectionable features. 
Dr. F. C. Combes, of the Department of 
Dermatology of New York University 
College of Medicine, and the Derma- 
tological Service of Bellevue Hospital, 
New York, has analyzed these object- 
tionable features in a communication to 
the N. F. Revision Committee. 

In the first place, Dr. Combes calls 
attention to the fact that, based on the 
molecular weights of the two ingredients 
of this preparation, 87.84 Gm. instead of 
87 Gm. of aluminum sulfate is needed to 
precipitate completely the lead in 150 
Gm. of lead acetate. If only 87 Gm. are 
used, as specified in the N. F. formula, 
there is an excess of lead acetate in the 
finished solution amounting to 1.45 Gm., 
or the equivalent of 0.079 Gm. of lead 
per 100 cc. Lead is objectionable in a 
preparation to be used on open wounds. 

It is planned to set up a definite test 
for lead and a maximum allowable lead 
content in the new N. F., but this may 
only serve to lead pharmacists and 
manufacturers to use an excess of alu- 
minum sulfate in order to make sure of 
completely reacting with the lead ace- 
tate. Such a practice will give an excess 
of aluminum sulfate in the finished 
product and this chemical is irritating to 
open wounds. 

Secondly, different samples of Burow’s 
Solution show varying hydrogen ion 
concentrations. Inasmuch as one action 
of the preparation is as a buffer to re- 
tard the changes in pu of the skin 
tissues due to infection and inflamma- 
tion, a preparation of definite, depend- 
able, stable hydrogen ion concentration 
is desirable. 

Thirdly, Burow’s Solution is inclined 
to be rather unstable, throwing down a 
precipitate of basic aluminum acetate 
which on standing decreases the alu- 
minum acetate content and the acidity 
of the preparation. 

A new Burow’s Solution has been de- 
veloped by the Niacet Chemicals Corp., 
of Niagara Falls, N. Y., prepared by the 
direct combination of metallic aluminum 
and glacial acetic acid by dissolving the 
aluminum in the acid without the use of 
lead acetate. The product is available 
in concentrate liquid form as Burow’s 
Solution Base—Lead Free. Burow’s 
Solution, meeting the N. F. standards, 
may be prepared by the following 
formula: 


Burow’s Solution Base........ 184 ce 
Glacial Acetic Acid........... 28 ce. 
Distilled Water, q. s...........1000 ce. 
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Liquor Aluminum Subacetate may be 
prepared by the following formula: 


Burow’s Solution Base........ .34.4 ce. 
Glacial Acetic Acid. .......... 2.5 ee. 
Distilled Water, gs$.. 226.4. 100 ee. 


The new Burow’s Solution meets the 
standards of the National Formulary, is 
free from lead and has only a trace of 
sulfates, shows minimum variation in 
pu, does not deteriorate as much on 
standing and is thought to be generally 
superior to the present product. 

Dr. Combes has used the new Bu- 
row’s Solution in a dilution of 1-20 in 
the treatment of urticaria, cellulitis, 
insect bites, cutaneous abrasions, ab- 
scesses and carbuncles, ethyma, pom- 
pholyx, acute dermatophytosis, vesicu- 
lar and bullous microbids, acute parony- 
chia, erysipelas, balanitis and chancroid, 
lymphangitis, sycosis vulgaris, sup- 
purating lymphadenitis, conjunctivitis, 
and dermatitis venenata, a contact 
dermatitis due to various mechanical, 
thermal, chemical and plant irritants. 

The new aluminum acetate concen- 
trate has not been placed on the market 
as yet for there is a question as to 
whether its use in the preparation of 
Burow’s Solution might violate the Fed- 
eral Food, Drug and Cosmetic Act since 
the Solution would not be prepared by 
the official method. 

Thus the new Burow’s Solution Base 
cannot be used for preparing Burow’s 
Solution, N. F., unless the monograph 
for this preparation is liberalized to per- 
mit the manufacture by other methods. 
The Revision Committee has tentatively 
approved such a change for the next 


Edition. J. Am. Pharm. Assoc. 


SPECTROPHOTOMETER 

Wilkens-Anderson Company, 111 N. 
Canal St., Chicago, has just started de- 
liveries of their new Coleman UNI- 
VERSAL Spectrophotometer. 

Used for determination of the Vitamins 
A, B,, Bo, C, K, the design of this new 
UNIVERSAL permits the reading to be 
made either by fluorescence (using the 
mercury bulb) or by color measure (us- 
ing ordinary Mazda light). 

Technically, a SPECTROPHOTO- 
METER is an instrument using a 
Spectrum Grating to provide the proper 
light band, a photocell to replace the 
eye and a meter or measure of light 
transmittancy. 

The UNIVERSAL thus replaces the 
human eye in all visual colorimetry 
work by means of a photocell. 

Bulletin 204-DC is just off the press 
and Wilkens-Anderson Co. will be 
happy to send it upon application. 
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RARER ESSENTIAL OILS 

Ti-tree oil is comparatively little used 
in practice; it is obtained in a yield of | 
to 1.5 per cent. as a light-yellow oil, 
smelling strongly of lemons, from the 
leaves and small twigs of Leptospermum 
citratum (Leptospermum flavescens Sm. 
var. citratum), which occurs at Copman- 
hurst, New South Wales, Springbook 
and Plamwood, Queensland. 

In the first place, the oil could find 
application in the perfumery industry 
for the preparation of citral and citron- 
ellal, but by means of hydration one 
could also obtain a strongly scented 
product, capable of use with soap, which 
would certainly be a matter of interest. 
As regards perfumery, the oil could 
serve mainly for making cheap eaux de 
Cologne, as well as to give a nuance to 
Oriental perfumes, provided that one 
avoids an excess of it. 

The oil contains 50 per cent. citral, 
35 per cent. citronellal, and also geran- 
iol, citronellol and their formates and 
acetates, sesquiterpene alcohols, sesqui- 
terpenes, and less than one percent. euge- 
nol. Oil which was obtained from the 
leaves only contained, according to 
Challinor, Cheel and A. R. Penfold 89 
to 95 per cent. aldehydes, consisting of 


almost equal parts of citral and 
citronellal. 

American mandarin oil of Citrus 
nobilis deliciosa (Florida tangerine) 


should also be of interest for the per- 
fumery industry, as its scent is very fine. 

The oil, could above all, be used as top 
note for modern perfumes, but also for 
many Oriental perfumes, particularly 
for Crepe de Chine, Maderas de Oriente, 
Reve d'Or, ete. 

Not very much is known regarding the 
composition of the oil. E. K. Nelson, 
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who investigated the oil, was able to 
ascertain in it d-linonene, octyl alde- 
hyde, decyl aldehyde, linalool, citral, 
citronellol, and sesquiterpenes. On cool- 
ing a crystalline mass separated out 
which, according to L. J. Goldsworthy 
and R. Robinson, consisted of 3, 5, 6, 7, 
{’-pentamethoxyflavone: Cy9H290;. 

Of interest, too, is the mate-leaf oil, 
which F. W. Freise obtained in a yield of 
(0.35 per cent. from various ilex varieties 
(Aquifoliaceae). 

The oil could find a use in new mown 
hay compositions, but also in fougere, 
chypre, crepe de Chine, and similar 
perfumes; it should not be without 
interest for the soap industry. 

Nothing is so far known regarding 
the composition of the oil. 

A splendid oil, which is not nearly so 
expensive, is muscatel or clary sage oil, 
an oil which, as regards perfume, is not 
inferior to rose oil, provided that it is 
pure. The greater part of the essential 
oil, according to T. K. Gaponenkov is in 
the flowers, while the stems contain a 
smaller amount. In the second year the 
essential oil content of the whole plant 
reaches its maximum towards the end of 
the flowering season with 0.305 and 
0.335 per cent. The ester content was 
also highest in the second year: 58.09 
and 77 per cent.; in the third year the 
ester value was 61.29 per cent. 

The oil is used in almost all modern 
fancy compositions on account of its 
inimitable perfume, which, to begin 
with, is like a fine lavender oil, fading 
into a scent like amber. It can also be 
used in extracts such as ambre, chypre, 
fougere, lierre, etc., and likewise for fine 
eaux de Cologne. The oil is particularly 
recommended in compositions like crepe 
de Chine, Reve d'Or, Mitsouko, Goya, 
Zibelia, L’ Aimant, etc. 
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Nothing very much is so far known 
about the composition of the oil, but it 
contains in any case rather large quanti- 
ties of linalool, both free and esterized 
as linalyl acetate. As absolute clary 
sage oil, according to A. Jermstad con- 
tains cedrene, sclareol, and a sesquiter- 
pene alcohol C,;H2,0, it is not impos- 
sible that these occur particularly in the 
oil which is obtained by water-vapor 
distillation. 

Clary sage oil is normally produced in 
Southern France, Germany, Italy, Rus- 
sia, Rumania, and Northern Italy. The 
herb has been grown experimentally in 
the United Kingdom by W. A. Poucher 
(at Epsom), and Cartwright Farmiloe 
(at Purley Park, Berkshire). Poucher 
mentions the fact, in Volume I of his 
“Perfumes, Cosmetics and Soaps,”’ that 
clary sage oil is subject to adulteration 
commercially with linalol and its esters, 
this considerably affecting the oil’s pur- 
ity and strength of odor. 

A volatile oil which is becoming more 
and more familiar is the carrot oil from 
Daucus carota L., which, if really fault- 
less, has a delightful perfume of an iris- 
amber type; however, on purchasing the 
oil, the quality and not the price should 
be taken into consideration. 

Pure carrot oil could be used in large 
quantities as a basis for the more modern 
wood perfumes, and also for all heavy 
Oriental shades of scent; as a matter of 
fact its perfume is extremely well 
adapted to almost all compositions. The 
oil is strongly recommended for better- 
quality toilet soaps. 

Daucus carota oil has the following 
constituents: free butyric acid (presum- 
ably isobutyric acid), palmitic acid, and 
esterized acetic acid; probably also for- 
mic acid, pinene, }-linonene, daucol, a 
double sesquiterpenalcohol, furthermore 
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the sesquiterpenel alcohol carotol, and 
in some oils also asarone and bisabolene. 

The essential oil which was obtained 
by A. Goris and H. Canal by water- 
vapor distillation of the underground 
portions of primula auricula L., which 
had been previously steeped for 12 
hours, produced a yield of 0.8%. 

The oil could be used as a basis for 
expensive modern perfumes, but also as 
a basis for flower perfumes such as 
primula, lily-of-the-valley, ete. 

Little is known as to the constituents 
of the primula auricula oil; Goris and 
Canal merely ascertained that the oil 
consists chiefly of Paeonol, C,H;0CHs3. 
OH.CO.CH; (2-0 x y-4-methoxyaceto- 
phenone). It also contains a_ little 
methyl ester of methoxyhydroquinone 
carbonic acid. The constants of the oil 
are so far unknown. 

A pleasant odor is possessed by Peru 
Balsam oil, which is obtained by extrac- 
tion from Peruvian balsam and is gen- 
erally called in error cinnamein. In 
reality it consists of a quantity of ester, 
the chief component of which is prob- 
ably benzyl cinnamate. 

The oil is used as a fixer in almost all 
the finer perfumes, especially where it is 
not desired to use vanillin owing to the 
slight discoloration. Peru Balsam oil 
can easily be used in flower perfumes. 
H. M. Dumont, S. P. C. 


EPHEDRINE FOR PANCREATITIS 


Jacquet and his associates found that 
massive doses of ephedrine, sufficiently 
long continued, not only gave relief from 
pain and shock of acute pancreatitis but 
cured as well in cases in which surgical 
intervention was not resorted to because 
of complications. In 1 case in which the 
drug therapy was effective hemorrhagic 
pleuritis developed within forty-eight 
hours. Morphine was unavailing. Ephe- 
drine was then administered in two daily 
doses of 0.06 Gm. each. This at once 
assuaged pain, shock and pleurisy. How- 
ever, when the dose was reduced to 0.02 
Gm., pain recurred. This happened 
several times. The original heavy dose 
was then restored and retained until the 
patient’s condition seemed to warrant 
diminution of the dose. Altogether 
0.94 Gm. was given in the course of 
twenty-five days. The patient recovered 
and was well when seen a year later. In 
2 other cases ephedrine was likewise able 
to still pain and control shock, but when 
recovery was delayed surgical interven- 
tion disclosed necrotized tissue in a half 
liter of blood-colored fluid in the 1 and a 
hemorrhagic exudate of the peritoneum 
in the other. According to the authors, 
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dosage with ephedrine must be large, 
sustained for several days and given 
parenterally in acute pancreatitis. No 
intolerance to the drug was observed. 
The authors report good results obtained 
by other investigators using epi- 
nephrine in acute pancreatitis. Presse 
Med. vol. 48, p. 1041. 


PHARMACEUTICAL 
EMULSIONS 

A detailed study was made of the im- 
portance of various factors in the tech- 
nique used in the Continental method of 
preparing emulsions. 

Time of trituration of the primary 
emulsion was found to be a very im- 
portant factor in production of the best 
emulsion. Castor oil and cod liver oil 
gave grade A products when using the 
4:2:1 proportion, but it was necessary to 
use more than one part of acacia for 
emulsifying linseed oil and mineral oil in 
order to produce satisfactory prepara- 
tions. 

The principle of using 2.0 parts of 
water for 4 parts of oil and 1 part of 
acacia when making the primary emul- 
sion is well founded. The use of a dry 
mortar and dry pestle is likewise im- 
portant. 

The following factors in preparation 
of emulsions did not have any effect on 
the finished product: the use of dried 
acacia, rate of dilution of the primary 
emulsion, excessive trituration of the 
oil and acacia when making the primary 
emulsion and direction of trituration of 
the primary emulsion, i. e., clockwise, 
counterclockwise or both directions of 
trituration. W. J. Husa and C. H. 


Becker, J. Am. Pharm. Assoc. 


NAIL LACQUER DERMATITIS 

The manifestations of three cases of 
nail lacquer dermatitis occurred on par- 
ticular areas of the face, and there was a 
total absence of cutaneous symptoms 
about the nail folds or other parts of the 
hands. It is reasonably safe to assume 
that on account of this distribution some 
cases go unrecognized. Therefore em- 
phasis must be made of the fact that in 
reality the symptoms of contact der- 
matitis should be logically looked for 
about the face, since nail lacquer, acting 
either as an irritant or as a sensitizer, 
will come in contact with the face more 
frequently than with any other of the 
exposed cutaneous surfaces. 

Look for nail lacquer dermatitis on 
the face. L. Hollander, J. Am. Med. 
Assoc. vol. 115, p. 1714, 
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TREATING ADDISON'S DISEASE 


Desoxycorticosterone acetate has been 
found highly effective in the treatment 
of Addison’s disease. It is generally 
given in oil by subcutaneous or intra- 
muscular injection but is being em- 
ployed also in the form of pellets im- 
planted under the skin. The latter 
method of administration is a precarious 
one, since there is no way of controlling 
dosage; excessive absorption of the ac- 
tive principle from pellets, as mani- 
fested by edema and anasarca, elevation 
of blood pressure to hypertensive 
heights and occasionally fatal circula- 
tory collapse, has been reported by 
Loeb and others. Subcutaneous and 
intramuscular injections, on the other 
hand, allow control of the dose ad- 
ministered, but they are often a source 
of great inconvenience and no little 
expense. 

The ingestion of tablets of desoxycor- 
ticosterone acetate is for practical 
purposes valueless. Two patients with 
Addison’s disease who ingested ten 
times the dose of desoxycorticosterone 
acetate effective by the subcutaneous 
route developed symptoms of adrenal 
cortical insufficiency. Kuizenga, Nelson 
and Cartland have shown in experiments 
on the rat that this substance is less than 
one thirty-fifth as effective orally as 
parenterally. 

Desoxycorticosterone acetate dis- 
solved in propylene glycol and admin- 
istered by drops under the tongue has 
been found to be an effective form of re- 
placement therapy in Addison’s disease. 
The desoxycorticosterone acetate so ad- 
ministered seems to be as effective as 
that given in oil subcutaneously or intra- 
muscularly. 

Studies are now in progress as to the 
absorption of various endocrine sub- 
stances when administered sublingually, 
particularly androgens and estrogens. 
E. Anderson, W. Haymaker and E. Hen- 
derson, J. Am. Med. Assoc. vol. 115, p. 
2167. 

QUADRAFOS 

Rumford Chemical Works, Rumford, 
Rhode Island, has released Industrial 
Bulletin No. 64 on “Quadrafos,” brand 
name for sodium tetraphosphate. The 
brochure lists many industrial applica- 
tions, describes chemical and physical 
properties and unique characteristics 
which make the new product the solu- 
tion to many industrial problems. Its 
ability to condition hard water, defloc- 
culate solids, and prevent corrosion sug- 
gests many new fields for investigation. 
Copies of the bulletin are available on 
request. 
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Type Fit Your N 





L is no accident that 
the superiority of Son- 
neborn White Oils and 
Petrolatum is so widely 
acknowledged by manu- 
facturers of pharmaceu- 
ticals and cosmetics. Back 
of this acceptance is our 
long—and resultful—rec- 
ord of research and de- 
velopment to make each 
of our products fit the 
most exacting require- 


ments of many users. 
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WHITE MINERAL OILS 


KAYDOL ORZOL PURITAN 


U.S.P. Heavy U.S.P. Heavy U.S.P. Heavy 


ERVOL BLANDOL 
U.S.P. Light U.S. P. Light 
CARNATION KLEAROL 


Other special grades available 


PETROLATUM U.S.P. 


TYPE |: Medium Consistency 
White Protopet—Yellow Protopet 
Refined in all shades necessary 
for pharmaceutical, cosmetic and 
industrial requirements. 

TYPE II: Soft Consistency 
White Fonoline—Yellow Fonoline 

TYPE Ill: Medium Consistency with 
High Melting Point 
White Perfecta 

TYPE IV: Hard Consistency with 
High Melting Point 
Protowax 








L. SONNEBORN SONS, INC. 


New York 


Refiners of White Mineral Oil and Petrolatum 


Refineries: Petrolia and Franklin, Pa 


CHICAGO BALTIMORE 


Southwestern Distributors: 


PHILADELPHIA 
Sonneborn Bros., Dallas, Tex 


LOS ANGELES 


STOCKS CARRIED IN PRINCIPAL CITIES 
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The Perfect WHITENESS 














and 
Outstanding Tinenoss 


of @EITTAKD 


Established 1890 


PURIFIED TITANIUM DIOXIDE 





makes its use particularly desirable in high 
grade Cosmetics, Deodorants and allied prod- 
ucts in which ultra white color and extreme 
fineness are important @ So well is its purity 
controlled that we are able to guarantee in 
Whittaker Titanium Dioxide less than 20 
P. P. M. Lead. . . and less than 2 P. P. M. 


Arsenic. 


Samples for comparison will be sent, 


together with prices, upon request. 


WHITTAKER, CLARK 
& DANIELS, INC. 
260 West Broadway « New York 


CHICAGG: Harry Holland & Sons 
PHILADELPHIA: Peltz & Company 
TORONTO: Richardson Agencies, Ltd. 
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ADVANCING THERAPY 


SULFAGUANIDINE 


Sulfaguanidine, the newest of the sul- 
fonamide drugs, has recently been placed 
on the market by Lederle Laboratories, 
Inc. New York. This chemotherapeutic 
agent has been developed by the Amer- 
ican Cyanamid Company and_ by 
Lederle. U.S. Patent No. 2,218,490 has 
been granted covering this compound. 
The drug has been supplied to clinicians 
throughout the world for investigational 
work. 

The properties of Sulfaguanidine to 
inhibit the growth of gram negative 
bacteria and at the same time to remain 
within the colon have been found clin- 
ically useful in the treatment of acute 
bacillary dysentery. The results have 
been consistently good and in many 
cases spectacular. Favorable clinical 
response to Sulfaguanidine in cases of 
bacillary dysentery is manifested by 
fall in temperature, decline in white cell 
count and reduction in number of 
stools. 

Sulfaguanidine has been shown to be 
a useful prophylactic measure against 
infections which may develop after 
operations on the colon. The drug is 
relatively less absorbed when given by 
mouth than are the other sulfonamides 
and tends to inhibit the growth of gram- 
negative organisms in the gastro-in- 
testinal tract. Thus, the possibility of 
infection caused by the presence of these 
bacteria is reduced in surgical patients. 
Sulfaguanidine is now being widely 
used as a pre-operative and post-opera- 
tive measure in surgery of the colon. 


Sulfaguanidine may exhibit in the 
patient all the forms of toxicity shown 
by other sulfonamides. Clinically, Sul- 
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faguanidine has appeared to be less toxic 
than other sulfonamides, although this 
may be due in part to the fact that it is 
less well absorbed. Sulfaguanidine 
should always be given only under the 
direct supervision of a physician. This 
drug is not indicated for the treatment 
of pneumonia, gonorrhea, or staphy- 
lococcal and streptococcal infections. 

Of the sulfonamide compounds only 
t h re e—Sulfanilamide, Sulfapyridine, 
and Sulfathiazole have previously bee 
accepted. To this famous family Sulfd- 
guanidine may now be added, thus 
widening the sphere of action of 
chemotherapy. 


COLLOIDAL ALUMINUM 
HYDROXIDE 

During four years Woldman treated 
144 patients with massive gastroduo- 
denal hemorrhage by the continuous ad- 
ministration of colloidal aluminum hy- 
droxide. Patients with blood streaked 
or occasional “‘coffee ground’? vomitus, 
occult blood in the stools or rare tarry 
stools are not considered. There were 
3 deaths among the series, or a mortality 
rate of 2 per cent. as contrasted with 28 
per cent. during a similar period at the 
same hospital preceding continuous ad- 
ministration of colloidal aluminum hy- 
droxide. The method presents certain 
advantages over other methods of treat- 
ment: 1. It isa harmless, nonabsorbable 
astringent which is capable of hastening 
clot formation. 2. By virtue of its 
antacid properties it can prevent the 
digestion of the clot by continuously 
neutralizing the excess acid in the 
stomach, without danger of alkalosis. 
3. Because it is a gelatinous substance, 
it has the additional advantage of 
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mechanically protecting the lesion. 4. 
As a result of its continuous administra- 
tion the delicate granulation tissue 
formed in the process of healing is not 
destroyed by the accumulation of acid 
during the night, and thus healing is per- 
mitted. The treatment arrests the 
bleeding and protects the ulcer by facili- 
tating its healing. Amer. J. Dig. Dis. 
l. 8, p. 39. 


MAGNESIUM TRISILICATE 
ANTACID 


Kraemer compares the neutralizing 
powers of various antacids used in treat- 
ing peptic ulcer and discusses the dis- 
advantages of some of them. He be- 
lieves that a theoretical ideal antacid 
should possess the following properties: 
It should be inexpensive, tasteless and 
not astringent to the mouth mucosa. A 
small amount of it should neutralize a 
large amount of acid. It should adsorb 
pepsin, should be neither constipating 
nor laxative, should be insoluble so as 
not to leave the stomach too quickly, 
should have a prolonged action and 
should not stimulate a secondary acid 
rise. Its cation should be unabsorbable 
so that alkalosis cannot occur. No dis- 
tressing gases should evolve after its 
interaction with hydrochloric acid. The 
author states that magnesium trisilicate 
N. N. R. approaches this theoretical 
ideal as closely as any antacid that he 
used. In susceptible individuals it does 
have a slight stimulating action on the 
colon, but he has not encountered the 
irritating watery movements which so 
often follow magnesium oxide or car- 
bonate therapy. Magnesium trisilicate 
has a prolonged neutralizing action in 
vivo. Many brands offered as mag- 
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; — Time Fon FRAYGRELLE 


A fine perfume oil for extracts, toilet 


FAKOROKG KOKGKGRORG 
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WRITE FOR YOUR SAMPLE TODAY 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 
ae soe CROTON-ON-HUDSON, N. Y. uname 
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LOS ANGELES SAN FRANCISCO 


COMPAGNIE PARENTO, LTD. 
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nesium trisilicate do not reach the stand- 
ards set down by Mutch, who reported 
that each of seven brands offered as 
magnesium trisilicate were different 
products. Acceptance for N. N. R. 
should result in a uniformity of the 
products offered for sale. Am. J. Dig. 
Dis. vol. 8, p. 56. 


PROPYLENE GLYCOL MIST 


An odorless, unnoticeable mist of 
propylene glycol sprayed into the air 
may be the answer to the long search 
for a practical way of preventing the 
spread of diseases like influenza in 
places where many people must be 
crowded together. 

The propylene glycol mist effectively 
sterilizes the air, Drs. O. H. Robertson, 
Edward Bigg, Benjamin F. Miller and 
Zelma Baker, of the University of Chi- 
cago Medical School, report. (Science, 
Feb. 28.) 

The germ-killing effect of the mist 
was tested both by spraying it onto 
bacteria and by spraying bacteria into 
the mist. The test conditions were thus 
equivalent to those in which bacteria 
get into the air either through ordinary 
breathing or by sneezing or coughing. 

The effectiveness of the mist, it is 
said, comes from the fact that each 
droplet contains the same concentration 
of the chemical as does the parent solu- 
tion, and therefore the anti-bacterial 
agent is enabled to act in high concentra- 
tion on bacteria suspended in the air. 
The mist is reported to maintain its 
effectiveness for an hour and a half or 
more. 

The chemical, propylene glycol, is said 
to have no poisonous effect on humans 
in the quantities used, and the mist does 
not appear to stain or cause a noticeable 
film. 

Spread of disease in air raid shelters, 
barracks, industrial plants, sick rooms, 
and crowded meeting and housing places 
might be cut down or prevented by the 
use of this mist, it is suggested, although 
its effectiveness in reducing cases of 
colds, influenza, pneumonia and the like 
cannot be gauged accurately until ex- 
tensive clinical studies have been made. 

The mist or aerosol method of steriliz- 
ing the air is likely, it is said, to be more 
effective and less costly than ultraviolet 
ray equipment which has recently been 
used to kill germs in the air of hospital 
operating rooms and nurseries. Science 
News Letter, April 5, 1941, 


ALOES FOR BURNS 


A revival of interest in the use of 
aloes (Aloe vera) is announced in the lat- 
est report of the Puerto Rico Experi- 
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ment Station. In a book written in 
Spanish and published in Paris in 1864 
D. R. de Grosourdy gave some account 
of Creole medicinal plants and included 
aloes amongst them, under the name 
zabila. He indicated that chopped 
leaves applied to burns will cause the 
pain to disappear immediately and that 
repetition of this treatment two or three 
times during twenty-four hours will pro- 
duce complete alleviation of the pain. 
He also reported that if fresh leaves are 
used for each application the burn lesion 
is not followed by any of the usual 
serious complications. 

Recently a patient in a hospital in St. 
Louis, recovered rapidly from severe 
X-ray burns after treatment with fresh 
leaves of aloe, although other more 
standard burn treatments gave no 
benefit. Merck and Co., tested the 
effectiveness of the plant, using leaves 
supplied by the Puerto Rico Station, and 
found it to be satisfactory. Studies are 
now being made to determine the active 
principle. Aloe vera L. is a member of 
the lily family and is native to the 
Mediterranean region, but occurs spon- 
taneously throughout the more arid 
parts of Puerto Rico. 

The subject of the treatment of burns 
is exceedingly topical, since the tannic 
acid method was found in practice to 
have some serious disadvantages for the 
treatment of severe burns of the hands 
and face. Various other methods are 
being tested, and, as the subject is still 
a very open one, a treatment based on 
aloes has a good chance of being con- 
sidered. Considerable interest in the 
aloes treatment has been aroused and 
one grower has purchased about 20,000 
aloe plants from Puerto Rico for propa- 
gation in Florida. 


AMPHETAMINE AND 
DYSMENORRHEA 


Thinking that a therapeutic agent 
causing relaxation of smooth muscle and 
increasing the sense of well being might 
be of value in the treatment of func- 
tional dysmenorrhea. Taylor tried am- 
phetamine sulfate. She has used am- 
phetamine sulfate successfully for dys- 
menorrhea in her practice for three 
years for 34 women with dysmenorrhea 
with no underlying responsible gyneco- 
logic disorder. Glandular dysfunction 
and organic lesions, when present, were 
treated appropriately before treatment 
with amphetamine sulfate was begun. 
The patients were given three trial doses 
of 2.5, 5 and 10 mg. of the drug during 


intermenstrual periods. A_ sufficient 
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quantity of the drug for the next 
menstrual period was then given. No 
comment on the nature of the medica- 
tion was made. The patients were in- 
structed to take one 10 mg. tablet of 
amphetamine sulfate before breakfast 
for two days before the expected period 
and the day of the period. The dose was 
to be repeated if pain was not relieved. 
They were not permitted to take more © 
than 20 mg. a day, or to take the second 
tablet after 2 p. m., without permission. 
The treatment lasted three or four days, 
depending on the expected duration of 
symptoms. On alternate periods the 
patients were unknowingly given place- 
bos or analgesics (salicylates or codeine). 
No leading questions were asked, but 
the patients were instructed to describe 
the symptoms at each menstrual period. 
Among the 34 patients there were only 
two untoward reactions. The first was a 
manic phase induced by a test dose of 
5 mg. of the drug in a patient who later 
was proved to have a manic depressive 
psychosis. The second was in a patient 
with anxiety neurosis who refused 
medication because palpitation occurred 
with the test dose. There was no indica- 
tion of tolerance or habit formation. 
Amphetamine sulfate appeared not to 
have any effect on the amount of mens- 
trual flow. The drug relieved pain, 
fatigue and depression of patients in 
whom other measures had failed. This 
was confirmed by the substitution of 
placebos or other medication during 
alternate periods when symptoms re- 
curred. Of the patients, 40 per cent. 
obtained complete relief and an equal 
number moderate relief. In 16 per cent. 
the apparent benefit of the drug was not 
maintained, and 2 patients reported that 
they were worse under medication. It is 
concluded that amphetamine sulfate is 
valuable for treating dysmenorrhea and 
that it is well adapted to ambulatory 
patients. N. E. J. Med. vol. 224, p. 197. 


UREA FOR WARTS 


Strong solutions of urea (carbamide) 
are virucidal, and Dr. Eaton M. 
MacKay, of LaJolla, Cal., has sug- 
gested the use of a sterile 50 per cent. 
solution of this drug for the removal of 
common warts, verruca vulgaris. Dr. 
MacKay injects 0.1 to 0.2 cc. at the base 
of the wart and states that the offending 
protuberances are removed with little or 
no scar. Some cases require a second 
injection and some resist the treatment 
entirely. Arch. Derm. Syph. vol. 41, p. 
736. 
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"IN AMERICA® 





OLD STANDARDS IN A NEW LAND 





Since Tombarel Products Corporation was established in New T 0 M B A BR t L 


York, its laboratories have worked parallel with Tombarel 


A ae PRODUCTS 


Thus our customers continue to enjoy the fruits of more than 


100 years experience and skill in the creation of perfume S 
materials for which the name of TOMBAREL is famous. So, C orporation 


Tombarel’s fine old standards remain entirely unchanged, 


regardless of upset conditions abroad. 


PETROHOL 


C2 Solr Pia ery A LOGO -L ) 


for LOTIONS 


PETROHOL (Isopropyl Alcohol) has greater solvent 


L. J. Zollinger, President 
9 East 19th St., New York, N. Y. 














. powers than other alcohols for the preparation of hair 
THE ORIGINAL tonics, toilet waters and perfumes. 
SYNTHETIC SOLVENT 
MANUFACTURERS For performance and economy use PETROHOL. 
° Its perfume technology is discussed in detail in our 


PETROHOL booklet. 


STANDARD ALCOHOL COMPANY 
26 BROADWAY, NEW YORK, N. Y. 
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SHERWOOD A-1 PRODUCTS 
for A-l PACKAGERS 


WHITE OILS 
and 
PETROLATUMS 


write DCI-6 


SHERWOOD REFINING CO., hi 


ENGLEWOOD, NEW JERSEY REFINERY: WARREN, 











THE REFINERY OF CONTROLLED SPECIALIZATION 





WE N27 


OlLor ORAN GE 
IN AMERICA , 


» 


OILORANGE 


U.S.P. 











EXCEPTIONAL 
STABILITY 


ae: Mee 4 
EEN 


ASK OUR JOBBERS FOR SAMPLES 


FRITZSCHE BROTHERS, INC. @© DODGE & OLCOTT COMPANY 
76 Ninth Avenue, New York, N. Y. 180 Varick Street, New York, N. Y. 


Distributors for: CALIFORNIA FRUIT GROWERS EXCHANGE « Products Department, Ontario, California 


Producing Plant: The Exchange Orange Products Company, Ontario, California 
Copyright, 1940, California Fruit Growers Exchange, Products Depr 
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SOLVAY Stouflabe Giyitds 


SNOWFLAKE is a natural. . . . It’s “made-to-order” 
for bath crystal bases. . . . It’s a made-to-order salesman, 
too. . . . For once Snowflake is made up and packed in 
transparent packaging, its own natural beauty helps get 
your product across. 

As the perfect bath crystal base, Snowflake offers you 
all these advantages. Check them against the base you 
are using now: 


1. BEAUTIFUL crystalline appearance! 

. EFFECTIVE water softening properties! 

. READY solubility! 

. STABILITY —non-caking and unchanged chemical com. 
position or physical appearance! 

. MILDNESS—non-irritating to the skin! 

. DETERGENT properties—aids the soap! 

. ABSORBS dyes readily! 

. EXCELLENT vehicle for perfumes! 

. FREE-FLOWING properties make it ideal for use in filling 
machines! 

10. LOW COST! 


There’s a natural for you, with utility and sales appeal 
built right into the product! Remember: Snowflake 
softens the water, does not harden it! WRITE FOR 
BULLETIN No. 224-B—‘Manufacture of Bath Crystals 
from Snowflake Crystals?’ Send in the coupon. 
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i SOLVAY SALES CORPORATION+ 40 Rector Street, New York, N.Y. 1 
I Gentlemen: Kindly send me a copy of your Bulletin , 
I No. 224-B—‘‘Manufacture of Bath Crystals from I 
5 Snowflake Crystals.”’ { 
I I 
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BASIC MATERIALS 


for Drugs and Cosmetics 


One of the many essential services 
to the drug and cosmetic industries 
rendered by the House of McKesson 
) for more thana century is the import- 
ing and distributing of basic dru 
wey =vnaterials from all parts of the world. 
a Improved, perfected and extended, 

, this important service to the indus- 
try is now used by scores of manufacturers to help 
produce drug and cosmetic preparations which sat- 
isfy the exacting needs of millions of consumers. 
Inquiries welcomed. 


Agents and Distributors for: 
Solvay Sales Hawaiian Pineapple Co. 





Corporation Citric Acid 
Alkali-Chlorine ° 
: = Zinsser & Co. 
Paradichlorobenzene Gallic Acid 


E. I. Du Pont de 

Nemours, Inc. 
Camphor, USP, XI 

Carus Chemical Co. 
Benzoic Acid 


Tannic Acid 


Stauffer Chemical Co. 
Cream Tartar 
Tartaric Acid 


Soda Benzoate British Cod Liver Oil 
Brown Company Producers 
Chloroform Cod Liver Oil 


Heavy Chemical Division 


MCKESSON & ROBBINS, Inc. 
155 E. 44th Street, New York, N. Y. 














15 years of Quality 


* in merchandise 
* in development 
* in creation 


THIS month completes the fifteenth mile- 
stone in the path of Solo Laboratories in the 
creation and maintenance of quality mer- 


chandise. 
kKKkKkK* 


THIS ability to create and maintain uniform 

quality has enabled Solo Laboratories to 
grow from just a small shop to a large, modern 
building—and the future looks even brighter. 


xakKkk 


OLO Laboratories are manufacturing chem- 
ists. High quality cosmetics under private 
label our specialty. Our experienced staff will 
show you how to improve or package old estab- 
lished private brands. We will work with you 
in the creation of a new one. Write Solo 
Laboratories today— it will be well worth the 
price of a stamp. 


olo Laboratories 


3450 WEST LAKE STREET, Dept. 501 
CHICAGO, ILLINOIS 
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EXCLUSIVE WITH HOPKINS 








HOPKINS’ FACTOLAC 


For permanent emulsions of both 
fixed and volatile oils. Insures com- 
plete, homogeneous mixture without 
trituration or special apparatus. An 
ideal, trouble-saving, money-saving 
emulsifier. 


HOPKINS’ PINEALCO 


To make a dependable Syrup of White 
Pine Compound, N. F., standardize 
on Hopkins’ Pinealco. Therapeuti- 
cally reliable, uniform in color, odor 
and flavor. So highly concentrated, 
a single pound of Pinealco will yield 
about 20 pints of Syrup. 











BASIC INGREDIENTS 


FOR TOILETRIES * COSMETICS * PROPRIETARIES 


“Quality is remembered 








HOPKINS’ NEUTRAL 
POWDERED WHITE SOAP 


Assures snow-whiteness, neutral 
taste, absence of free alkali, low 
moisture content and very low resi- 
due of alcohol, water and sodium 
carbonate. Completely dependable 
uniformity and performance. 


long after price is forgotten” 


HOPKINS’ EGYPTIAN 
HENNA 


Consists solely of choice Egyptian FREE UPON REQUEST 


Henna leaves. Laboratory tested. A 





100% vegetable product. Milled on Samples and quotations for any 
slow stone grinders assuring maxi- of these Hopkins’ Specialties, 
mum coloring content. For repackag- upon request. We invite corre- 


ing or sale in bulk, this is the Henna 
that will build a profitable, repeat, 
quality business. 


spondence on any problems to 
which our technical staff can 
bring its expert cooperation. 











J.L.HOPKINS & COMPANY 220 Broadway New YoRK 
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CHICAGO BRANCH: 561 E. Illinois St Ns Py NS 
’ HAW MATERIALS: 
Cable Address: “CELAITCH” JASMIX 
LILAC ISOFLOR B. 
ORANGE BLOSSOM 
CAMPHOR, U.S.P., Domestic, Japanese de PROVENCE 


MENTHOL CRYSTALS, U.S.P. 


FINE CHEMICALS 
GUMS 


Arabic, Olibanum, Shellac, Tragacanth 


Alkaloids Santonine 


Naphthalene Cocoa Butter, U.S.P. 


IMPORTERS and EXPORTERS 160 FIFTH AVENUE NEW YORK 


155 VARICK ST., NEW YORK, N.Y. DESCOLLONGES FRERES 








Lyons, FRANCE 


May we recommend especially these out- 
standing synthetics which have already 
proven of great value to the American 





perfumer. In spite of their low cost we 
believe no finer reproductions are avail- 


able. 
Spermaceti Samples and prices on request. 


BENJ. FRENCH, INC. 
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REOADELRN 


HAIR DYE: I have been making a 
hair tint consisting of walnut juice and 
pyrogallic acid which I have been using 
in my beauty shop. This product is 
fairly good but does not seem to be 
strong enough. How much _ silver 
nitrate should I add to the solution in 
order to increase the action? I also 
notice that the pyrogallic acid forms 
crystal in the container and I should 
like to prevent this if possible. Dan- 

; ville. 

Your solution of pyrogallic acid has a concentration of 
about 20%, which should leave plenty of margin of 
solubility since pyrogallic acid can form a 60% solution in 
water. The crystallization of the pyrogallic acid is therefore 
probably due to your carelessness in not keeping the bottle 
tightly corked at all times. Very little, if any, silver nitrate 
should be added to the solution, less than 14 ounce being 
sufficient. It may be possible to accelerate and strengthen the 
action of the hair dye without the addition of silver nitrate 
by the use of a few drops of ammonia water to the solution 
just before application to the hair. Your dye is definitely 
toxic, with or without the addition of silver nitrate, and 
should be used with caution. 





SWEATING CREAM: We would appreciate your help in 
the following problem. For a long time we have been making a 
cold cream according to the enclosed formula and have found it 
completely satisfactory, except for a small amount of sweating 
which appears shortly afler packaging. This sweating is espe- 
cially annoying with tinted creams since it results in discolora- 
tions at the surface. We would appreciate your assistance in 
overcoming this problem. Mezico City. 

Study of your formula shows the answer to your difficulties. 
Your cream contains a great deal of oil and only a moderate 
amount of water; the oil is therefore in excess and sweating is 
due to separation of the oil. This can be overcome in two 
ways; namely, by the addition of a small amount of ozokerite 
which binds the oil, and by the addition of water to create a 
better balance in the formula. 
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§ BUBBLE BATH: Will vou please 
assist me in the formulation of a bubble 
} bath that will have water softening 
g power, be quickly and completely soluble, 
{ be non-irritating to the skin and will 
flow freely to permit use of automatic 
filling machinery? New York. 
Bubble baths consist of mixtures of powdered synthetic 
foaming agents with a base material. The mistake 
usually made in mixtures of this type is the use of too little of 
a foaming agent, so that the foam is too unstable. About 20 to 
40 per cent. of the foaming, wetting agent should be included 
for best results. The other requirements you mention depend 
almost wholly upon the base, and the ideal material for the 
purpose is sodium sesquicarbonate. This is a chemical salt of 
extremely attractive physical appearance, quick solubility, 
great water softening power, complete stability, harmless to 
the ‘skin and of low cost. 








FOUNDATION BASE: Will you 
please suggest a formula for a make-up 
foundation base for covering blemishes, 
skin marks, etc.? Wilmington. 

The best type foundation for your 
purpose, although not especially similar 
to the ones you mentioned, consist of a 
regular vanishing cream with a suffi- 
cient amount of titanium dioxide to assure complete opacity. 
Small amounts of pigments must be added, of course, to 
modify the color to blend well with the skin. A typical form- 
ula is the following: 


TTT EEOC eee Tere Cer ee 10.0 
SPOS TTT it | Acme OI ee REE MeN tree conus Oey 5.0 
MACE 8 605522, 9.2 ronan OE Tee eI eee 5.0 
I 6 Cro ce cea Ledreviice’ eee wanes 1.0 
WER ort mca hn ue Sis.) choline cmmeer ony ea ncaa cits eleeltnes 74.0 
etaniimnsetahe <8. 25. ces Sh sd Sn ae ae és 5.0 


Melt the glyceryl monostearate and stearic acid together, dis- 
solve the glycerin and amino glycol in water and heat to the 
same temperature as the melted waxes. Mix and stir until 
cold. The titanium dioxide is thoroughly milled into the 
cooled cream so that a smooth homogeneous mixture is 
obtained. 
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QUES TIONS 


OIL OF EUCALYPTUS: Can you give me any informa- 
tion regarding antiseptic properties of oil of eucalpytus? I 
especially wish to use it in an antiseptic ointment to the extent of 
one-half of one per cent. San Francisco. 

According to the U.S. Dispensatory, oil of eucalyptus is an 
active germicide, although surpassed in power by many of the 
other volatile oils. Cineol is probably a less efficient anti- 
bacterial agent than oil of eucalyptus. The oil is used locally 
as an antiseptic, especially in the treatment of infections of the 
upper respiratory tract and in certain forms of skin disease. 


NON-FOAMING SOAP: Weare making a liquid shampoo 
from a good grade of castile soap and we wondered if it is possible 
to add anything to prevent the production of a lather. We have 
tried numerous alcohols such as isopropanol, octyl, etc., for this 
purpose but they only break up the foam after it has formed with- 
oul preventing its formation. San Francisco. 

Since most of our requests have been for additions to non- 
lathering shampoos to produce foam, your question definitely 
reverses the usual procedure. It is hard to give you any 
specific suggestions in this connection since additions like salt 
to prevent lathering usually precipitate the soap from the 
solution. However, on many occasions when we have tried 
to combine soaps with synthetic detergents we have been 
much annoyed by the way in which the detergent seems to 
destroy the lathering power of the soap, and vice versa. 
Therefore, the addition of a few per cent. of a wetting agent 
may well be the answer to your problem. If this approach is 
not successful, then your best bet will be the use of a sul- 
fonated oil solution instead of soap, since this will give you 
detergent action without suds. 


HAND LOTION: We should very much appreciate rzceiving 
a formula for a creamy hand lotion which would rub out dry and 
is not precipitated by the addition of tannic acid. Miami 

There is no standard lotion formula which can be made 
compatible with tannic acid. Hand lotions are based on 
alkaline emulsifying agents such as various types of soaps and 
the tannic acid reacts with these to cause complete breakdown 
of the emulsion. 
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SODIUM HYDROXIDE EQUIVA LENT: We would 
appreciate any information you may give us as to a substitute for 
sodium hydroxide which would be equal in strength to a five per 
cent. sodium hydroxide solution. New York. 

You do not say in what connection you want this sodium 
hydroxide substitute so it is not possible to give you a definite 
answer. From the standpoint of alkalinity alone, sodium 
hydroxide is a very strong alkali, an exact equivalent being a 
seven per cent. solution of potassium hydroxi:Je. 


MILKY PERMANENT WAVE LO- 
TION: Have you any data on the formu- 
lation of a milky permanent wave lotion 
that does not separate? We should appre- 
ciate any data you could supply us. 
Chicago 

We have not been able to formulate a 
milky permanent wave lotion that does 
not separate. The best we can offer is 
— the use of a mixture of equal parts of sul- 
fonated oil and light mineral oil. About one ounce of this 
mixture to a gallon of the lotion will cause milkiness but the 
oil eventually comes to thc top of the mixture. It may be re- 
emulsified by mixing by hand. 





CREAM FORMULAS: I should very much like to have 
good formulas for a cold cream and a vanishing cream that I 
could use as a basis for further experimental work. Brooklyn. 


A standard cold cream formula is based upon beeswax, 
mineral oil, borax. and water. Melt together 15 parts of 
beeswax and 45 parts of light mineral oil. At the same time, 
heat togeth+r 39 parts of water and one part of borax. Mix 
these two solutions thoroughly at the same temperature and 
stir unti] cold. The product is a smooth white cold cream. 
There aze two types of modern vanishing creams. The first 
consists of stearic acid 25 parts, lanolin 2 parts, melted to- 
gether. at a temperature of 140° F. To this, add at the same 
temperature, 8 parts of glycerin, 1.5 parts of aminoglycol dis- 
so.ved in 6314 parts of water. Stir together until cold, allow 
to stand over night, and stir again. The other type consists of 
15 parts of glyceryl monostearate, 5 parts of spermaceti, 5 
parts of glycerin and 75 parts of water, heated to boiling to- 
gether and stirred until cold. 
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... if you make 
the Right Cream 


And the right facial cream must contain the right 
beeswax base. It must be 100% pure, it must be uniform 
in texture, and pure white — all essential in making high 


quality creams. 


Beehive Brand scores 100 on all three points. Our 
buyers select it from the finest grade of crude beeswax. 
Our skilled chemists test it for purity, quality and uni- 


formity. And the sun and the air bleach it pure white. 


And remember, the quality and texture of every tablet 
of Beehive Brand is always the same. Beehive assures you 
ofa uniformly pure base, entirely free from adulterants of 
any kind. It places the prestige and 
integrity of a famous raw-mate- 









rials manufacturer behind your 


product. 


WRITE DEPT. D-2 TODAY FOR 
COMPLETE INFORMATION 


HIVE BRAND 
, | 
C Leas oA : 





WILL & BAUMER CANDLE CO., INC 
Established 1855 


Buckley Road Syracuse, New York 
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ABBOTT DRUGS 





AND CHEMICALS.... 


ANESTHETICS 
Procaine Hydrochloride . 


. . Procaine Base .. . 
Benzocaine . . . Procaine Borate 
ANALGESICS 

Cinchophen . . . Neocinchophen 
ANTISEPTICS 

Acriflavine . . . Calcium Mandelate . . 
HYPNOTICS 

Phenobarbital . . . Phenobarbital Sodium 
ALKALOIDS AND DRUG EXTRACTIVES 
Berberine . . . Colchicine . . . Ephedrine 

. . . Hydrastine ... Lobeline Sulfate . . . Podophyllin 


. Mandeiic Acid 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 








Pope PePee Pee eee peepee aaaaaaeaalalel 


BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 


a 













PEPE EE PEPER EPPEREREPEEPEELEo 


T S 


| 


eagle aeeeraejele) 


HE WILSON LAB 


4221 So. Western Ave., Chicago, II. 


ORATORIE 






also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles 
619 Clark Ave., St. Louis 


ee artdIdedeweeeeeeeeaedqdgqadddddeelaeoeleele! 


a 
eee deeePedcdededddeeldeeldeleeaelelaelawieia} 
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EAL SUCCESS 
' HAS A REASON EMPHASIS ON 


Reputation that increases through the years, that con- 
stantly builds confidence, that accumulates credit ( A | { 0 
both in cash and clients, is essentially built on merit. 


It is most gratifying to Kelton to be privileged to 











play even a minor part in the ascending acclaim 
steadily accorded some of America’s leading brands 
of cosmetics—to work with them through the years 
in steadfastly maintaining a Superior Standard of 
Quality. 

If the best is none too good for you, you will find 
Kelton prices surprisingly low. Write for samples 
that tell the story (using your business letterhead, 


please). 


KELTON 


Cosmetic Company 


43 West 27th Street 819 Santee Street 
New York, New York Los Angeles, Calif. 


Lipstick @ Eyeshadow @ Rouge @ Mascara @ Powder 























Typical of our progress in the development and manu- 
facture of pharmaceuticals is this recently completed 





equipment of Calco design for our Pyridine Plant. It is 

G : l [ 0 | D significant to users of Calco Pharmaceuticals because 

it not only reflects the increased demand for these 

‘ products, but because it also reflects our consistent 

(Pure Calcium Carr agheen Sulfate) development of new and better ways to produce 


chemicals of superior purity. 


Binder: SULFAPYRIDINEN.N.R. SULFATHIAZOLEN.N.R. 
< (and Sodium Monohydrate) (and Sodium Monohydrate) 

In tablet making. Nicotinic Acid U. S. P. Aminoacetic Acid N. N. R. 
Nicotinic Acid Amide Mandelic Acid U. S. P. 

Mitre Renton: an 
Unexcelled for paste dentifrices. Sulfanilamide U. S. P. Calcium Mandelate 
Cinchophen N. F. Guanidine Hydrochloride 

Neocinchophen U. S. P. Saligenin 

Quick Dry Preparations: Glutamic Acid HCL 2-Methyl-1,4. Naphthoquinone 


PHENOTHIAZINE 


(For Veterinarian Use) 


Very compatible with alcohol. 


Certified Colors for Pharmaceutical Use 








INTERMEDIATES 
J AC LIES W0 LF & C0 Tertiary Amyl Urea Tertiary Butyl Urea 
a 
Manufacturing Chemists and Importers, PASSAIC, N. J. erermarentical Department 
WAREHOUSES: Providence, R. I., Philadelphia, CALCO CHEMICAL DIVISION 
Pa., Utica, N. Y., Chicago, Ill., Greenville, S. C., AMERICAN CYANAMID COMPANY 
Chattanooga, Tenn. Midwestern Distributor: 


BOUND BROOK > Calco— NEW JERSEY 


Bradley F. Marthens, Chicago, IIl. 
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PURCHASING DEPARTMENT 


MAY MOVEMENTS 





Up 





Almond oil, sweet 15c 

Aloes, Curacao 7c 

Arabic gum, powd. lc 
Sorts, amber 114c 

] Balsam Copaiba Para 3c 

f Belladonna leaves 50c 

Bois de Rose, Braz. 10c 

Burdock root 25c 

Cananga oil, Native $1.50 

Rectified $1. 

Candelilla wax 4c 

Carnauba wax No. 1, 4c 

Cassia oil, redist. 10c 

Cedar wood oil 2c 

Citral 50c 

Citronella oil, Ceylon 1114c 
Java 10c 

Colocynth pulp 40c 

Damiana leaves Ic 


Digitalis leaves 5c 
Dill oil $1 

Ergot 70c 

Ethyl cinnamate 10c 
Gentian root 18c 


Ginger oil $2.25 
Glycerin CP 2c 
Golden seal root 10c 
Hemlock oil 10c 
Iodine resublimed 25c 
Ipecac root 20c 

Iso Eugenol 40c 
Japan wax 4c 


Lemon grass oil 60c 
Lime oil, dist. 25c 
Mastic gum 15¢ 
Menthol, Jap. 5c 
Chinese 10c 


Geranium oil, African $1 


Lavender spike oil 50c 





Oleoresin vanilla $7.50 
Olive oil, Edible 15c 
Orange oil, cold pres. 50¢ 

Amer. dist. 25¢ 
Origanum oil 50c 
Papain, pure, powd. 25c 
Patchouli oil 40c 
Peppermint oil, Nat. 10c 

Redist. 10c 
Phenobarbital 40c 
Potassium iodide 15c 
Rosemary oil 10c 
Rose oil, Bulg. $12. 
Saffron, American 5c 
Spanish $3. 
Sarsaparilla root, Honduras 2c 
Mexican 6/4c 

Spearmint oil 10c 
Vanilla Mex., whole 50c 





Down 





Anise oil 8c 

Apricot Kernel oil 10c 
Benzoin gum, Sumatra 3c 
Buckthorn bark 10c 
Celery oil $2.50 
Dandelion root 5c 





Horehound herb 3c 
Mandarin oil $1. 
Nutmeg oil 10c 

Petit grain oil, SA 15¢ 
Pine needle oil 10c 
Rhubarb root HD 4c 








Stramonium leaves 15c 
Tansy oil $1.25 
Valerian root 6c 
Wormseed oil 10c 
Wormwood herb 35c 
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The cosmetic raw materials index 
advanced to 91.5 from the previous 
90.6. Balsam copaiba was up 3 cents to 
30 cents; candelilla wax advanced 44 
cent a pound to 22 cents; glycerin was 2 
cents higher at 1414 cents; Japan wax 
was up 4 cent to 18 cents and menthol 
Japanese was advanced 5 cents to $4.15. 
There were no declines in this group 
last month. 


was 5 cents higher at 40 cents; ergot 
took a sharp advance to $2.25 from 
the previous $1.55; gentian was 8 cents 
more at 60 cents; ipecac was offered at 
$1.75 from the previous $1.55. The only 
decline in this group was rhubarb 
which was quoted at 36 cents from the 
previous 40 cents. 


| | | | | | | | / The botanicals index advanced sharp- 
SSP errr i. 220 ly to 240.2 from the previous 227.2. 
TTT 
||| | | LTT, Aloes was up 7 cents a pound to 60 
| | 180 Ly cents; belladonna advanced sharply to 
| $2.25 from the previous $1.75; digitalis 
| / P 
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The price index of fifty commodities for May, 1941 increased to 127.7 
from the previous 123.1. Restrictive developments on vital materials 
tended to cause some concern in the trade. It is generally conceded that, 
as time goes on and the preparedness program is intensified, more items 
will be added to the list of commodities reserved for defense use. This pos- 
sibility added to the general strength in practically all commodity prices- 
Raw materials which are unrestricted moved in sympathy with those 


on the short side. 


15 Essential Oils—Weighted Price Index. 1926100. 
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The essential oil index was up to 132.2 
from the previous 122.8. Bois de Rose T 
advanced 10 cents a pound to $2.30; 
cananga was sharply higher at $7; 
cassia was up 10 cents to $2.35; citron- 
ella was quoted at the high level of 54 | 
cents; geranium advanced $1 to be | | 
offered at $14; peppermint was 10 cents | 
more at $3.50 and Bulgarian rose oil | 
jumped to $20 an ounce. The only de- | 
cline in this group was anise oil which 
sold at 82 cents from the previous aan 
90 cents. eo} 
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15 Medicinal Chemicals—Weighted Price Index. 1926=100. 





Medicinal chemicals index advanced 
fractionally to 106.5 from the previous 
106.4. Mercury was up $2 a flask to 
$183 and Japanese menthol advanced ™ 
5 cents to $4.15. The situation in men- 
thol presented possibilities which lead YY 
to the belief that a strong market would 7 an 
prevail. The strained relationship be- 
tween the United States and Japan 60 
caused some concern regarding the 
future of this item. re 
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CERTIFIED 
COSMETIC COLORS 


LIPSTICKS FACE POWDERS 
ROUGES COMPACTS LIP POMADES 
NAIL POLISHES 
also 


COSMETIC INORGANIC PIGMENTS 
COSMETIC TITANIUM DIOXIDE 


“‘Colors Designed to Meet Every Requirement’’ 


Samples and full particulars cheerfully submitted. 
Our laboratory is ready to assist in your problems. 





Anshacker Sieale 


cor P oR AMT ON) 


ies he of Fine Chemie: al Pp; igment Cc slo es 
Ge FY Oliila tome Mela Com tele or volele tielat st; 

ROSEBANK. ST AT ISLAND, NEW YORK, N. Y. 

oston age « Cleveland, Detroit, San Francisco, 


Toronto, Can 








Fine (hemicals 








PHARMACEUTICAL 
CHEMICALS 


AMINOACETIC ACID POTASSIUM OXYQUIN- 


AMINOPHYLLINE OLIN SULPHATE 
BENZOCAINE PHENOBARBITAL 
CHLORBUTANOL PHENOBARBITAL 
CINCHOPHEN CALCIUM 
8-HYDROXYQUINOLIN PHENOBARBITAL 
NEO CINCHOPHEN SODIUM 
OXYQUINOLIN SULPHANILAMIDE 
BENZOATE TETRA-IODO-PHENOL- 
OXYQUINOLIN PHTHALEIN SODIUM 
SULPHATE THEOPHYLLINE 
AROMATIC and FLAVORING 
CHEMICALS 
BROMSTYROL METHYL PHENYL 
DIACETYL ACETATE 


METHYL CINNAMATE PHENYL ACETIC ACID 


BENZOL PRODUCTS CO. 


237 SOUTH STREET NEWARK, N. J. 
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Leok for the Symbol of 


Standardization”’ 





For over 75 years the recognized 
source of supply 


Arabic 
Tragacanth 
Karaya 





All powdered gums standardized by 
Laboratory Control 





THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., INc. 





























» 


MYSORE GOVERNMENT 
San | da lwood 





ial ~~ 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


Ww. 3. BUSH & CO. 


(Incorpora 
Essential Oils | | | | 














New York 


Chicago National City, Calif. Montreal 
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DRUG RESERVES 


Through the joint efforts of the gov- 
ernment and drug manufacturers, ample 
supplies of some essential drugs that are 
obtainable only through importation 
have been acquired and are being kept 
in reserve for any possible closing of 
further world markets by the war. 

The program was begun two years 
ago and is continuing progressively as 
sources of supply appear in danger of 
Axis control and shipping difficulties 
mount. An example is the acquisition 
of 400,000 pounds of raw opium, enough 
for three years, now stored in the 
Treasury Building vaults here. 

The manufacturers, with government 
permission, have been buying raw 
opium from Yugoslavia and Turkey be- 
cause of its high morphine content and 
purity. However, with the fall of Yugo- 
slavia and the German threat to Tur- 
key, they have been seeking opium from 
Iran (Persia). This source now is 
threatened. 

Some [ranian opium has been ac- 
acquired, but its arrival in the United 
States is being delayed by lack of trans- 
portation facilities. If Iran is shut off, 
the United States still may acquire raw 
opium from China, Macao, Portuguese 
East Africa and other countries growing 
the opium poppy. 

Every effort is being made to replace 
withdrawals and maintain the opium 
reserves. The Bureau of Narcotics be- 
lieves the stock, if carefully conserved, 
is sufficient to meet normal domestic 
demands. 

The situation respecting botanical 
drugs is not so favorable, but efforts to 
encourage scientific production in the 
United States, plus imports from South 
America, may carry the country through 
any possible emergency. 

It is not generally known that most of 
the 800 botanicals used in the United 
States are produced in Europe. The Far 
East, Africa, Russia and South America 
are other sources. At the outbreak of 
the war some thirty countries supplied 
these drugs; many of these markets 
have been shut off, not only by sea 
blockage but by war disruption of pro- 
duction. 

Some of the principal botanical drugs 
imported from the four corners of the 
earth are valerian root, squill, bella- 
donna, hyoscyamus, juniper berries, 
althea root, aconite, aloes, buchu, gum 
arabic, senna, pyrethrum flowers, san- 


tonin, buckthorn bark, lycopodium, 
ipecac, the balsams, jaborandi and 
saponin. 
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A number of these botanicals could be 
grown in the United States, according to 
experts, but because of the compara- 
tively high cost of labor here their im- 
portation suffices under normal condi- 
tions. Others, because of climatic con- 
ditions, cannot be raised in this country. 

As an example of the high cost, the 
raising of belladonna, which came from 
the Balkans, may be cited. It has been 
profitable to grow this plant in countries 
from which atropin is derived. Ordina- 
rily belladonna could be imported at an 
average price to the drug manufacturer 
of 15c a pound, and experienced botan- 
ists in the United States would not 
undertake to raise it for a required price 
ranging from ten to twelve times that of 
the imported product. 

Forseeing these difficulties, the gov- 
ernment, the drug manufacturer and 
the Department of Agriculture estab- 
lished experimental stations to grow 
several of these botanicals. There is 
now in process of production a moderate 
acreage of henbane, belladonna, stra- 
monium and, among the condiments, 
sage, mustard, anise and coriander. Ex- 
perts have estimated that the domestic 
output of henbane in 1940 was sufficient 
to meet last winter’s demands. 

Success has been attained 
growing another important botanical— 


here in 


the juniper berry. Heretofore the chief 


source was Italy. So heavy was the de- 
mand for the Italian product that the 
country’s stocks were exhausted in the 
spring of 1940. When Italy entered the 
war in June, 1940, this source was shut 
off entirely. 

The juniper berry is native to some 
parts of the United States and im- 
mediately efforts to encourage produc- 
tion were begun and botanical experts 
were assigned to help. As a result, suffi- 
cient production to meet ordinary de- 


mands was obtained. More serious 
difficulties, however, are being en- 


countered in the production of other 
botanicals. 

Domestic efforts have been supple- 
mented by encouraging production of 
certain botanicals in South America, 
where some areas already are producing 
important drugs for the first time. 
Nicholas P. Gregory, Herald-Tribune, 
May 18, °41. 


GLYCERIN 


Of outstanding interest in the chem- 
ical trade was the advance of 2c a 
pound in refined glycerin. This price 
move is particularly noteworthy be- 
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cause it represents the first price change 
in this item since November, 1938. The 
higher price is attributed to increased 
costs of fats employed in soap processes, 
of which it is a by-product. 

Glycerin enters into the manufacture 
of a vast number of products. The 
tobacco industry is a fair size consumer 
and good quantities are used in the 
manufacture of pharmaceuticals, cello- 
phane, plastics, cosmetics and many - 
other products. 

In connection with the rise in raw 
material the cost of tallow is up nearly 
100 per cent. since last December. Soap 
prices have not advanced in proportion 
to the increased costs of fats due partly 
to the fact that some manufacturers 
have been working off low cost in- 
ventories. 

Glycerin is no longer considered a 
war material, but its peace time use 
would undoubtedly be extended into 
military operations in the form of an 
explosive. It is no longer a necessary 
product in the manufacture of muni- 
tions. Based on estimates there is suffi- 
cient glycerin to meet all requirements 
for the next six months. 

Chemically pure glycerin is now 
quoted at 141%c in carlots, drums, and 
15c a pound for smaller quantities. The 
new price in cans for 500 pound lots is 
161 and in 50 pound cans 17¢ a pound. 
High gravity has been moved up to 14c 
in drums, carlots, and 14%e for smaller 
quantities. Crude prices will undoubt- 
edly move higher as the result of the 


higher prices on refined. 


PETITGRAIN 


The spot market for oil of petitgrain 
turned slightly easier during the current 
trading period. Prices now range from 
$1.40 to $1.55 a pound compared with 
previous quotations of from $1.55 to 
$1.60. 

Oil of petitgrain output in Paraguay 
increased sharply in 1940, it is reported. 
Exports, which may be considered to be 
analogous with production figures, since 
practically the entire output is exported, 
reached a new high of 164,407 kilo- 
grams, valued at 503,615 gold pesos. 
Considerably increased exports to the 
United States, from 24,538 kilograms 
(73,614 gold pesos) in 1938, and 30,277 
kilograms (75,087 gold pesos) in 1939, to 
91,776 kilograms (281,759 gold pesos) in 
1940, are accountable almost entirely 
for the rise. Prices were approximately 
20 per cent. higher in 1940 than in 1939 
and about equal to those of 1938. 


























Lew CAMPHOR 
A GRADE MENTHOL 
FOR EVERY ace . a 
PURPOSE SPERMACETI WAX 
COSMETIC and INDUSTRIAL ZINC OXIDE U.S. P. 
If you have a TALC problem, write us. 
We will suggest the right grade for a LANOLIN 











cheap, medium or high quality product. 
Samples and prices cheerfully submitted. 
Ample stocks of all grades for prompt 
shipment. Ask for our interesting pamph- 
let “The Whys and Wherefores of Talc.” [f+ FINE CHEMICALS 
KAOLIN e@ ZINC OXIDE e FULLERS EARTH |} 

GUMS OILS 


ZINC STEARATE e PRECIPITATED CHALK 
RICE STARCH e MAGNESIA e BENTONITE WAXES 





























FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S.P. 





CHARLES B. CHRYSTAL CO., INC. 


16 HUDSON ST. * NEW YORK 


. H. ROSENTHAL CO., Inc. 


Warehouse: JERSEY CITY, N. J. 25 EAST 26th ST. tang EW YORK, N. Y. 




















QUALITY “4 
RAW MATERIALS m 
Our complete stocks guarantee that you can obtain 
the exact grade and quality for your requirements L 
without delay. IG E 

BEESWAX, sunbleached and yellow 
Refined U.S.P. & 

TRAGACANTH GUM, all grades e.. 
KARAYA GUM, all grades iia. § P 
LANOLIN, anhydrous U.S.P. and B.P. T R A G A C A | T | O 
STEARIC ACID, fancy triple pressed W 
QUINCE SEED, Persian, recleaned ~ fl a. D 
also GUM 

SPERMACETI WAX CERESIN WAX E 
MENTHOL CAMPHOR ARABIC R 
and all other cosmetic raw materials. Samples on request. - RA N 34 -VLI 7 T oR . I nc. E 
Write for latest stock list IMPORTERS.--- MILLERS D 


WALTER aa JELLY & CO Telephone BOwling Green 9-4363-4364 
. 1001 Chestnut St BRANCH OFFICES 206 State St 
>hilad S 
209 Pauk St 363 an Cy 
yan ciSco, Lal 


412 N. Western Avenue Chicago, Illinois 


160 WATER STREET NEW YORK, N. Y. 


Philad 3, Pa 


INCORPORATED 
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MENTHOL 


There are several factors in the men- 
thol market which lead to the belief that 
a stronger tendency can be expected 
from now on. The Chinese market has 
been sold out for about five months and 
future production is uncertain. This 
grade of menthol has risen steadily in 
price until the current spot market of 
$4.15 a pound in case lots is equal to the 
price of Japanese goods. 

When Chinese menthol first entered 
this market in sufficient quantity to be- 
come a factor, some manufacturing con- 
sumers accepted the development with 
reluctance primarily on the grounds of 
quality. It is now said that some buyers 
prefer the Chinese goods because of a 
feeling of reluctance to trade with an 
aggressor nation. This sentiment, it is 
believed, may develop to the extent that 
buyers here may willingly pay a pre- 
mium for Chinese menthol. 

There are also reports current that the 
acreage planted to peppermint in China 


has again been curtailed because of the 
dire necessity to increase the production 
of rice. This condition also applies to 
Japan so that peppermint oil production 
from the crops due in September may be 
considerably smaller than last year in 
both countries. 

Reports from Japan indicate that the 
Japanese are now unaware of the neces- 
sity for replacement buying from this 
market. Consumer goods moved well 
last winter and the Japanese are taking 
advantage of the situation to the extent 
that full prices are being asked for ship- 
ment. These prices are such that cost to 
import is very close to current spot 
market selling prices. 

Finally, and most important, is the 
possibility of a break in United States 
Japanese relations. Should such a con- 
tingency develop, it is said that menthol 
would jump to $10. a pound overnight. 


PHENOBARBITAL 


Manufacturers of phenobarbital an- 
nounced a sharp advance in this item 
amounting to 40c a pound during the 
trading period under review. The new 
schedule is as follows: 100 lb. drum, 
$4.00 a pound; 25 lb. drum, $4.25 a 
pound. In 5 lb. cans the price is $4.35 a 
pound. Phenobarbital sodium is quoted 
at the same schedule as phenobarbital. 
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CITRUS OILS 


Higher prices on domestic orange oil 
became effective last month. Oil sweet 
orange U.S.P. California cold pressed 
(Exchange Brand) is now quoted at 
$2.75 per lb. in 25 lb. cans. Oil sweet 
orange California distilled (Exchange 
Brand) is now $1.15 per pound in 25 lb. 
cans. Contracts are being taken at these 
prices for a six months’ period. 

There was no change in the market 
price of domestic lemon oil. ‘The domes- 
tic commercial lemon crop is confined 
entirely to the State of California, 
where production has more than doubled 
in the past 20 years. Average produc- 
tion for the 5 year period 1919-23 was 
approximately 4.8 million boxes. Since 
only two-thirds of the lemon trees were 
in full bearing in 1937, production may 
be expected to increase for a number of 
years. Average annual production dur- 
ing the next 5 year period will probably 
be about 10.5 million boxes. The 1938 
production of 11.32 million boxes ex- 
ceeds the previous record of 1934 by 
over a million boxes, due to the com- 
bined effect of a good season and the 
coming into heavier bearing of young 
orchards. In 1939 production was 10.65 
million boxes. 

Production varies widely from year to 
year due to weather conditions in the 


growing areas, and demand for fresh 
lemons is also dependent on weather 
When 
seasons of high production and low de- 
mand coincide, as much as 75,000 tons 


conditions in consuming areas. 


of lemonsmay be diverted to by-products 
use. 

The principal lemon products are 
citric acid, lemon oil, pectin, and juice. 
While adequate figures are not avail- 
able, the statement has been made that 
the Exchange Lemon Products Com- 
pany is the largest single producer in the 
world of lemon oil and citrus pectin, and 
supplies one-fourth of this country’s 
entire requirements of citric acid. 

Production of lemon oil is probably 
from 150,000 to 200,000 pounds an- 
nually. Residues at the by-products 
plants are dehydrated for use as feed or 
It has been estimated that 
lemon products find some 80 uses in the 


fertilizer. 


industrial field, in food products, medic- 
inals and cosmetics, in photography, 
printing, and dyeing, and as _inter- 
mediates in various scientific and tech- 


nical processes. 
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MERCURY 


Increased production of mercury has 
finally broken the world monopoly held 
for years by the Italo-Spanish mercury 
cartel, according to informed British 
metal quarters. 

These sources asserted that output of 
this vital war material has been in- 
creased in North and South America, as 
well as in China and the British Domin-_ 
ions, to the point where the cartel can no 
longer control the world price of high- 
grade mercury. 

The cartel, now operating out of 
Switzerland, has been trying to hold out 
for a price of $248 per 76 pound flask, 
f.o.b. Mediterranean ports, whereas the 
British Government is now furnishing 
ample supplies to its own munitions in- 
dustries at a fixed price of $191. 

The United States, which before the 
war was a heavy importer of Mediter- 
ranean mercury, has stepped up produc- 
tion to a rate of 50,000 flasks annually, 
emabling her not only to dispense with 
imports but to export about 20,000 
flasks to Britain. Mercury now sells 
around $183 per flask in the United 
States. 

In addition, Mexico, which produced 
only 4,900 flasks in 1937, was credited 
with an output of nearly 10,000 flasks 
last year. All this Mexican production, 
after refining in United States Pacific 
Coast plants, is now available for 
Britain. 

Finally, producers in Canada and the 
other dominions have re-opened many 
mines that had been idle for years and 
producers in South America and China 
have taken steps to augment their sup- 


plies of the metal. 


LIME OIL 


Distilled lime oil was very firm on 
spot, prices having moved slightly high- 
er to a range of from $5.75 to $6.00. 
Expressed oil was also firm in keeping 
with the seasonal trend of demand, but 
prices continued unchanged at from 
$9.00 to $9.50 a pound. 

Lime oil expression in the Colima dis- 
trict of Mexico will probably run about 
the same or a little less than that of last 
season. First estimates are for an out- 
put of 20,000 to 25,000 pounds, prac- 
tically all of which will move to the 
United States. 

Mexican lime oil has become increas- 
ingly important during the last few 
years although the West Indies is still 
the chief source. 
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. SUPPOSITORIES 
p STYPTIC PENCILS 


Waits for Catalog 
I ‘A. TAVALLA, INC. 163 W. I8 rw ST. NEW YORK 






COMPACT POWDER 

















FILTERING 
MATERIALS 


. for every filtering 
process and every filter- 
able substance in the drug 
and cosmetics industries 
... filter paper, asbestos 
pads, cloths, filter aids, 
etc. Large stocks, top 
quality, attractive prices. 
enone and technical 

———— gratis. The 

ter Paper Company, 
4 East 24th Street, 
Chicago. 


FILCO 

















CONSOLIDATED OFFERS: 


1—World Rotary Automatic Labeling Machine. 
1—Burt straight line duplex Automatic Labeler. 
1—Pneumatic Scale 6-head Capper, with automatic Cap Feeders. 
2—Kar! Kiefer Visco Filling Machines. 
1—World and 1-Ermold semi-automatic labeling Machines. 
1—Cherry-Burrell No. 500 Viscolizer. 
1—75 gal. Pfaudler Glass Lined Mixer, stainless steel Whipper 
type agitator, motor driven. 
1—Colton worm type Tube Filling Machine. 
1—450 gal. jacketed Nickel Kettle. 
4—200 gal. Nickel Tanks. 
3—Single Punch and Rotary Tablet Machines; 1—Colton 
Rotary No. 2, 54”; 1—Stokes Rotary RD No. 1, 1”; 1— Mulford 
Single Punch, 1”. 
1—50 gal. Nickel Jack. Agit. m.d. Vacuum Still. 
1—Colt ton No. 14 Auto. Tube Filler, Closer, Clipper. 
5—Dry Powder Mixers from 50 to 2000 Ibs. 
29—Aluminum, Copper, Glass Lined, jacketed and agitated 
Kettles. 
Low prices for quick sale. Act at once! 


CONSOLIDATED PRODUCTS COMPANY, Inc. 
20-21 Park Row New York, N. Y. 
Warehouse and Shops: 331 Doremus Ave.. Mowark. N. J. 














ESSENTIAL OILS, AROMATICS 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating and Duplicating 
Artistic and Distinctive Perfume Oils, Flavor 
Oils, and Essences for the Manufacturer 


COMPAGNIE DUVAL~ 


121-123 East 24th St. New 











We can contribute years of 


successful! experience to 
your cosmetic manufacturing 
problem. Inquiries invited. 


N 
dresden cosmetic co., inc. 


122 WEST 26 ST. e NEW YORK 












CLORBUTANOL 
CINCHOPHEN 
EPHEDRINE (Natural) 
KELOFORM (Benzocaine) 
PHENOBARBITAL 
SUN SCREENS (Menthyl Salicylates ) 


R a. ‘GREEF ig fe) 

















Founded 1854 
FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc 


e 
Your inquiries are invited 











K 


As a service to our subscribers who may not 
find a bookstore convenient we offer for sale 
any book published in the United States at 
regular publisher’s price. 


DRUG AND COSMETIC INDUSTRY 
101 W. 31st Street New York, N. Y. 
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-fatha 


Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 












THE. ORIGINAL ABSORPTION BASE 
Write for booklet 


Praltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 


@ PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVEU.S.P. 
STANDARDS 


Samples will gladly be sent 
on request—at no obligation. 


Serving The Trade For 89 Years 


THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, III. 

















CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 














ALL GRADES OF 


REFINED GLYCERINE 


} REFINERIES LOCATED AT 
* Brooklyn, N.Y. 

* Jeffersonville, Ind. 
* Jersey City, N. J. 

* Berkeley, Calif. 

* Kansas City, Kans. 





U.S.P. B.P. 
YELLOW DISTILLED 
HIGH GRAVITY 
DYNAMITE 





Vv 


COLGATE -PALMOLIVE-PEET CO. 
105 HUDSON STREET 








GLYCERINE DEPT. @ 
JERSEY CITY, NEW JERSEY 

















SHEET METAL GOODS 





SPRINKLER TOPS 





DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 


CORK TOPS 





BERGAMOT SYNTHETIC A 


duplicates the odor of natural Bergamot with exceptional 
fidelity. From 10 to 15 per cent stronger than the natural 
product and has a more lasting odor. 


JASMIN 60 


is an excellent synthetic Jasmin that can be used at a sub- 
stantial economy with natural Jasmin without depreciating 
its characteristic note. 

Samples upon request 


VAN DYK & COMPANY 


INCORPORATED 1904 
Perfumery and Cosmetic Raw Material 
Offices and Factory 
57 WILKINSON AVENUE, JERSEY CITY, N. J. 
LOS ANGELES OFFICE: 1282 SUNSET BOULEVARD 




















| L| ANTISEPTICS 





ANTIMOL 
BENZOIC ACID 
BENZOATE OF SODA 
OXY QUINOLIN BENZOATE 
RESORCINOL MONOACETATE 
ESTERS OF PARA HYDROXY BENZOIC ACID 


Literature on request 


SEYDEL CHEMICAL CO. 


JERSEY CITY, N. J. 











LET US SOLVE YOUR 


COLO fe PROBLEMS 


NEW D & C---EXTERNAL D & C 
COLORS FOR 


Perfumes, Soaps, Shampoos, Creams, Lotions, Bath 
Salts, Toilet Preparation Compounds, Cosmetics, etc. 


Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLOR (F D & C COLORS) 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 
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Professional 


Service 








Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Direetor 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 
Specialists in Vitamins 
WRITE FoR “ScrENCE aT YOuR SERVICE” 
48-14 Thirty-Third St., Members Assn. 


Long Island City, Consulting Chem. 
New York and Chem. Eng. 


THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 

















LAWALL & HARRISSON 
Charies H. LaWall, 1871-1937 Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 











H. A. Sen, Ph. D. E. B, Purr, Ph. C., B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
F Spices rugs 

Proprietary Medicines Special Formulas 





Pyrethrum, Rotenone and other 
Organic Insecticides 
Lab’s: 16 East 34th St. New York, N. Y. 
Telephone MUrray Hill 3-6368 











Classified 





Machinery for Sale 





comaite line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 740 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





CONVEYORS, DRYERS, FILLERS: Liquid, 
powder, tube; Filters, Kettles, Labelers, Mills, Mix- 
ers, Coating’ Pans, Percolators, Sifters, Tablet 
Machines, Tanks, etc. Send us your inquiries and a 
list of your idle ones Loeb Equipment Sup- 
ply Co., 912 North Marshfield Ave., Chicago, IIl. 





GUARANTEED REBUILT MACHINERY: Col- 
loid Mills; Powder Mixers & Sifters 100 to 3500 lbs.; 
Rotex Sifters; Powder Fillers; Tube & Jar Fillers & 
Closers; Glass Lined & Steel V ac, Stills, Kettles, & 
Tanks from 25 to 2000 gals.; Rotary, Centrifugal & 
Vacuum Pumps; Single Punch & Rotary Tablet 
Machines; Copper Coating Pans, Bottle Fillers; 
Portable Agitators; Dise Filters & Filter Presses; 
Pebble & Jar Mills, Pony & Change Can Mixers; 
Ointment Mills, Crushers, Pulverizers, Rotary 
Cutters, Laboratory Equipment, etc. Send for 
complete listing. We buy your surplus equipment 
for cash. Stein Equipment Corp., 426 Broome St., 
New York City. 





FOR SALE: 5 Pfaudler Glass Lined Tanks 750- 
1500 gallons; 1-36" Tolhurst Centrifugal; Abbe 
Porcelain Pebble Mill; Jones Carton Sealer. Write 
for stock list of late model reconditioned equipment. 
PERRY EQUIPMENT & SUPPLY CO., 1517 W. 
Thompson St., Philadelphia, Pa. 














# PATENT YOURIDEA 


send 2 Sketch or Model D 
of your invention for 3 


a 


DVICE MEY 
FREE SHPRti0t sora 
Pat. Off. records searched 
for "ANY Invention or Trade Mark 



























WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue = Federal Trade Commission 
Correspondence Invited 
Second Natlonal Bank Bldg. Washington, D.C. 
Metropolitan 2253 
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Machinery Wanted 





WANTED AT ONCE: Pneumatic Scale Packag- 
ing Machine, Dry Powder Mixers, Tablet Machine, 
Pony Mixer and Filter, Pebble or ‘Ball Mill, Screen, 
Kettle and Vacuum Pan. We want good equip- 
ment. No dealers need answer. Box 214, DRUG 
AND COSMETIC INDUSTRY. 





Situations Wanted 





PRODUCTION MAN—thorough knowledge man- 
ufacture of Perfume Oils and Flavoring Extracts; 
True Fruit; Fruit Aromas and Artificial for any 
purpose. Can match and improve products; in 
struct salesmen. Location immaterial. Box 285, 





PHARMACOLOGIST 


Desires advancement in drug industry to position 
having direction of research or control laboratory 
with salary in proportion to responsibilities. 


‘ 0), @ 
Background consists of ten years continuous employ- 
ment in government and industrial laboratories, 
five years of which have been spent in supervising 
control and research laboratory: education has been 
obtained in recognized medical and undergraduate 
institutions. Box 272, DRUG AND COSMETIC 
INDUSTRY. 
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Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words Se each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 














Classified 





Business Opportunities 





BEAUTY SHOPS, Mi COSs- 
METIC DEALERS, ATTENTION. NATO- 
BARRO POWDER, prepares gor that distinctive 
FACIAL PACK. ‘Sought by all interested in 
BEAUTY AIDS. Easy to es “ apply and re- 
move. SAFE—INVIGORAT . Contains many 
beneficial natural elements, ps ee in other 
clays. NATO-BARRO POWDER comes from the 
only known deposit of its kind. For eleven years a 
proven FACIAL by many well-known Cosmetic 
Dealers, with six years as our own prepared Medici- 
nal Pack. Introductory offer, five pounds postpaid, 
$1.50. Prices quoted on any amount. Sole Dis- 
tributors, SUTTON-HUNGER INC., 9821 Burgen 
Ave., Los Angeles, Calif. 





FACTORY—PRODUCTION MANAGER with 
20 years experience and outstanding record of 
achievement in organizing and controlling produc- 
tion, seeks new connection with pharmaceutical 
concern. Capable of taking charge of branch factory 
or subsidiary from purchasing to shipping. Has 
large experience bes nes layouts resulting i in 
efficiency and e Box No. 281, DRUG 
AND COSMETIC. INDUSTRY. 





FOR SALE: Trade-mark, remarkable se -gomsun for 
the present era and trend. Ideal for mouth washes, 
dentifrices, and face lotion. For full particulars 
write Nu-Vita Products Co., 925 Western Ave., 
N.S., Pittsburgh, Pa. 





“ALL ABOUT COSMETICS”’—New Reference 
Textbook with complete modern formulary! Ap- 
proved by Health Departments and Cosmetician 
commissions. For limited time only $2 per copy. 
Descriptive leaflet free. Cosmeticians Research In- 
stitute, Wallingford, Conn. 





WANTED: Traveling representative for important 
perfume material and flavor house to contact 
agents and customers in South America. Fluency 
in Spanish and Portuguese, as well as English, re- 
quired. Also sales management experience and an 
understanding of the perfume and flavoring busi- 
ness is important. Good future assured for right 
man. State qualifications and expected remunera- 
tion by mail. Box 286, DRUG AND COSMETIC 
INDUSTRY. 





EXPERT PERFUMER AND COSMETICIAN, 
with European and American practice, thoroughly 
familiar with all new cosmetic formulas, all modern 
French perfume bases and synthetic flower oils, 
speaks and writes French, desires position. Box 
263, DRUG AND COSMETIC INDUSTRY. 





CONSULTANT FOR fine French perfumery, syn- 
thetic floral oils and modern cosmetics. Exclusive 
and practical formulas. European and American 
experience. Box No. 290, DRUG AND COS- 
METIC INDUSTRY. 





REACH COSMETIC USERS through effective 
beauty publicity. Contact 400 leading beauty ed- 
itors. BAKER & BAKER, 55 West 42nd S&t., 
New York, N. Y. 
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cEARA Te, 


ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 





STEARATE OF 
MAGNESIUM 


Light, Great Adhesiveness. Pure 
White, Immeasurable Fineness. 
Heavy if desired. Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


) 
Prompt Shipments in any quantity 
Write for samples and prices 
e 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


STEARATE OF 
ZINC 


Odorless, imgatoshte. Pure 
White. Water Resisti co 
a Light or as 


lesired. Highest standard ‘of E ‘ur- 


ity and Uniformity. 


FRANKS CHEMICAL PRODUCTS CO, 


Se ~—35"° SIREE? 


BUSH TERMINAL BLDG. 


BROOKLYN,N.Y. 


NO.9 
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Filter Paper Co., The.. 

Firmenich & Co., Inc.. 

BOGSUNEIN MESS ccc cc tccintcecesncewaceeeas 63 
Foster & Bro. Co., Inc., Theodore............ 621 
Dit NAN oie on oh baa cinacn'e.a.c scmnine Garces H4 738 
Franks Chemical Prod. Co., Inc.........000+: 743 
MGR EINE: ¢ 5. 5/ v. « crsivia $0 bere OR srareieial os 72 
PPiCzACNe PSTOK.. 2. 5 00 0 se Insert between 720, 721 
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General Drug Co Insert between 644, 645 
Gesell, Inc., .704 
Givaudan-Delawanna, Inc..Insert between 628, 629 


"Tis. Goole GOGO. . 5 ick ce ccccnescececs 626 
Gavel Ca. Ten Wes cscwcccwcecasaeensnee 740 
PAR OR OP Os Sian 6 cecil aaled aa ccwreees 704 
Harris-oeybold-Potter Co... 0... ccs cecccece 704 
Helfrich Labs...... adews Insert facing 673 
Heyden C hemical C ‘orp is ee MR TA AO 5 624 
Finis Ghee Bobs. sea tsowan cde naseoes 729 
Hormann & Co.. Inc., F. Wetisd os ce eke ee a one 714 
BN Re ac cu scle vadwseen vice ceenee wane 702 
Huisking G Co., Inc.. Chis. Lic... cecccceees 729 
Industrial Chemical Sales. . .2..0.0.60 6666 Cover 2 
Mein, IE BING ob is ca cscs owen eels 716 
feterstane Gomoe Ce... Mitic ooc cece ds cwzacaues 741 
Jelly &.€o;-Ines: Walter Aly soc x oc.csirie duces 738 
es 2 rt rrr 733 


Kimble Glass Co....055 20565. 

FRORINISE ARIE OP COs iis vos 60 viii since ccrecees 44 
ee ROPE ee OT 632 
Lacquers, TAC. . 6.25 i soe cis0seeisisie soe boideiens 724 
Leeben Chemical Co., Inc... .....:. 6. .6deencess 741 
ee ee) rere rer 741 
ee Ee ere en rer 617 
Lueders. @ Co., GeOrmts oi oiiicies iveelnccvewcscs 635 
Euisterond Container CO... 6 6666 cent vena oe 698 
Magnus, Mabee & Reynard, Inc............ 623 


Mallinckrodt Chemical Works... . 
Insert between 644, 645 


McKesson & Robbins, Inc..........0sccecee- 2§ 
Merck & Co...... ROLE ARERR AS Ones 628 
Monsanto Chemical Co..........ssccecceeee 680 
eS er ee res 670 
Wammatuek Arcmatics>.... 2.0.05. -ccecsdenss 686 
New England C ollapsible Hike Cae. ooo 674 
DR See eee ore 640 
N. Y. Quinine & C hemical Works............ 630 
Norda Essential Oil & Chemical Co...........624 
Northwestern Chemical Co... «0.0. 6606s c ce wes 716 
Oiriis Prodigy Gola: xc. 6 sos cscs eawse beens 690 
Caer ANEY GER ioc cere voces cadicdeas ewe se 694 
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Package Machinery Co.............0+.seceee 708 
Parento Ine. Compagnie... os. es ccc ccceeees 724 
Paris Cosmetics, Inc... ... Insert between 696, 697 
Parsons Inanotts, Mi; Weiss ccc ceccccase vena 
Penick @ Co.. Siu. : ..... csces Insert facing 697 
Pennsylvania Glass Products Co.............. 
PMs <8 Fe OCONEE. os cnitimecncaixtnem es 741 
PicerG Ca.. Writ CHGS... co ccs cccssweues Cover 4 
Polls & Schrwatt. Wc... ..ccccccacccdcccosnes 700 
Powell & Co., Inc., John. ....... 718 
Progressive Machine Works, Inc.........- .714 
Pulverizing Machinery Co.............-+-ee0: 714 
Niteia Cai. We Ge oo.5. oa ¢ tices daclsaverstes 702 
es ie Te > 8D > Senge nr 738 
Noss: Gi Scar Co. Ciitsles icc ic ces daclevass 4s 712 
Roure-Dupont, 1, ae eR ane Sea 620 
Sclsisnenel @ C0, WitieL. cee nsec chic ce cwecne 638 
Scovill Manufacturing Co... ...........-.065 676 
rer rrr rr er © 741 
Sherwood Petroleum Co...........22000e000% 727 
Solvay Sales Co........ 
Soils Babette doco cc i ce adwacecanccouenwes 728 
Sonneborn Sons, Inc., L 
Sparkler Mfg. SAS TREE RT eee 
Standard Alcohol Company. .............+5: 726 
Standard Oil Co., (Indiana)................. 619 
Stokes Waseca sis waidoc meee aan 706 
Stitge: Lich OMG Bon cc se dedscwescndcesss 631 
Swirelell Begee tks co. v.. code ncccocanweoeen 622 
Synfleur Scientific Labs...........00ceceeeee 643 
“Veena Oe I ois obo 0 ee te ccecciwns 736 
‘Fomberel Procucts' Corp... cccevcsccescscs 726 
Unigeres Gi Cis Tite 5 ois 5 doteeecntae Cover 3 
U.S. Bottlers Machinery Co... «:.:...6.6seccecs 714 
U. S. Industrial Chemicals, Inc............... 
Insert between 688, 689 
van Ameringen-Haebler, Inc..............+-- 
Insert between 620, 621 
Wan BG GiGi osc os cccccscrcewtccrecesaes 741 
Verley Inc., Albert. . Insert between 632, 633 
Victor Metal Products Corp reid Insert facing 640 
WOE AG a con cccns dcaventsseveanaet 
Whittaker, Clark & Daniels, Inc 
Will & Baumer Candle Co.............. oe 
Wilson Laboratories, Inc..............e+eee0. 
WORE GC, FOI eos cceccecancesedssuane 














H. KOHNSTAMM & CO., INC. 


89 PARK PLACE 11-13 E. ILLINOIS ST. 

NEW YORK, N. Y. CHICAGO, ILL. 

ATLANTA BALTIMORE BOSTON CINCINNATI CLEVELAND 
DALLAS DETROIT LOS ANGELES MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST. LOUIS 


ls 2 PLYMOUTH ANHYDROUS 
ig Aa aes LANOLIN U.S. P. 


Refined by a special process . 














which prevents darkening or dis- 
coloration in your product . .. this 


full U.S. P. grade Lanolin actually 








turns lighter with age. 


Made especially for the drug and 





cosmetic industry. Particularly light 


_— ° in color...of firm body... pl t 
Where Uniformity — 


odor ... and very uniform quality. 


I tu Achievement MW, PARSONS 


imports & PLYMOUTH ORGANIC LABORATORIES, Inc. 
GENERAL OFFICES: 59 BEEKMAN STREET, NEW YORK, WAV. 
DISTRIBUTION POINTS AND AGENTS IM ALL PRINCIPAL CENTERS 
FACTORY: BUSH TERMINAL BUILDINGS, BROOKLYN, WY. 
Distributors: Thompson-Hayward Chemical Co., 
Kansas City, Mo., and Branches 
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